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Most  people 
wont  make  a  move 
without  us. 

Home  buyers  shop  for  real  estate  first  in  the  newspapers. 


Primary  advertising  source  for  homes  or  real  estate 
Newspapers 


Weeklies/Shoppers 
Magazines 
Television 
Direct  Mail 
Yellow  Pages 


74% 


When  people  make  important  life  decisions  —  including 
where  to  live  -  they  turn  first  to  the  medium  they  trust. 
Three  out  of  four  adults  rely  on  newspapers  most  for 
real  estate  advertising.  Shouldn  'tyour  ads  be  where 
they  are  looking? 


When  people  are  in  the 
market  to  buy  a  new 
home  they  turn  to 
newspapers  first. 

Why?  Newspapers  are  a 
welcome  change  from  other 
advertising  vehicles.  People 
trust  the  advertising  in  our 
pages  more  than  those  in 
any  other  local  medium. 
More  than  weeklies.  More 
than  direct  mail.  More  than 
television. 

Get  more  impact  in 
the  newspaper. 


Newspapers.  The  Welcome  Medium. 

Ooanmett 

3  \ 

’Source:  The  1996 Media  Effectiveness  Survey  by  Gannett  Research.  Interviews  by  Schulman,  Ronca,  and  Bucuvalas,  Inc.  N 

If  you  would  like  a  copy  of  ad  series  for  your  newspaper,  please  call  Gannett  Market  Development,  (703)  284-6782. 
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lifestyle  and  entertainmeht 
'  features  that  complement 
-  the  local  efforts  of  these 
newspapers  and  other 
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across  the  nation.- 
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Editor  &  PiiBUSHER 

Times  Editorial  Columnist  Bill  Maxwell  and  participants  in  a  summer  writers  camp. 

Happy  Campers 

This  summer,  St.  Petersburg  Times 
columnists,  reporters  and  editors 
volunteered  at  a  community  center 
summer  camp  program  designed  to 
give  children  ages  8-12  a  hands-on 
look  at  newspaper  reporting. 

The  youngsters,  whose  writers  camp 
is  in  the  heart  of  an  area  rocked  by 
racial  disturbances  last  fall,  reported, 
wrote  and  edited  stories  about  people 
in  their  lives.  Later,  those  stories 
were  published  in  a  special  camp 
newspaper.  In  the  process,  the 
children  learned  a  lot  about  reading, 
reporting  and  writing. 

We  learned,  too.  The  children  taught 
us  about  themselves,  their  lives  and 
dreams.  Not  all  of  it  was  pretty,  but 
much  of  it  was  hopeful. 

It’s  part  of  our  job  to  stay  in  touch  with 
the  community.  It’s  one  more  reason 
we’re  Florida’s  Best  Newspaper. 

^.Petersburg  Slimes 

Florida’s  Best  Newspaper 

http://www.sptimes.com 
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28-31  National  Lesbian  and  Ciay  Journalists  Association 
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Chicago 
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Georgia  Press  Ass<K:iation  Fall  C^onference  on 
Journalism  Emplot  ment,  ('.ontinuing  Education 
Center,  University  of  Georgia,  Athens,  Ga. 
iMar\’land-Delaware-District  of  Columbia  Press 
Association  Summer  Convention,  Dunes  Manor 
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Forecast  of  Thursday.  July  24th,  5:30  AM  EOT 


AccuWeatber  Clients:  "The  remains  of  Danny  could  regain  Tropical 
Storm  strength  late  today  or  tonight." 
Government  Sources:  "Tropical  storm  formation  is  not  expected 
through  Friday. " 

Whathaooened  Danny  regained  Tropical  Storm  strength  by  5  pm 
Thursday. 


From  the  Arkansas  tornados 
to  the  April  Fools^  blizzard  -  - 
whenever  weather  is  in  the 
news,  there  is  no  better  source 
for  accurate  forecasts  than 
AccuWeather. 


Take  charge  of  your  weather  with  the 
AccuWeather  Advantage. 

Serving  newspapers,  television,  radio,  on-line  services,  cable,  Internet. 
Call  800-566-6606  for  more  information. 


A€CU 


The  World’s  Weather  Leader^" _ 

619  W.  College  Avenue,  State  College,  PA  16801 

Call  800-566-6606  •  Fax  814-231-0453  •E-mailinfo@accuwx.com 

Visit  our  Internet  site  at:  http://www.accuweather.com 

8  ©  1997  AccuWeather.  Inc. 
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Bee  Can’t  Take  Sting 


WE  DON'T  LIKE  newspaper  bashers.  And  we  especially  don't 
like  newspaper  bashers  who  are  wrong. 

That's  wh)'  we  were  not  among  those  \'ukking  it  up  over  a 
recent  series  of  “Non  Sequitur”  comic  strips  by  artist  Wiley  Miller.  In 
one,  captioned  “The  state  of  modern  print  journalism  defined,”  Miller 
shows  newspapers  being  sold  in  a  drug  .store  under  a  sign  reading 
“Sleeping  Aids.”  Ha-ha.  Miller  is  even  further  off,  however,  in  a  comic- 
depicting  dinosaurs  editing  the  “Jurrasic  Times”  and  remarking  about  a 
gorilla  working  at  a  computer, “Don’t  wony',  it’s  just  a  passing  fad.  As 
long  as  we  re  here,  newspapers  will  rule  the  media.” 

If  we  can  interrupt  Miller’s  mud-slinging  for  a  moment,  we’d  like  to 
note  that  the  newspaper  medium  these  da)'S  is  the  most  technological^’ 
savvy'  medium  around.  From  pagination  to  mailroom  automation,  the 
printed  newspaper  is  a  technological  marvel.  And  as  far  as  computers 
go,  well,  we  invite  Miller  to  drop  his  mechanical  pencil  and  visit  E&P's 
Web  site  (http;//www.mediainfo.com).  He  can  see  for  himself  how- 
many  newspapers  around  the  world  are  on  the  Internet:  1,756,  and 
growing  every  day.  That  said,  we  do  not  approve  of  the  Sacrameuto 
Bee's  recent  decision  to  drop  “Non  Sequitur”  for  bashing  newspapers. 

Scott  Ijebar,  the  Bee's  a,ssistant  managing  editor/features,  told  our  M.L. 
Stein  that  it  was  a  matter  of  dnipping  a  cartfxjnist  who  is  biting  the  hand 
that  feeds  him.  “I  happen  to  think  that  newspapers  arc  a  vibrant  medium,” 
lAfbar  said.  “  That  doesn't  mean  we’re  immune  to  criticism,  but  I  don’t  see 
the  logic  of  running  someone  who  says  that  what  we  sell  stinks.” 

As  one  newspaper  lover  to  another,  permit  us  to  explain.  It’s  the  same 
logic  that  makes  the  Bee  and  other  papers  so  vibrant:  It’s  the  logic  of 
opening  the  newspaper  to  all  sorts  of  viewpoints  —  even  the  most  wning- 
headed.  It’s  part  of  the  daily  job  of  papers  to  dish  out  criticism,  and  we 
ought  to  consider  it  part  of  our  job  to  take  criticism,  tcK).  After  all,  news¬ 
papers  are  supposed  to  puncture  the  stuffed  shirts  —  not  become  one. 
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LETTERS 


Erratic  delivery 

I  GAVE  UP  on  the  post  office  delivery' 
of  newspapers  years  ago  after  1 
watched  our  Notre  Dame  mail  sub¬ 
scribers  give  up  their  South  Bend 
Tribune  subscription  after  many  fruit¬ 
less  “traces”  on  what  happened  to  the 
delivery  service. 

In  the  ’6()s  we  had  about  1 2,(XK)  sub¬ 
scribers  taking  the  Tribune  seven  days 
a  week  for  the  Notre  Dame  coverage. 

In  the  late  '80s  the  mail  list  had  dwin¬ 
dled  to  about  3,(KX).  It  was  all  due  to 
erratic  delivery'. 

We  decided  to  start  Irish  Sports  Re¬ 
port  as  a  separate  publication  that 
could  be  delivered  first  class  and  have 
the  subscriber  pay  for  the  delivery.  It 
worked.  We  now  deliver  over  17, (XX) 
copies  22  times  a  year,  with  few  com¬ 
plaints. 

Newspaperdom* 

50  YEARS  AGO . . .  The  International 
Typographical  Union,  at  its  89th  annu¬ 
al  convention,  in  Cleveland,  declared 
war  on  the  Taft-Haitley  Act.  Until  the 
law  is  changed,  the  union  said,  nU 
members  may  accept  jobs  only  from 
employers  who  abide  by  the  union’s 
conditions.  It  empowered  locals  to 
require  members  to  observe  as  holi¬ 
days  every  Primary  Day  and  Election 
Day  —  which  would  force  newspa¬ 
pers  to  suspend  publication  on  those 
occasions. 

Under  the  auspices  of  the  American 
Heritage  Foundation,  a  “Freedom  Train” 
has  been  organized  to  tour  the  United 
States.  It  will  carry  150  documents 
having  to  do  with  the  origins  of  Ame¬ 
rican  democracy  and  wiU  visit  more 
than  300  cities  on  a  29,(X)0-mile  trip 
involving  every  state  during  the  year. 

From  Editor  &  Publisher 
August  23,  1947 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediaihfo.com 
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I  suggest  newspapers  use  today’s 
technology  to  deliver  electronic  edi¬ 
tions  to  people  who  want  to  follow 
what  is  happening  back  in  their  “home 
town.” 

Obits,  sports  and  business  news 
would  be  a  great  service.  Offer  con¬ 
densed  editions  as  e-mail  or  send  a  con¬ 
densed  printed  daily'  or  weekly  edition 
via  first  class  mail.  A  paid  subscription 
for  either  form  should  be  an  easy  sell  to 
past  subscribers  who  discontinued  due 
to  poor  second  class  delivery. 

Jack  McGann 
McGann,  former  editor  and 
publisher  of  the  South  Bend  (Ind.) 
Tribune,  is  vice  president  for 
business  and  new  technology  for 
Schurz  Communications  and 
publisher  of  Connect-Time  magazine 

In  praise  of 
Kirtley 

A  MERIGAN  JOURNALISTS  HAVE  no 
greater  friend  than  Jane  Kirtley, 
executive  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press, 
and  her  July  5  Shop  Talk  article, “Public 
Access  To  Records  Always  Under 
Attack,”  demonstrates  why. 

Jane  is  constantly  nudging  us  into 
access  battles  that  some  journalists,  in 
these  times  of  cost  control,  would  just 
as  soon  skip. 

She  noted  in  the  article  that  energy 
secretary  Hazel  O’Leary  “did  establish  a 
refreshing  policy  of  disclosure  at  a 
department  notoriously  shrouded  in 
secrecy  even  if  it  took  the  ground¬ 
breaking  series  on  plutonium  experi¬ 
ments  by  the  Albuquerque  Tribune  to 
trigger  it.”  She  is  correct.  Eileen 
Welsome’s  hard-nosed  digging  did  turn 
aniund  some  policies  at  the  DOE. 

It’s  also  important  to  note  that  the 
E.W.  Scripps  Co.,  owner  of  the 
Tribune,  which  1  edited  at  the  time, 
supported  the  efforts  with  a  Freedom 
of  Information  Act  lawsuit  against  the 
DOE  that  cost  nearly  $6(),(XX). 

The  attorneys  for  the  firm  of  Baker 
&  Hostetler  supported  Welsome’s 
efforts  with  vigor.  They  weren’t  just  act¬ 
ing  on  a  client’s  behalf.  They  believe  in 
what  they  were  doing. 

No  matter  what  the  economic  cli¬ 
mate  in  our  industry,  public  access 

http://www.mediainfo.com 


cases  should  remain  a  high  priority  ftir 
the  news  media. 

Tim  Gallagher 
Gallagher  is  an  editor  of  the 
Ventura  County  (Calif)  Star 


Clarification 

IN  “DESIGNING  DAYTON,” 

July  5,  p.  22),  the  (-leveland-based 
architectural  firm  Gilberti  Spittler 
International  was  mistakenly  credited 
with  design  of  the  Cleveland  Plain 
Dealer  suburban  production  plant. 

In  fact,  as  originally'  reported  in  these 
pages,  the  Austin  Co.,  headquartered  in 
Cleveland,  pnwided  site  selection,  mas¬ 
ter  planning,  equipment-flow  design, 
architectural  and  interior  design,  engi¬ 
neering  and  construction  services  for 
the  Plain  Dcrt/er’sTiedeman  plant. 

The  project  designer  and  manager 
was  Celso  R.  Gilherti,  now  principal  at 
his  own  Cleveland-based  firm,  which  is 
at  work  on  the  PD’s  downtown  offices. 

Austin  notes,  however,  that  GSI  was 
founded  in  1993  and  the  Plain  Dealer 
pnxluction  and  distribution  plant  was 
completed  in  1994. 

For  its  work,  Austin  received  the  En¬ 
gineering  Achievement  Award  from  the 
Ohio  Society  of  Profe.ssional  Engineers. 


THE  EYES 

This  fall,  all  eyes  will  be  an  us. 

THEY  SEE 


^  expe  c  t 

torld 


Starting  September  15 


Jlork  Simes 
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pOur  press  crew  comes  through  with  flying  colors- 


hey  say  a  press  crew  is  a  different  breed.  Tireless,  dedicated,  loyal  —  proud.  At 


Media  General  that’s  true  of  our  entire  production  crew.  In  fact,  at  our  Tampa 


Tribune  they  recently  brought  home  first  place  TKS  International  User  Print  contest 


awards  in  the  black-and-white,  full-color  and  best-of-show  categories.  It  is  the  first 


time  any  company  has  swept  all  three  categories  in  the  competition.  And  it’s  proof 


that,  at  Media  General,  providing  readers 


with  quality  printed  products  is  part  of  our 


ongoing  commitment. 


Virginia 

Richmond  Times-Dispatch 
The  (Lynchburg)  News  &  Advance 
Danville  Register  &  Bee 
The  (Charlottesville)  Daily  Progress 
Culpeper  Star-Exponent 
The  (Woodbridge)  Potomac  News 
The  Manassas  Journal  Messenger 


Our  Story  is 


Total  Commitment  ■ 


The  (Waynesboro)  News-Virginian 
Suffolk  News-Herald 
North  Carolina 
Winston-Salem  Journal 
The  (Marion)  McDowell  News 
The  (Eden)  Daily  News 
The  Concord  Tribune 
The  (Morganton)  News  Herald 


The  Reidsville  Review 
Statesville  Record  &  Landmark 
Florida 

The  Tampa  Tribune 
(Brooksville)  Hernando  Today 
(Sebring)  Highlands  Today 
Kentucky 

The  (Somerset)  Commonwealth  Journal 


EVERY  SATURDAY  SINCE  1884 


Publishers  1 
Freelancers  0 


IN  A  MAJOR  setback  Pprlprol  ii 

for  freelance  writers  rUUclalJl 

fighting  to  control  pnpinct  fi 

their  copyrights  in  ayallloL  II 

electronic  media,  a  fed'  •  ^nrrnxA/ 
end  judge  in  New  York  '''  ildirOW 
has  ruled  that  publishers  can  a  I  an 

distribute  freelance  works  on  t?/ UL  i 

CD-ROMs  and  commercial  ’  /if 

databases  without  obtaining  OL/jL/jrf /y//ti 
the  writer’s  approval  or  pay- 
ing  additional  fees. 

The  decision  dismisses  a  BY  DAY  I 

federal  copyright  infringe¬ 
ment  suit  filed  four  years  ago  by  a  group  of  writers 
against  the  New  York  Times,  Newsday,  Sports  Illus¬ 
trated,  Lexis/Nexis  and  UMI  Co.  The  writers  chal¬ 
lenged  the  publishers’  right  to  purchase  freelance 
articles  for  print  pixxlucts  and  then  repurpose  the 
work  for  electronic  services  without  paying  the 
writers  additional  fees. 

In  a  56-page  decision,  U.S.  District  Judge  Sonia 
Sotomayor  held  that  companies  did  not  infringe  the 
copyrights  of  freelance  writers  under  the  federal 
Copyright  Act.  Freelance  stories  appearing  in  elec¬ 
tronic  databases  and  CD-ROMs  of  print  publications 
are  revisions,  not  new  online  products  or  services, 
she  said. 

Because  the  case  was  filed  just  before  the  Inter¬ 
net  emerged  as  a  populist  publishing  medium,  nei¬ 
ther  the  suit  nor  the  ruling  specifically  addressed 
electronic  publishing  rights  in  cyberspace.  The 
exact  implications  of  the  narrow  ruling  on  World 
Wide  Web  publishing  activities  are  not  clear. 

Claire  Safran,  president  of  the  American  Society  of 
Journalists  and  Authors  (ASJA),  called  the  decision 
“seriously  flawed.” 

“We’re  astonished  that  the  judge  bought  the 
defense  argument  that 

database  use  constitutes  MoSt  p 

only  a  revision’  of  an  issue  cOtTeCtlV  ClSSl 
of  a  magazine  or  newspa- 

per,”  she  said.  “It  doesn’t.  hcid  th€  V 

And  we  re  even  more  the  CopVI 

astonished  at  her  state-  _  , 

ment  that  ‘the  electronic  WpllbUsh  thci 

databases  retain  a  signifi-  CltlV  OtljCV  III 
cant  creative  element  of  ^  i  j 

the  publisher  defendants’  ttlCllluH 


Federal  judge  rules 
against  freelancers 
in  narrow  decision  in 
electronic 

copyrights  test  case 

BY  DAVID  NOACK 


Noack  is  associate  editor 
of  E&P  Interactive. 


“Most  publishers 
cotrectly  assumed  that  they 
had  the  tight  under 
the  Copyright  Act  to 
republish  their  periodicals  in 
any  other  medium  and  to 
include  freelance 
contributions” 


—  Bruce  Keller,  defense  for  media  companies 


"I HP  rillpQ  collective  works’ They  don’t,” 

jyC  I  UlCO 

•p/p/irprc  Bruce  F  Keller,  a  part- 

Clol  ILcI O  York  law 

priQlnn  in  Debevoise  &  Plimp- 

CUIolUI I  III  Jon  jyfio  represented  media 

•  companies,  said  the  decision 

doesn’t  change  things  for 

tPQt  rd^P  publishers. 

LuoL  uaou  Since  passage  of  federal 

" "  copyright  law  in  1976,  “Most 

publishers  correctly  assumed 
NOACK  that  they  had  the  right  under 

the  Copyright  Act  to  repub¬ 
lish  their  periodicals  in  any  other  medium  and  to 
include  freelance  contributions,”  said  Keller. 

Absent  any  agreement  on  bow  to  treat  freelance 
work,  publishers  automatically  have  the  right  to 
republish  the  material  within  the  scope  of  the  law, 
he  said,  adding  that  the  decision  was  based  on  a  nar¬ 
row'  set  of  facts  and  publishing  rights. 

“It  is  not  an  all-encompassing  decision  effecting 
for  all  types  of  electronic  publications.  It  is  a  deci¬ 
sion  that  is  very  precise  and  deals  with  very  specific 
types  of  online  publications,”  he  said. 

Emily  Bass,  a  partner  in  the  New  York  law  firm 
Gaynor  and  Bass,  who  represented  six  freelance 
writers  in  the  case,  expects  an  appeal. 

"Will  the  digital  age  and  high-tech  world  of 
tomorrow  depend  on  unpaid  labor?  It  could  if 
today’s  ruling  by  the  U.S.  District  Court  for  the 
Southern  District  of  New  York  is  upheld  on  appeal,” 
said  Bass. 

“What  the  court  has  effectively'  done  is  to  write 
Section  201(c)  of  the  Copyright  Act  out  of  the 
statute  and  writers’  rights  out  of  the  United  States 
Constitution,  and  to  deprive  writers  of  a  valuable 
property  right  that  once  enabled  them  to  make  a  liv¬ 
ing.” 

blishers  Observers  said  the 

ned  that  they 

row  ruling  —  including 
iht  under  how  it  affects  Internet 

Qht  Act  to  publishing  —  is  not  clear. 

^  _  It’s  an  important  point 

periodicals  in  because  the  World  Wide 

dium  and  to  becoming 

the  method  of  choice  for 
^eelance  distributing  electronic 

itions”  information  products. 

Jonathan  Tasini,  presi- 
i  for  media  companies  dent  of  the  National  Writ- 
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BY  STEVE  OUTING 


ers  Union  (NWU)  and  the  lead  plaintiff  in  the  case, 
was  disappointed  in  the  ruling  dismissing  the  law¬ 
suit.  He  said  the  union  was  kxjking  at  whether  leg¬ 
islative  action  might  be  a  more  appropriate  way  to 
deal  with  writers’  rights  in  an  emei^ing  age  of  digi¬ 
tal  publishing. 

“The  fight  for  a  fair  share  continues,”  he  said. 
“When  multimillion-doUar  media  companies  make  a 
dollar  from  the  sweat  of  their  contributors’  brows, 
those  creators  deserve  to  share  in  the  profits. 

“That  is  what  copyright  is  all  about  —  preserv¬ 
ing  independent,  vital  and 
diverse  voices  in  American 
journalism  and  American  cul¬ 
ture.” 

Tasini  ttxjk  comfort  in  the 
judge’s  rejection  of  the  pub¬ 
lishers’  “disingenuous  claims 
that  the  writers  had  explicitly 
transferred  our  rights  to  our 
work.” 

“We  did  no  such  thing,  and 
we  continue  to  advise  free¬ 
lancers  to  hold  on  to  their 
rights  unless  they  are  paid  a 
lair  amount  to  license  them,” 
he  said. 

Tasini  said  the  decision  “seems  to  throw  the  ball 
to  Congress”  to  revise  Section  201(c)  of  the  Copy¬ 
right  Act,  around  which  much  of  the  lawsuit 
revolved. 

“If  Congress  can  agree  with  the  plaintiffs  that,  in 
today’s  world  of  pricey  electronic  information  sys¬ 
tems  Section  201(c)  no  longer  serves  its  intended 
purpose.  Congress  is  .  .  .  free  to  revise  that  provi¬ 
sion  to  obtain  a  more  equitable  result,”  Sotomayor 
said. 

Tasini  took  her  words  as  a  challenge,  saying,  “  The 
community  of  freelance  writers,  photographers  and 
graphic  artists  can  now  rise  to  that  challenge  and 
make  their  legislators  pay  attention  to  their  rights  as 
well  as  to  the  public’s  interest  in  new  media  tech¬ 
nologies.” 


“When 
mnltimillion-doUar 
media  compatiies 
make  a  dollar  from 
the  sweat  of  their 
contributors’  brows, 
those  creators 
deserve  to  share  in 
the  profits” 


For  a  LINK  to  the 
full  text  of  the  decision, 

see  E&P  INTERACTIVE  at 


vtww.mediainfo.com 


He  called  on  Presi¬ 
dent  Clinton  to  estab¬ 
lish  a  blue-ribbon 
.  panel  to  study  the 

condition  of  writers 
and  creators  and  their 
disappearing  liveli- 
htXKl. 

NWU  policy  calls 
for  writers  to  get  a  minimum  15%  premium  over 
their  original  fee  for  first  North  American  print 
rights  to  compensate  for  using  a  work  in  one  elec¬ 
tronic  outlet  for  up  to  one  year  —  plus  additional 
annual  licensing  fees  for  additional  electronic  uses 
of  the  original  work. 

For  example,  NWU  says  a  $  1 ,000  freelance  fee  for 
an  article  in  print  should  yield  at  least  $150  more 
for  use  on  a  publication’s  Web  site,  and  another 
$150  for  inclusion  in  a  database  service  such  as 
Magazine  Database  Plus  on  CompuServe  or  at  a 
magazine’s  electronic  location  on  America  Online. 


Stop  The  Presses! 

This  weeks  U.S.  District  Court  ruling 
upholding  the  right  of  publishers  to  elec¬ 
tronically'  reproduce  freelance  work  with¬ 
out  permission  from,  or  fees  to,  the  writers 
predictably  has  publishers  and  authors  at  odds. 

The  decision  is  certainly  not  the  end  of  this  issue, 
and  both  sides  expect  the  dispute  to  continue  either 
in  a  higher  court,  or  in  the  halls  of  Con¬ 
gress,  where  copyright  law  can  be 
altered  to  factor  in  the  Internet  as  a 
profit-making  publishing  environment.  A 
“win”  this  week  for  publishers  could  be 
temporary'. 

The  court’s  decision  leaves  the  situa¬ 
tion  muricy,  for  it  applied  publishers’ 
rights  to  use  freelance  worit  on  CD- 
ROMs  and  in  archival  databases,  but  did 
not  directly  address  newspaper  Web 
sites,  since  the  Web  was  not  as  broad  a  medium 
when  this  lawsuit  was  filed  in  1993. 

Following  the  decision,  1  talked  with  freelancers 
and  online  news  publishers  to  gauge  reaction. 

“This  is  the  worst  possible  thing  that  could  have 
happened,”  says  Jacqueline  Kramer,  a  Seattle-based, 
full-time  freelance  writer.  “I  was  sincerely  hoping 
that  the  courts  would  help  those  of  us  who  are  not 
established  enough  to  make  demands  or  walk. 
Instead,  they  have  cut  my  one-and-only  argument  for 
negotiations  off  at  the  knees.” 

Kramer  says  that  to  date  she  has  received  no  extra 
money  for  her  material  appearing  online  in  addition 
to  in  print.  “Every  attempt  to  negotiate  such  rights 
has  been  met  with  the  following  respttnse:  “We  can 
get  someone  else.’  ” 

In  order  to  get  freelance  work,  she  says,  she  has 
felt  forced  to  sign  contracts  that  do  not  include 
extra  compensation  when  her  work  appears  online. 
Many  other  freelancers  report  that  they  refuse  to 
sign  contracts  granting  publishers  rights  in  all  media 
without  extra  compensation. 

Alan  Rothman,  a  California-based  writer,  estimates 
that  30%  of  his  income  comes  from  extra  fees  paid 
for  his  material  to  be  published  electronically.  He 
says  he  will  not  sign  a  contract  that  gives  a  publisher 
the  right  to  put  his  work  online  without  additional 
compensation. 

Says  Rothman  of  the  court  decision,  “Freelance 
writers  need  to  obtain  fair  compensation  for  the  lit¬ 
erary'  property  that  they  develop.  Failure  to  pay 
proper  compensation  will  only  diminish  the  quality 
of  the  writing  that  enters  the  marketplace.  If  tal¬ 
ented  people  do  not  receive  adequate  compensa¬ 
tion,  they  must  go  to  other  methods  of  generating 
realistic  income.” 

While  freelancers  fumed,  new  media  managers 
seemed  relieved  for  some  legal  guidance  on  a  thorny 
issue,  even  if  they  know  it  may  not  last. 

(See  Outing  on  page  37) 

Outing  is  a  columnist  for  E&P  Interactive. 
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Comic  Canned  For 
Skewering  Papers 


ON  SEQUITUR”  HAS  become 
I  non  grata  at  the  Sacramento 
I  I  Bee,  which  decided  that  the 

I  I  comic’s  satire  went  too  far  when 

I  it  stuck  the  needle  in  newspa- 

^  pers. 

Scott  Lebar,  assistant  managing  editor/features, 
said  reader  polls  had  not  given  Wiley  Miller’s  offbeat 
cartoon  a  high  rating,  but  “the  straw  that  broke  the 
camel’s  back”  was  a  pair  of  recent  strips  that  sort  of 
put  newspapers  on  a  par  with  the  horse  and  buggy. 

One  comic,  captioned  “The  State  of  Modem  Print 
Journalism  Defined,”  depicted 
a  supermarket  display  of 
newspapers  below  a  sign 
reading  “Sleeping  Aids.” 

Another,  set  in  a  swamp, 
depicted  three  newspaper 
editors  of  the  “Jurassic  Times” 
as  dinosaurs.  In  the  distance,  a 
gorilla  working  at  a  computer 
is  eyed  by  a  dinosaur-editor 
who  remarks  to  his  colleagues:  “Don’t  worry,  it’s  just 
a  passing  fad.  As  long  as  we’re  here,  newspapers  will 
rule  the  media.” 

To  Bee  ombudsman  Art  Nauman.  who  discussed 
the  issue  in  a  column,  Lebar  said:  “I  was  particularly 
displeased  with  the  panels  that  basically  trashed 
newspapers.  1  really  can’t  see  mnning  a  feature  that 
tells  our  readers  that  they’re  wasting  their  time  by 
reading.  Why  insult  them?  I  gave  it  a  lot  of  thought. 
Drop  the  comic  because  it’s  biting  the  hand  that 
feeds  it?  Or  let  it  ride  because  the  artist  is  due  cre¬ 
ative  freedom?  I  figured  this  way:  The  artist  still  has 


Sacramento  Bee 
can't  take  a  joke 
that  hits  so  close 
to  home 


“I  figured  this  way: 
The  artist  still  has 
his  say  —  he  just 
doesn't  have  to  get 
paid  to  say 
it  here." 

—  Scott  Lebar,  Sacramento  Bee 
assistant  managing  editor/ 
features 


his  say  —  he  just  doesn’t  have 
to  get  paid  to  say  it  here.” 

In  an  interview  with  E&P, 

Lebar  added,  “I  hapf)en  to 
think  that  newspapers  are  a 
vibrant  medium.  That  doesn’t 
mean  we’re  immune  to  criti¬ 
cism,  but  I  don’t  see  the  logic 
of  running  someone  who  says 
that  what  we  sell  stinks.” 

The  editor  acknowledged 
that  he  has  received  a  few 
complaints  from  readers 
about  eliminating  “Non  Sequitur,”  but  said  the  reac¬ 
tion  was  nothing  like  what  he  got  when  he  dropped 
“Rex  Morgan,  M.D.”  —  250  phone  protests  —  or 
“Annie.” 

Lebar’s  rationale  didn’t  impress  cartoonist  Miller, 
who  called  the  action  flat-out  censorship. 

“His  action  shows  why  criticism  of  newspapers  is 
deserved,”  Miller  commented  by  phone  from  his 
home  in  Iowa  City.  “But  it’s  still  baffling  to  me  since 
a  number  of  editors  have  told  me  they  appreciate 
my  telling  it  like  it  is.  They’ve  said, ‘right  on.’” 

But  the  cartoonist,  who  recentl)'  addressed  an 
Iowa  state  APME  meeting,  did  note  that  some  edi¬ 
tors  are  displeased  with  his  strips  slamming  news¬ 
papers. 

“My  feeling  is  that  if  there  is  a  problem,  address 
it,”  Miller  remarked.  “1  don’t  think  it  helps  to  be  jin¬ 
goistic  about  it.” 

Alan  Shearer,  editorial  director  and  general  man¬ 
ager  of  the  Washington  Post 
Writers  Group,  which  distrib¬ 
utes  “Non  Sequi¬ 
tur”  to  some  400 
papers,  said  he  was 
“naturally  disap¬ 
pointed”  by  the 
Bee's  decision. 

“1  hope  that  he 
ILehar]  gets  buried 
in  e-mail  and  let¬ 
ters  of  protest,” 

Shearer  added. 

“This  is  a  strip, 
with  a  real  edge  to 
it.” 

According  to 
Shearer,  no  other 
subscriber  has  dis¬ 
continued  “Non 
Sequitur”  for  its 


"His  action  shows  why 
criticism  of  newspapers  is 
deserved." 

—  Wiley  Miller,  syndicated 
cartoonist,  on  Scott  Lebar’s 
decision  to  dump  "Non  Sequitur" 
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Miller  Creates 
Cartoons,  Controversy 

WILEY  MILLER  HAS  a  history  of  speaking  his  mind 
in  cartoons  and  public  comments. 

Back  in  1993,  the  former  editorial  cartoonist’s  frequent 
anti-attorney  jabs  in  “Non  Sequitur”  got  him  invited  onto 
a  Philadelphia  Bar  Association  panel  discussing  “lawyer 
bashing.” 

In  early  1994,  his  criticism  of  the  poor  color  in  many 
Sunday  comics  sections  led  him  to  start  experimenting 
with  ways  to  improve  the  hues  in  “Non  Sequitur.” 

Later  that  year,  Wiley  took  charge  of  a  National  Car¬ 
toonists  Society  media  relations  committee  to  try,  among 
other  things,  to  get  better  coverage  of  cartooning  in 


poke  at  newspapers. 

Referring  to  the  comic  about  the  dinosaur-edi¬ 
tors,  ombudsman  Nauman  observed:  “I  don’t  think 
there’s  a  danger  newspapers  will  lose  out  to  com¬ 
puters.  They  may,  however,  lose  their  sense  of 
humor.” 


Credibility  Study 

A$780,0(X)  grant  will  fuel  a  three-year  mission 
by  the  American  Society  of  Newspaper  Editors  to 
identify  and  address  the  root  causes  of  journalism’s 
decaying  credibility.  The  grant,  from  the  Robert  R. 
McCormick  Tribune  Foundation,  will  support  the 
majority  of  the  Journalism  Credibility  Project,  along 
with  funds  from  participating  newspapers. 

“If  we  really  believe  something  must  be  done 
beyond  hand-wringing,  and  if  we  chix)se  serioas  and 
thoughtful  consideration  of  this  pn)blem  over  quick 
fixes,  fads  or  formulaic  approaches,  then  we  can 
develop  long-range  actions  that  can  adtance  our  cred¬ 
ibility  and  increase  public  trust,”  said  ASNE  President 
Sandra  Mims  Rowe. 

Major  components  of  the  project  include  a  think 
tank,  a  review  of  existing  research  on  journalism  cred¬ 
ibility,  ASNE  studies  involving  random  sampling  and 
test  site  research  partnerships  with  eight  papers. 


Plagiarism 

Unwittingly 

Published 

The  north  county  Times  in  San  Diego 
County,  Calif.,  got  stung  with  a  plagiarized 
op-ed  piece  from  a  surprising  source:  a 
school  district  trustee. 

The  writer,  Deborah  Beaghler,  said  she  tried  to 
credit  the  original  source  of  the  material,  but  Times 
editor  Ken  Davy  said  he  doesn’t 
believe  her,  nor,  apparently,  does 
another  trustee,  Linda  Woods. 

Beaghler’s  bylined  commen¬ 
tary  suggested  that  public  agen¬ 
cies  are  better  run  by  “outsiders” 
than  “insiders”  such  as  school 
administrators  and  teachers.  As 
a  trustee  of  the  Escondido  Elementary  Sch(X)l  Dis¬ 
trict,  she  has  sharply  criticized  administrators. 

That  was  fine  with  the  North  Times  —  until  it 
received  an  anonymous  fax  pointing  to  an  interest¬ 
ing  similarity  between  Beaghler's  piece  and  an  essay 
published  by  the  California  Association  of  School 
Boards. 

Confronted  with  the  duplication,  Beaghler, 
according  to  a  North  Times  story,  said  she  was  not 
convinced  she  plagiarized  the  state  school  board 
article  because  she  did  not  copy  all  of  it. 

Beaghler,  who  did  not  credit  the  board  in  her  sub¬ 
mission,  said  she  had  told  a  North  Times  editorial 
staffer.  Kit  Bacon  Gressitt,  that  she  wanted  to  share 
the  byline  with  the  state  association.  Gressitt  denied 
Beaghler’s  assertion,  and  Davy  backed  her  up. 

“There  is  no  indication  that  Ms.  Beaghler  made  us 
aware  of  joint  authorship  of  this  column,”  said  Davy. 

The  editor  added  that  Beaghler  did  not  tell  the 
newspaper  about  any  problem  with  the  opinion 
piece  —  such  as  an  incorrect  credit  —  after  it  was 
published  in  the  Sunday  paper. 

“We  had  no  reason  not  to  believe  she  had  written 
it,”  editorial  page  editor  Wayne  Halberg  told  E&P. 

“Beaghler’s  version  of  the  story'  didn’t  surface 
until .  . .  after  the  milk  was  spilt,”  Davy  recalled. 

An  employee  of  the  state  association  said  that 
Beaghler  had  asked  for  a  copy  of  the  essay  but  was 
not  given  permission  to  offer  it  as  her  own  work,  the 
paper  reported. 

Fellow  trustee  Woods,  a  frequent  critic  of  Beagh¬ 
ler,  was  quoted  as  saying:  “1  find  it  extremely  disap¬ 
pointing  when  a  trustee  chooses  to  pass  off  the 
words  of  others  as  if  they  were  her  own  without 
giving  credit  to  the  appropriate  source  ....  Lord 
knows  if  a  student  did  this  in  one  of  our  classrooms, 
they  would  receive  a  failing  grade.  If  we  are  to 
expect  our  students  and  the  community  to  follow 
the  laws,  we  must  certainly'  do  likewise.” 


newspapers. 

In  1995,  he  publicly  criticized  the  NCS  process  for 
electing  board  members  as  insufficiently  democratic. 

Then,  in  19S>6,  Wiley  had  more  for  the  NCS,  this  time 
criticizing  part  of  its  awards  system  and  its  president  for 
ignoring  the  wish  of  many  members  to  meet  in 
Nashville  in  1997. 

Wiley,  who  has  won  several  major  NCS  prizes,  also 
spoke  his  mind  last  year  about  the  way  many  newspaper 
editors  undervalue  political  cartoons. 

And,  in  a  19S>6  debate,  in  print  and  on  the  Internet,  he 
argued  that  a  male  comic  cartoonist  cannot  create  a  truly 
believable,  three-dimensional  title  character  of  the  oppt> 
site  sex. 

Now,  Miller  is  satirizing  newspapers,  the  very  medium 
that  carries  his  woric  to  readers.  —  David  Astor 


California  paper 
called  for  printing 
article  submitted  by 
school  trustee 
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Ratings  Proposed 
For  Web  Sites 


CONVENING  AS  THE  Internet  Content 
Coalition  (ICC),  representatives  from  a 
number  of  corporations,  including 
Micn)soft  and  Sony,  are  hammering  out 
guidelines  for  news  Web  sites  to  use  to 
voluntarily  “rate”  their  journalistic  con¬ 
tent  according  to  criteria  yet  to  be  established  by  the 
ICC.  The  ratings  are  part  of  a  larger  browser  filtering 
strategy  that,  among  other  things,  would  bypass  fil¬ 
tering  software  that  currently  blocks  access  to  the 
Web  sites  of  newspapers,  radio  and  television  sta¬ 
tions,  and  other  news  media  companies. 

Under  the  proposed  sys¬ 
tem,  a  rating  hidden  in  the 
computer  ctxle  of  news  Web 
sites  would  be  read  by  bnrw- 
sers  that  could  detect  and  then 
allow  or  deny  access  based  on 
a  user  s  preset  preference. 

The  user  —  such  as  a  par¬ 
ent,  librarian  or  school  princi¬ 
pal  —  could  preset  that  pref¬ 
erence  in  Netscape  Navigator 
and  Microsoft  Internet  Ex¬ 
plorer  browsers,  as  well  as 
third-party  programs. 

The  Micn)soft  Corp.  says  that  although  it  is  not 
incorporating  the  new  filtering  technology  into  the 
next  full  version  of  Internet  Explorer,  it  will  be  able 
to  create  a  “patch”  file  to  add  the  access-blocking  fea¬ 
ture  after  a  new  “rating”  system  is  established  by  the 
ICC.  The  effort,  ostensibly  undertaken  to  pixnect 
children  from  the  global  network’s  seamier  side  and 
to  fend  off  government  regulation,  is  occurring  with¬ 
out  much  public  debate  about  its  long-term  impli¬ 
cations  on  basic  press  freedoms  and  the  economic 
impact  on  Web  publishers. 

This  move  toward  self-regulation  comes  in  the 
wake  of  the  defeat  of  the  Communications  Decency 
Acn  (CDA)  in  June  by  the  U.S.  Supreme  Court  and  Pres¬ 
ident  C:iinton’s  warning  to  a  meeting  of  top  online  and 
computer  executives  that  the  industry  should  police 
itself,  rather  than  face  federal  regulations. 

The  issue  has  sparked  growing  controversy 
among  journalists  who  raise  such  questions  as  how 
will  a  news  site  on  the  Web  be  defined  and  rated?  By 
the  number  of  stories?  Types  of  stories?  Frequency 
of  news  updates?  Advertisements?  Subscriptions? 
Staffing  levels? 

There  is  even  talk  of  rating  a  news  site  in  terms  of 
whether  it  is  or  isn’t  a  “mainstream”  news  operation. 
Any  rating  system  that  is  eventually'  implemented 
will  not  be  mandatory,  but  voluntary,  stress  those 


involved  in  the  discussions.  News  Web  sites  will  be 
free  to  rate  themselves  or  not,  according  to  the  ICC. 

While  there  are  obviously'  free  speech  and  con¬ 
tent  access  issues  at  stake,  the  technology  side  is 
also  helping  to  drive  the  debate  with  Web  bn)wsers 
and  third-party  programs  creating  increasingly 
sophisticated  Internet  filtering  uk)1s.  The  current 
crop  of  filtering  software  d(x;s  not  make  exemp¬ 
tions  for  news  content.  Thus,  news  Web  sites  are 
being  excluded  from  readers’  browsers,  they  say. 

A  rating  scheme  would  be  a  workaround  to  the 
filtering  software,  the  ICC  participants  contend. 

Critics  in  online  journalism  news  groups  and 
mailing  lists  are  charging  the  rating  system  amounts 
to  high-tech  censorship.  Many  say  a  self-appointed 
media  and  technology  standards  gn)up  is  heading 
down  the  slippery  slope  of  ratings  and  labeling,  that 
once  in  place,  even  on  a  voluntary  basis,  can  easily 
become  mandated  by  law. 

The  ICC  is  made  up  of  the  WELL,  MIT,  NBC, 
Microsoft,  the  Wall  Street  Journal,  Playboy,  AdWeek, 
Sony,  Prodigy',Time  Warner,  CNET  and  others. 

The  gn>up  was  formed  last  year  to  battle  the 
Commimications  Decency  Act.  Currently',  a  group  of 
about  10  —  which  may  be  expanded  —  is  hashing 
out  pn>pt)sals  dealing  with  the  ratings  issue  and 
plans  to  distribute  a  working  dcKument  to  news 
organizations  for  review  and  comment  with  a  final 
resolution  of  the  issue  in  the  fall. 

Neil  Budde,  editor  of  Wall  Street  Journal  Interac¬ 
tive  who  formerly  headed  a  panel  looking  at  the 
ratings  issue,  admits  that  in  addition  to  free  speech 
issues,  there  may  also  be  an  economic  impact,  since 
news  Web  sites  that  aren’t  rated  may  not  get  the 
amount  of  traffic  online  advertisers  rely  on. 

Christopher  Barr,  editor  in  chief  of  CNET,  the 
online  computer  network,  said  the  process  is  still  in 
the  discussion  stage  and  that  no  criteria  have  been 
developed,  but  that  a  variety  of  issues  are  being 
examined.  He  said  one  of  the  thorny  questions  with 
Web  ratings  is  what  impact  it  will  have  on  the  free¬ 
dom  and  openness  of  the  Web. 

“That’s  one  of  the  fears  right  now  and  that’s  why 
a  lot  of  people  are  crying  censorship. They  are  fear¬ 
ing  that  they  (ratings!  are  voluntary  right  now,  but 
once  they  are  in  place  they  can  be  made  mandatory 
very  easily,”  said  Barr. 

Some  Web  sites  are  currently'  rated  by  a  system 
developed  by  the  Recreational  Software  Advisory 
Clouncil  (RSACi),  a  nonpn)fit  group  bxsed  in  C^am- 
bridge.  Mass.,  which  began  rating  computer  games. 
However,  the  role  of  the  group  has  expanded  to 
rate  Internet  content. 


Microsoft  and 
Sony  among 
those  crafting 
new  ruies  for 
'rating'  oniine 
journaiism 
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The  rating  system  uses  special  Internet  protocols 
developed  at  the  Massachusetts  Institute  of  Tech¬ 
nology  (MIT),  an  ICC  member.  The  Platform  for 
Internet  Content  Selection  (PICS)  is  a  software  sys¬ 
tem  that  lets  companies  add  a  special  code  —  meta 
tags  —  to  the  HTML  code  of  a  Web  site,  so  the 
browser  will  recognize  whether  a  particular  Web 
site  falls  within  a  specified  rating.  Currently,  only 
Microsoft’s  Internet  Explorer  3.0  browser  can  rec¬ 
ognize  the  RSACi  ratings.  Netscape  plans  to  incor¬ 
porate  the  RSACi  ratings  in  its  next  browser  version. 

The  different  categories  in  the  RSACi  rating 
scheme  include:  violence,  nudity,  sex  and  language. 
Under  each  category  are  five  different  levels  from  0 
to  4  that  users  can  set  in  the  IE  browser.  The  default 
setting  in  the  browser  is  0,  meaning  no  content 
restrictions.  But  the  higher  the  ratings  number  —  1, 
2, 3  and  4  —  the  greater  the  restrictions. 

Budde  emphasized  that  any  news  rating  filtering 
technology  would  not  have  different  levels  of  con¬ 
tent  control,  but  would  be  an  on/off  switch.  Users 
would  either  turn  a  news  site  on  or  off.  The  sticking 
point  is  in  establishing  the  criteria  of  a  news  site. 

“Right  now  you’ve  got  the  four  categories,  you 
click  on  those  and  there  is  a  slider  from  zero  to  four. 
It’s  my  understanding  that  there  would  be  a  fifth 
category  called  news  and  at  that  point  the  slider 
would  come  up  and  it  would  be  either  on  or  off. 
There  are  no  levels  within  it,”  said  Budde. 

Melinda  Gipson,  the  director  of  New  Media  Busi¬ 
ness  Development  at  the  Newspaper  Association  of 
America,  said  the  technology  —  in  this  case 
browser  and  filtering  software  —  is  helping  to 
determine  free  speech  and  content  policy. 

Jim  Townsend,  online  content  manager  at  the 
Houston  Chronicle  Interactive,  said  that  news  must 
be  left  alone. 

“How  do  you  rate  news  content?  Some  of  it  is 
certainly  violent,  some  of  it  is  certainly  adult,  but  it’s 
news  and  if  there’s  going  to  be  a  rating  tag  at  all,  it 
ought  to  be  that  this  is  news  and  don’t  mess  with 
it.  Let’s  not  set  up  a  bureaucracy  that  is  going  to 
censor  news,”  he  said. 

Ken  Wasch,  president  of  the  Software  Publishers 
Association  in  Washington,  D.C.,  contends  that 
truth-in-labeling  (content  labeling)  has  nothing  to 
do  with  suppression  of  content. 

“People  who  are  always  waving  the  flag  about 
freedom  of  speech  and  censorship  are  opposed  to 
any  labeling  system  whatsoever.  You’ll  never  satisfy 
those  people.  What  is  amazing  to  me  is  that  RSACi’s 
board  made  a  very  important  decision  to  partner 
with  the  ICC,”  said  Wasch,  who  is  also  an  RSACi 
board  member.  He  said  the  technology  lets  parents 
determine  what  comes  into  the  home  via  computer. 

“The  cries  of  censorship  I  think  are  misplaced. 
No  one  is  seeking  to  censor  the  Net.  We  are  trying 
to  provide  technologies  for  parents  in  the  cyber¬ 
world  that  will  enable  parents  to  decide  what  kind 
of  content  comes  into  their  home  and. . .  it’s  up  to 
the  user  or  the  parent  to  turn  on  the  filters.  No  gov¬ 
ernment  agency  is  turning  on  the  filters  for  you,” 
said  Wasch. 


Budget  Bonus 

The  budget  package  signed  into  law  by 
President  Clinton  contains  provisions  that 
will  benefit  newspaper  companies  —  a  par¬ 
tial  easing  of  the  broadcast/newspaper 
crossownership  ban,  and  reUef  on  estate  taxes  for 
familyowned  businesses. 

The  Taxpayer  Relief  Act  of  1997, 
signed  with  bipartisan  fanfare,  puts 
the  federal  government  on  course 
to  have  a  balanced  budget  by  2002. 

One  provision  allows  newspa¬ 
pers  to  bid  for  licenses  for  the  new 
broadcast  channels  to  be  created  when  digital  tech¬ 
nology  is  introduced  over  the  next  decade. 

The  broadcast  spectrum  is  a  finite  resource,  and 
licenses  for  TV  and  radio  stations  to  use  it  are  con¬ 
trolled  by  the  Federal  Communications  Commis¬ 
sion.  The  digital  technology  that  will  replace  the 
standard  analog  equipment  will  create  dozens  of 
new  channels  across  the  band.  The  bill  requires  the 
FCC  to  reclaim  the  broadcast  spectrum  by  Dec.  31, 
2(X)6,  and  then  auction  off  the  new  channels. 

Newspapers  have  been  banned  since  1975  by  the 
FCC  from  owning  TV  stations  in  the  same  local  com¬ 
munity.  Under  the  budget  bill,  the  ban  will  be  waived 
in  communities  of  more  than  400,000  people;  news¬ 
papers  will  be  allowed  to  participate  in  the  auctions 
for  the  new  channels. 

John  Sturm,  president  and  CEO  of  the  Newspaper 
Association  of  America,  said  this  is  a  welcome  step 
toward  the  eventual  end  of  the  cross-ownership 
ban,  and,  “hopefully  not  the  last.”  However,  he  noted 
that  the  digital  switch  over  will  not  take  place  for 
another  five  to  10  years,  and  this  limited  waiver  of 
the  ban  goes  only  so  far  in  leveling  the  playing  field 
between  newspapers  and  other  media  companies. 

Sturm  said  efforts  from  newspapers  and  broad¬ 
casters  to  overturn  the  ban  will  not  cease.  “We  will 
continue  to  push  on  the  Hill,  to  the  FCC,  and,  mo.st 
importantly,  in  the  courts,”  he  said. 

In  the  present,  newspapers  and  other  family- 
owned  small  businesses  will  benefit  from  a  new 
$1.3  million  exemption  from  estate  taxes,  to  take 
effect  Jan.  l.“It’s  a  really  good  break  for  the  commu¬ 
nity  newspapers  that  are  still  family-owned,”  said 
Roy  Eaton,  president  of  the  National  Newspaper 
Association  and  publisher  of  the  Wise  County  Mes¬ 
senger  in  Decatur, Texas. 

“This  is  a  good  start  on  rectifying  a  law  that 
unfairly  punished  family-owned  newspapers  and 
other  small  businesses  with  excessive  estate  taxes,” 
Eaton  said  in  a  statement.  “Newspapers  that  struggled 
with  the  decision  to  sell  under  the  old  law  are  less 
likely  to  face  such  a  difficult  dilemma  after  today.” 

The  budget  package  also  raises  the  estate  tax 
exemption  up  to  $  1  million  for  businesses  that  don’t 
qualify  as  family-owned.  The  exemption  will  be 
raised  to  $625,(XX)  in  1998;  $650,000  in  1999; 
$675,000  in  2000  and  2001;  $700,000  in  2002  and 
2003;  $850,000  in  2004;  $950,000  in  2005;  and  $1 
million  in  2006. 


New  federal 
budget  benefits 
newspaper  owners 
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STOCK  QUOTES  I 

E6fP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 

with  significant  newspaper  interests) 

U.S. 

8/19/97 

7/15/97 

8/21/96 

A.H.  Belo  Corp.  (NY) 

44.562 

45.000 

41.000 

American  Media  Inc.  (NY) 

8.937 

8.188 

5.250 

Central  Newspapers  Inc.  (NY) 

69.375 

74.750 

35.000 

Dow  Jones  &  Co.  Inc.  (NY) 

42.937 

41.437 

40.000 

Gannett  Co.  Inc.  (NY) 

98.937 

102.810 

68.000 

Gray  Comm.  Sys.  (NY) 

21.500 

21.187 

22.000 

Harte-Hanks  Comm.  (NY) 

31.562 

30.687 

25.625 

Hollinger  International  (NY) 

13.125 

11.875 

10.250 

Journal  Register  Co.# 

16.125 

18.875 

N/A 

Knight-Ridder  Inc.  (NY) 

50.625 

50.625 

33.750 

Lee  Enterprises  Inc.  (NY) 

25.625 

25.000 

21.375 

McClatchy  Newspapers  Inc.  (NY)***  31 .31 2 

34.375 

27.500 

Media  General  Inc.  (AM) 

37.875 

36.625 

30.875 

New  York  Times  Co.  (AM) 

47.375 

53.250 

31.500 

Pulitzer  Publishing  Co.  (NY)** 

52.500 

52.875 

40.500 

E.W.  Scripps  Co.  (NY) 

37.750* 

43.000* 

28.136* 

Times  Mirror  Co.  (NY) 

51.000 

58.312 

43.750 

Tribune  Co.  (NY)# 

49.937 

51.937 

36.375 

Washington  Post  Co.  (NY) 

430.562 

437.562 

322.500 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  5-for-4  stock  split 
#  Company  went  public  on  5/8/97 

Non-U.S. 

8/19/97 

7/15/97 

8/21/96 

Hollinger  Inc.  (a) 

18.253 

16.515 

14.079 

News  Corp.  Ltd.  (c) 

17.500 

18.437 

20.255 

Pearson  Ltd.  (b) 

7.485 

6.690 

6.640 

Quebecor  Inc.  Class  A  (a) 

26.700 

27.750 

21.200 

Reuters  Holdings,  ADR  (c) 

62.562 

60.125 

70.750 

Southam  Inc.  (a) 

25.200 

25.500 

16.250 

Thomson  Corp.  (a) 

33.250 

33.450 

23.550 

Terstar  Corp.  (a) 

44.750 

43.750 

25.900 

(a)  Canadian  dollars 

(b)  British  pounds 

Id  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 

Strikers  Lose 
Round  In  Court 

A  FEDERAL  JUDGE’S  Aug.  14  ruling 
ensures  there  will  be  no  quick  return  to 
work  for  the  great  majority  of  the  2,500 
Detroit  daily  newspaper  employees  who 
walked  off  their  jobs  more  than  two  years  ago. 

U.S.  Circuit  Court  Judge  John  Corbett  O’Meara 
refused  the  National  Labor  Relations  Board’s  request 
for  a  soealled  10(j)  injunction  that  would  have 
forced  the  Detroit  Free  Press,  Detroit 
News  and  their  joint  operating 
agency,  Detroit  Newspapers,  to  take 
back  well  over  1,000  workers  from 
six  unions  that  struck  July  13, 1995. 

The  strikers,  who  on  Valentine’s 
Day  offered  unconditionally  to  return 
to  work,  have  pinned  their  hopes  on 
getting  a  federal  back-to-work  order.  During  the  bit¬ 
ter  strike,  Knight-Ridder  Inc.’s  Free  Press  and  Gan¬ 
nett  Co.’s  News,  lost  about  a  third  of  their  combined 
circulation  and  considerable  advertising  revenue. 
But  the  jointly  operated  papers  are  now  profitable, 
and  published  every  day  during  the  strike. 

Strikers’  spirits  were  buoyed  earlier  in  the  sum¬ 
mer  first  when  an  administrative  law  judge  ruled 
that  the  strike  was  caused  by  management’s  unfair 
labor  practices  and  again  when  NLRB  headquarters 
in  Washington,  DC.,  authorized  its  Detroit  office  to 
enforce  a  back-to-work  order  with  a  10(j)  injunction. 

That  order  would  have  meant  a  massive  upheaval 
in  the  papers”  newsrooms  and  joint  production  and 
circulation  operation,  where  most  woriters  are  re¬ 
placements  or  employees  who  crossed  picket  lines. 

O’Meara  sided  with  management  arguments  that 
the  legal  process  should  run  its  course  without  his  in¬ 
terference  and  rejected  the  NLRB’s  position  that 
appeals  will  last  so  long  that  even  were  the  unions  to 
win,  ultimately  it  would  prove  an  “ineffective  remedy.” 

A  few  hours  after  the  decision,  the  NLRB’s 
regional  director,  William  Schaub,  vowed  to  appeal. 
“After  carefully  reviewing  the  judge’s  opinion,  1  con¬ 
tinue  to  believe  we  have  a  strong  case  and  that  the 
judge  erred  in  failing  to  give  the  requested  injunc¬ 
tive  relief.”  In  the  six  months  since  the  unions 
offered  to  return  to  work,  the  papers  say  about  350 
workers  have  been  hired  back,  while  the  unions  put 
the  number  at  fewer  than  300. 

Alfred  P  Derey,  the  chairman  of  the  Metropolitan 
Council  of  Newspaper  Unions,  called  the  ruling  “a 
setback,  not  a  defeat . . .  (that)  does  not  change  any¬ 
thing.”  A  union  spokeswoman,  former  Free  Press 
copy  editor  Nancy  Dunn,  said  the  “locked-out”  work¬ 
ers  are  being  advised  that  the  ruling  delays  any 
return  to  work  “in  terms  of  a  few  to  several  months.” 

However,  when  the  NLRB  decided  to  seek  the 
10(j)  injunction,  its  chairman  noted  that  the  appeals 
process  averages  474  days  between  an  NLRB  deci¬ 
sion  and  an  order  from  the  U.S.  Court  of  Appeals  — 
and  that  the  Detroit  newspaper  strike  has  been  fir 
from  averageiThe  administrative  hearing  that  lead  to 
the  NLRB  charges  filled  a  transcript  five  times  the 
average  length.  ■ 


Detroit  strikers 
lose  case  aimed 
at  securing  quick 
return  to  jobs 


August  23, 1997 


http://www.mediainfo.com 


Editor  &  Pi:busher  13 


BY  MARK  FITZGERALD 


Rampage  Claims 
‘Dream’  Editor 


Dennis  joos  — 

the  Colebrook, 

N.H.,  weekly 
editor  shot  to 
death  Aug.  19 
as  he  struggled 
with  a  man  on  a  killing  ram¬ 
page  in  the  rural  village  — 
was  a  “reporter’s  dream,”  his 
colleagues  at  the  Neu’s  and 

Sentinel  said.  — . - . . . 

“Dennis  was  the  editor  for 
10  years,  and  he  was  just  a  reporter’s  dream  of  the 
most  perfect  editor  on  earth,”  reporter  Kenn  Stran- 
sky  said  in  a  telephone  interview.  “We  just  loved 
Dermis  to  pieces.  He  was  just  the  best.” 

Joos,  5 1 ,  was  the  victim  of 
67-year-old  Carl  Drega, 
described  as  a  militantly  anti- 
government  man  whose  five- 
year-old  grudge  against  a  local 
judge  exploded  in  a  killing 
spree  that  took  four  lives 
before  law  enforcement  offi¬ 
cers  killed  him  in  a  shootout. 

Reporter  Stransky  said 
Drega  was  well  known  to  the 
newspaper  staff,  and  in  recent 
days  had  taken  to  standing  in  front  of  the  paper’s 
office.  The  Neu’s  and  Sentinel  shared  an  office  with 
the  town’s  part-time  judge,  Vickie  Bunnell,  whom 
Drega  apparently  loathed  because  of  a  property  tax 


Dennis  Joos,  51, 
editor  of  the 
weekly  News 
and  Sentinel  in 
Colebrook,  N.H., 
in  undated 
photo.  Joos 
tackled  the 
gunman  and 
was  shot  in  the 
struggle,  only  to 
have  the 
gunman  arise 
and  empty  the 
magazine  of  his 
assault  weapon 
into  Joos'  chest 


Four  die  before  cops 
stop  New  Hampshire 
gunman  whose  murder 
spree  ravages 
small-town  weekly 


“Dennis  was 
the  editor  for  10 
years,  and  he  was 
just  a  reporter  ’s 
dream  of  the 
most  perfect 
editor  on  earth” 


dispute. 

“Our  office  is  literally 
across  the  street  from  the 
police  station,  so  there  was 
some  sense  of  safety,”  Stransky 
said. 

Wednesday’s  violence 
began  when  Drega  killed  two 
state  tntopers  outside  a  gro¬ 
cery  store  in  Colebrtmk,  a 

.  northeastern  New  Hampshire 

town  close  to  the  Canadian 

border. 

Drega  next  appeared  at  the  offices  of  Bunnell  and 
the  newspaper,  Stransky  said. 

“There’s  a  big  window  and  Vickie  could  see  him,” 
Stranskv’  said.  “As  Vickie 


For  a  LINK  to  the  News 
and  Sentinel’s  Web  site 
see  E&P  INTERACTIVE  at 

/ti*^ 

www.mediainfo.com 


and  her  secretary  flew 
through  our  offices  to 
get  out  the  back,  the 
entire  newsroom  ran 
out,  too.  Carl  ran  around 
the  outside  of  the  build¬ 
ing  and  met  everyone  as 
they  came  out. 

“He  shot  [Bunnell]  in 

the  back  and  Dennis  tackled  him.”  In  the  struggle, 
Drega  shot  Joos,  arose,  and  then  emptied  the  maga¬ 
zine  of  his  assault  weapon  into  Joos’  chest,  Stransky 
said. 

The  shocking  attack  came  on  deadline  day,  and 
publisher  John  D.  Harrigan  wrote  the  story'  of  the 
murders  and  physically  pasted  up  the 
page,  Stransky  said. 

The  press  run  for  the  Aug.  20  edi¬ 
tion  was  about  double  the  normal 
4,300  circulation  of  the  tabloid,  Stran¬ 
sky  said. 

Police  from  Vermont  and  New 
Hampshire  chased  the  gunman,  dri¬ 
ving  a  stolen  police  car  and  wearing  a 
bulletpnx)f  vest,  across  state  lines,  and 
%  four  cops  were  wounded  in 
§  exchanges  of  gunfire,  before  Drega 
g  was  killed  during  a  firelight  with 
s  scores  of  heavily  armed  officers 
o  about  7  p.m.,four  hours  after  his  ram- 
^  page  began. 

i  In  his  truck,  police  found  a  hit  list 
I  with  at  least  two  other  names,  the 
w  Concord  Monitor  reported, 
i  The  Neu<s  and  SentineH  Web  site 

Z 

P  is  located  at  www.colbsent.  com/. 
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Real  Skills. 
Real  Savings. 
Real  Smart. 


API  Seminars  Online.  At  Your  Desk.  On  Your  Computer. 

♦  Introduction  to  Computer-A.s.sisted  Reportinji  .  , 

♦  Creative  Cop\  Editing  I:  Improving  Skills  for  the  Job  ; 

♦  Creative  Copv  Editing  II:  Compelling  Headlines  and  Captions 
♦' Reporter’s  Workshop  I:  Skills  for  Enlivening  Evervdav  Stories 

♦  Circulation  Superv  isory  Skills:  Successful  Strategies  for  (rrovving  Sales 

♦  .Advertising  Sales  I:  Results-Oriented  Sales  Techniques 

♦  Building  a  Newspaper  Marketing  Plan  '  / 

•  '  These  seminars  online  begin  September  22.  Register  today. 

I  .  Course  descriptions,  schedules,  online  demonstration  and  registration  available  at: 

www.newspaper.org/apixl 

American  Press  Institute 

I  1690  .Sunrise  Valley  Drive  Reston.  VA  20191- 1498  (70.V)  620-361 1  KAX  (703)  620-.S8I4  api^Xipireston.org 

riiis  space  proNided  b)  Central  Newspapers  as  a.lribiile  In  the  American  Pres,s  Institute's  50  >ears  i)l  cMraurdinarv  scTvice  tii  newspapers. 


NEWSPEOPLE  IN  THE  NEWS 


t'OMPILKI)  HY  IAN  K.  ANDKRSON 


BILL  KESH- 

LEAR,  Sunday  A1 
editor  at  the  Fort 
Worth  Star- 
Telegram,  has 
been  named  news 
editor  at  the  Idaho 
Falls,  Idaho,  Post 
Register. 


GREGORY  S.  1i|^ 

iVlXOiV,  39,  assis-  '-V' 

tant  vice  president 
and  technology 
director  at  Nixon  I 

Newspapers  Inc., 

been  named  presi- 

j  I  r-cA  BRVCE  wood 

dent  and  CEO. 

He  succeeds 

JOHN  R  NIXON,  who  continues  as 
chairman. 

Gregory  Nixon  represents  the  third 
generation  of  his  lamih'  to  be  involved 
in  the  company  started  by  his  grandfa¬ 
ther,  Don  M.  Nixon,  and  developed  by 
his  grandmother,  Eugenia  Nixon 
Honeywell. 

DON  J.  MANAHER,  4 1 ,  publisher  of 
the  Michigan  City,  Ind.,  Aiewt?  Dispatch 
and  a  Nixon  assistant  vice  president,  was 
appointed  executive  vice  president  and 
chief  operating  officer. 

He  succeeds  KENNETH  C.  BRON¬ 
SON,  who  is  retiring. 


MARY  JACOBUS 


year  at  Rolling  Hills  High  School  in  1969. 


NATHANIEL  ^^NATE”  RUFFIN,  47, 

regional  director  of  human  resources  for 
three  Gannett  South  division  newspa¬ 
pers,  has  joined  the  Freedom  Forum  as 
vice  president  for  human  resources. 


CLAUDIA  DilUARJlNO,  membership 
executive  in  the  Associated  Press’  mem¬ 
bership  department,  has  been  named 
multimedia  products  manager  in  the  mul¬ 
timedia  services  department. 


KATHRYN  A.  KRALOVIC,  research 
manager  at  the  Dayton  (Ohio)  Daily 
Neu's,  has  been  promoted  to  research 
director  at  Cox  Ohio  Publishing  Inc., 
Dayton. 


HOPE  STEPHAN,  editor  at  the 
Meadville  (Pa.)  Tribune,  has  been 
appointed  managing  editor  at  the 
Hamilton.  Ohio,  Joumal-Neu’s. 


DAVID  HUME,  a  former  foreign  corre¬ 
spondent  with  a  30-year  career  as  a 
reporter,  editor,  journalism  trainer  and 
public  relations  consultant  in  the  United 
States  and  abroad,  has  been  named  an 
ass<x:iate  director  at  the  American  Press 
Institute  (API). 

DAVID  L  SWINT,  a  newspaper  jour¬ 
nalist  with  eight  years’  experience, 
including  extensive  work  designing  and 
writing  for  new  media,  was  appointed 
assistant  to  the  director  of  the  Media 
(xnter  at  API. 


DENISE  GILBERT,  manager  of  finan¬ 
cial  analysis  and  reporting  at  Fisher 
Hamilton,Two  Rivers, Wis.,  has  been 
named  director  of  planning  for  the 
Winnebago  Strategic  Marketing  Group  of 
Thomson  Newspapers. 

MARY  DeNIRO,  chief  operating  offi¬ 
cer  of  Thomson  Target  Media,  was 
appointed  director  of  advertising  devel¬ 
opment  for  Thomson  Newspapers. 


BRUCE  M.  WOOD,  general  manager  of 
Champion  Newspapers  in  Chino,  Calif., 
has  been  named  publisher  of  the  Palos 
Verdes  Peninsula  News,  Rolling  Hills 
Estate,  Calif. 

He  started  his  career  as  a  stringer  for 
the  Peninsula  News  during  his  senior 


MARTIN  STRONGIN,  business  director 
of  the  North  Jersey  Jewish  Media  Group, 
has  been  named  director  of  sales  and 
marketing  at  Worrall  Community' 
Newspapers,  Union,  N.  J. 


Dirks,  Van  Essen  &  Associates 


MARY  JACOBUS,  director  of  sales  and 
marketing  at  the  Colorado  Springs,  Colo. 
Gazette,  has  been  named  vice  president 
of  sales  and  marketing. 

JENNIFER  BUTCHER,  director  of 
human  resources,  was  appointed  vice 
president  of  human  resources. 

STEVEN  A.  SMITH,  editor,  was 
named  editor  and  vice  president. 

N.  CHRISTIAN  ANDERSON  m, 
publisher,  becomes  president  and  pub¬ 
lisher. 


Lee  E.  Dirks 


Philip  Murray 


Owen  Van  Essen 


We  specialize  in  assisting  owners  in  exploring, 
negotiating,  and  consummating  the  sale  of  their 
daily  newspapers  or  newspaper  groups. 


119  E.  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 
Phone  (505)  820-2700  Fax  (505)  8 

dirks.van.essen@intemetmci.com 


PENNY  MACUMBER,  features  editor  at 
the  Junction  City,  Kan.,  Daily  Union,  has 
been  promoted  to  kK'al  editor. 

KENT  HOHLFELD,  a  sports  writer, 
was  named  sports  editor. 
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Strike 
Effects  Nil 


Newsi 

United  Parcel  Ser-  linhl 

vice’s  185, (X)()  UIIIIL 

Teamsters  workers  f\A/n  | 

became  a  reality'  on  ^  VVU 

Aug.  4,  the  nation’s  largest  shipping  /  inC 

company,  which  handles  almost  two  ' 

thirds  of  the  U.S.  shipping  market,  fore-  - 

ed  businesses  to  consider  other  shipping  options, 
their  costs,  and  where  their  packages  were  kx-ated. 

At  newspapers,  where  purchasing  managers  usu¬ 
ally  deal  with  .shipping  and  receiving,  most  had 
some  type  of  contingency  plan  in  the  wings  before 
_  the  strike  began. 

But  even  with  a 

Kd  Windfall  proposed  settle 

ment  in  place  Aug. 
YONE  HAS  A  story  to  tell,  as  19,  the  absence  of 

lenced  by  the  flurry'  of  UPS,  delivering  12 

advertising  .stemming  fnrm  million  parcels  and 

■nt  UPS  strike.  documents  a  day, 

ran  full-page  ads  Aug.  12  in  apparently  has  had 

newspapers,  but  declined  to  little  effect  on 

the  papers  or  the  cost  of  the  newspaper  opera- 

blitz.  “We  wanted  to  inform  tions,  according  to 

tomers,  our  public,  and  our  several  purchasing 


Newspapers 
unhurt  by 
two-week 
UPS  strike 


Ad  Windfall 

Everyone  has  a  story  to  teU,  as 
evidenced  by  the  flurry'  of 
national  advertising  .stemming  fn)m 
the  recent  UPS  strike. 

UPS  ran  full-page  ads  Aug.  12  in 
several  newspapers,  but  declined  to 
specify  the  papers  or  the  cost  of  the 
one-day  blitz.  “We  wanted  to  inform 
our  customers,  our  public,  and  our 
people  and  provide  the  facts,” 
spokeswoman  Kri,sten  Petrella  said. 

The  AFL-CIO  quickly  countered, 
but  with  TV  spots  —  a  staffer  said 
there  are  no  plans  for  a  print  cam¬ 
paign  —  in  five  cities  where  the 
union  has  organizing  drives. 

Meanwhile,  mail-order  companies 
such  as  J.C.  Penney’s,  Lands’  End,  and 
L.L.  Bc*an  bought  their  owns  ads.  L.L. 
Bean,  which  delivers  an  estimated  12 
million  packages  a  year  by  gtound 
freight,  ran  an  ad  in  four  major  papers 
pn)moting  L.L.  Bean  and  FedEx. 

To  encourage  consumers  to  keep 
on  ordering,  an  ad  from  the  Direct 
Marketing  Association  (DMA)  fea¬ 
tured  toll-free  phone  numbers  fn)m 
1 50  catalogue  companies. 

The  one-day  campaign  ran  in  six 
papers,  demonstrating,  said  Harvey 
Hill  of  the  Philadelphia  Inquirer, 
that  papers  can  respond  quickly  to 
crisis  situations  for  advertisers. 

— Dori  Perrucci 
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I  “It’s  an  inconvienence,  but  it’s  not 

"t  hv  crippling  us  like  it  does  other  indus- 

^  tries,”  Stephen  Dievendorf,  purchasing 

/ppl/  manager  of  Newhouse  Newspapers’ 

Syracuse,  N.Y.,  papers,  said  during  the 
tril/p  strike.  “Anything  we  need  that’s  criti- 
Ll  ll\C  hring  in  by  express,  and  any- 

thing  else,  we  ll  be  holding  off  as  long 
as  we  can  to  .see  if  this  strike  gets  resolved.” 

And  Dennis  Radtke,  purchasing  manager  for 
Uowles  Media’s  Minneapolis-bxsed  Star  Tribune, 
agreed  day-today  business  had  changed  little 
because  most  suppliers  are  local. 

Other  managers  have  national  service  contracts 
thn)ugh  their  parent  companies.  At  Times  Mirror’s 
Neti’sday  in  the  New  York  City  suburbs,  for  exam¬ 
ple,  purchasing  manager  Donald  Wtxxlworth  said 
packages  are  arriving  within  three  to  four  days 
through  the  group’s  contracts  with  Airborne 
Express  and  Federal  Express.  “So  far,  we’ve  been  in 
pretty'  good  shape,”  said  Wtxxlworth. 

Dx:al  relatkmships  have  made  a  big  difference  as 
well.  Radtke  said  the  Star  Tribune  tries  to  buy  from 
kxal  suppliers  because  “it’s  in  our  best  interests  as  a 
newspaper  to  provide  and  buy  from  the  kxral  econ¬ 
omy.”  ■ 


42  MILLION 
AMERICANS  WATCH 
NFL  FOOTBALL 
ON  AN  AVERAGE 
SUNDAY 

Reach  your  segment  of  gridiron 
groupies  with  Pro  Football  This 
Week,  a  weekly  news  package 
highlighting  "America's  game." 
Everything  from  game  reviews 
and  previews  to  locally  driven 
articles  on  the  home' team 
keep  football  far^tics  coming 
back  for  more. 


Catch  the  premiere  issue  of  Pro  Football  This  Week  starting  August  27. 
For  more  information  on  this  or  other  value-added  Thomson  Target  Media 
products, call  800-217-8679  or  e-mail  us  at  moreinfo(Sttmedia.com. 
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hat  good  is  a  value-added  servue  to  your  I 
advertisers  if  it  doesn't  add  value  for  you?  I 


CoreerPath.com  has  already  helped  one  newspaper 
increase  revenues  by  ^2  million  in  one  year. 

In  fact,  affiliated  newspapers  across  the  country  are  not  only  increasing  their  revenues,  but  also 
their  client  base  and  local  and  national  exposure. 

That’s  because  CareerPath.com  is  the  most  trafficed  job  and  employment  site  on  the  Web. 

Job  hunters  conduct  over  five  million  searches  each  month  of  our  database  of  job  listings  from 
major  market  newspapers. 

But  we’re  more  than  just  help-wanted  ads.  Our  services  include  resume  posting,  employer 
profiles,  and  links  to  affiliate  and  employer  websites.  These  services  provide  more  opportunities 
for  revenue  and  keep  our  affiliates  on  track  with  today’s  technology. 

If  you’re  interested  in  adding  revenue  to  your  bottom  line,  call  Sue  Stenberg  at  213-237-2233, 
or  e-mail  her  at  sue@careerpath.com 


Akron  Beocon  Journal 
Allentown  Morning  Call 
Atlanta  JoumaKonstitution 
Baltimore  Sun 
Boston  Globe 
Boulder  Daily  Camera 
Charlotte  Observer 
Chkago  Tribune 
Cincinnati  Enquirer/Post 
Columbus  Dispatch 


Contra  Costa  Times 
Denver  Post 

Denver  Rocky  Mountain  News 
Des  Moines  Register 
Detroit  News  and  Free  Press 
Fr.  Wayne  News  Sentinal/ 
Journal-Gazette 

Hampton  Roads,  VA  Daily  Press 
Hartford  Courant 
Houston  Chronicle 


LA.  County  Press-Telegram  Richmond  Times-Dispatch 

Lexington  Herold-Leoder  Sacromento  Bee 

Los  Angeles  Times  San  Jose  Press  Democrat 

Miami  Herald  Seattle  Times/Post  Intelligencer 

Minneapolis-St.  Paul  Pioneer  Press  South  Florida  Sun-Sentinel 
Newsday  Washington  Post 

New  York  Times  Wilmington  News  Journal 

Orlando  Sentinel 
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BY  DIANE  DANIEL 


Testing 
Sometimes  Flunks 


N  THE  15  years  I’ve  worked  in  newsnx)ms. 
mostly  as  a  copy  editor  but  also  as  a  reporter 
and  assigning  editor.  I've  been  hired  by  seven 
newspapers. 

I  haven’t  been  hired  by  even  more  because, 
more  often  than  not,  I  was  told  I  made  the 
equivalent  of  a  B,  or  sometimes  a  C,  on  the  paper’s 
copy-editing  test.  Perhaps  if  my  current  employer, 
the  Boston  Globe,  tested  me  in.stead  of  having  me 
try  out  for  three  days.  I  wouldn’t  be  working  there 
either. 

At  one  paper,  the  St.  Petersburg  Times,  I  worked 
in  a  full-time  temporary  slot 
for  a  year.  At  the  end  of  my 
stint,  my  editor  filled  out  a  per¬ 
formance  review,  checking 
"yes”  in  the  box  reading: 
“Would  you  hire  this  person 
again?”  I  moved  out  of  state, 
but  the  next  year  considered 
returning.  The  paper  had  just 
started  testing  editing  candi¬ 
dates.  Once  again,  my  test  per¬ 
formance  wxs  mediocre. 

Newspapers  have  all  but  institutionalized  the 
practice  of  testing  copy  editors.  Testing,  or  certifica¬ 
tion,  for  certain  pn)fessions,  such  as  law,  medicine,  or 
real  estate,  is  fairly  straightforward  and  con,si,stent. 
But  at  newspapers,  individual  editors  devise  their 
own  tests  —  some  well  thought-out,  others  thrown 
together  fn)m  random  sources  and  rarely  updated, 
making  some  tests  feel  more  like  hoops  one  must 
jump  thn)ugh  than  professional  guideposts. 

Some  papers  put  a  lot  of  weight  on  test  scores, 
while  others  rel)'  equally  on  references,  clips  and 
interviews.  The  welcome  consensus  is  that  if  all 
papers  could  afford  to  pay  for  candidates  to  try  out 
—  in  person,  working  on  real  stories  —  that  would 
be  the  best  way  to  judge  their  journalistic  skills.  But 
in  this  era  of  belt-tightening,  we  know  what  that 
means  —  more  te,sting. 

“When  you’re  hiring  someone,  1  wouldn’t  base  it 
on  a  test.  I  don’t  agree  with  it,”  says  Richard  Holden, 
executive  director  of  the  Dow  Jones  Newspaper 
Fund  and  former  copy  desk  chief  for  the  Wall  Street 
Journal.  “When  hiring  editors  at  the  Journal,  there 
was  no  test  at  all,  and  they  would  come  in  and  try 
out  for  a  week.” 

Holden  does,  however,  use  a  copy-editing  test  for 
his  Dow  Jones  fund  intern  selection  that  he  changes 


Daniel,  a  copy  editor  at  the  Boston  Globe,  has 
worked  on  a  copy  desk  or  two. 


every  year.  In  my  book,  he  gets  extra  credit  for  the 
updating;  st)me  newspapers  don’t. 

Old  “current  events”  tests  are  one  of  the  many 
pn)blems  I’ve  encountered  over  the  years.  At  the 
Atlanta  Constitution,  for  instance,  a  pop-culture 
identification  test  I  was  given  a  few  years  ago  for  a 
features  job  hadn’t  been  updated  in  several  years. 
The  paper  no  longer  gives  that  test,  says  Jim  Smith, 
chief  of  the  copy  desk. 

Smith  was  responsible  for  eliminating  a  test  on 
Southern  culture,  which  another  editor  had 
required.  It  a.sked  things  like  names  of  race-car  dri¬ 
vers,  and  who  caused  Margaret  Mitchell  to  die.  To 
me  that  was  totally  irrelevant,  but  someone  in  the 
job  before  me  thought  it  was  important. 

There’s  also  the  issue  of  making  tests  legible  and 
user-friendly. Two  places  I  tested  a  few  years  back,  at 
the  Denuer  Post  and  thnmgh  the  mail  with  the  Seat¬ 
tle  Times,  asked  for  stories  that  were  single-spaced 
to  be  edited  on  paper. 

Seattle’s  test  —  retyped  and  double-spaced  after  1 
gave  unsolicited  feedback  — 
says  Karen  Cater,  chief  of 
copy  desks,  originally  was  a 
poorly  photocopied  article 
straight  fn)m  the  paper,  in  9- 
point  type.  Imagine  squeezing 
editing  marks  between  those 
lines. 

At  the  Denver  Post,  not 
only  were  the  stories  single¬ 
spaced,  they  haven’t  changed 
for  at  lea.st  10  years.  “We  need 
a  couple  of  new  stories,” 
admits  copy  desk  chief  Joe 
Hudson. 

One  place  1  didn’t  fare  well 
was  the  Portland  (Maine) 

Press  Herald.  The  testing 
went  on  for  about  10  hours 
over  two  days.  One  exercise 
was  taking  fake  reporter’s 
notes  and  writing  a  story.  I 
remember  being  very 
annoyed  because  it  was  not  a 
real-world  exercise.  The  test 
also  seemed  to  be  a  hodge¬ 
podge  of  exercises.  Sure 
enough,  much  of  it  wxs  col¬ 
lected  from  other  papers,  says 
Bob  Dixon,  assistant  manag¬ 
ing  editor/copy  desk. 

Nonetheless,  Dixon  says  the 


Written  tests  for 
copy  editors  often 
fall  short,  but 
managers  have 
few  alternatives 


Testing  'is  mildly  insulting, 
although  I  don't  know  of  any 
good  solutions.  Tests  are 
terribly,  terribly  inconsistent. 
You  can  tell  if  someone  is 
outstanding,  but  there's  nothing 
in  between.  I  think  the  best 
thing  is  a  tryout.' 

-Pam  Robinson,  a  founder  of 
the  new  copy  editors 
association  and  a  former 
Newsday  newsroom  recruiter 
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test  has  been  an  efficient 
rxP  indicator  of  people’s  skills. 

^  ^  Portland  also  includes  a 

general  knowledge  test.  One  of  the 
questions  was  on  poetry,  causing  one 
of  my  former  colleagues  (and  a  fine 
editor)  who  took  the  test  a  while  back 
to  say, “Excuse  me,  but  when  does  this 
come  up  in  a  town  meeting?  I  really 
and  truly  walked  away  thinking,  i 
don’t  really  care  whether  1  work  here 


Tbe 

St.  Petersburg 
Times  added 
a  test  section 
on  neii^ 
judgment 


or  not.’  It’s  like  they’re  making  you 
jump  through  hoops.” 

Despite  the  problems  with  testing, 
most  editors  say  that  with  the  heavy 
volume  of  applicants  many  of  them 
get,  they  need  a  screening  tool,  and 
testing  is  the  best  they’ve  come  up 
with. 

“The  test  is  very  arbitrary,  though 
we  try  to  make  it  as  pertinent  as  we 
can.  We  have  to  have  some  way  of 


The  Times  Mirror 

Leadership  Program 


Enhancing  Leadership  Through  Diversity 

METPRO^Aiz  program  is  an  intense,  six-month  customized  learning  process  that 
seeks  to  diversify  the  ranks  of  business  leaders  within  The  Times  Mirror  Newspaper 
Group.  METPRO,6iz  achieves  its  goals  when  associates  graduate  and  assume  pro¬ 
fessional  responsibilities  within  Times  Mirror. 

METPRO.A/Z  owes  its  origin  to  the  success  of  Times  Mirror’s  highly  acclaimed 
METPRO  Editorial  Training  Program.  Now, 

_•  wyf  METPRO.fciz  we  shift  the  focus  to 

lines  iVlirror  business  and  create  a  training  field  for  select¬ 
ed  associates  to  become  decision  makers. 

We  are  now  accepting  applications  from  candidates  with  the  following  credentials; 
Education:  A  4-year  college  degree  (or  equivalent)  is  required,  postgraduate  educa¬ 
tion  or  MBA  preferred.  Experience:  4  -  8  years  of  business  experience  that  includes 
2+  years  in  a  management  or  supervisory  capacity.  We  also  require  superior  commu¬ 
nication  skills  and  a  solid  record  of  accomplishments.  (Candidates  must  be  prepared 
to  enter  the  program  in  January,  1998. 

If  you  would  like  to  be  considered  for  this  outstanding  career  opportunity,  call 
1,800/88.TIMES  extension  73761  for  more  information  regarding  the  program  and 
compensation,  and/or  an  application.  You  may  also  fax  your  resume  with  cover  letter 

to;  213/237-2661,  Attn:  Paul  Richardson,  METPRO.friz  Program  Director  and 
Tnnes  Mirror  Company  Assistant  General  Counsel. 
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Greaiwich  Time 


reducing  the  number  of  peo¬ 
ple  we  bring  in  for  a  tryout . . 

. .  Copy  editors  don’t  really 
have  anything  else  to  show,” 
says  Jeff  Price,  assistant  man¬ 
aging  editor,  personnel,  at  the 
Philadelphia  Inquirer.  “But  if 
a  paper  only  uses  a  test  to 
determine  if  a  person  is  a 
good  editor,  that’s  kind  of 
dicey.  If  we  weren’t  going  to 
have  a  try'out,  I  don’t  know 
what  we  would  do.” 

Price  says  that  about  15% 
of  test  takers  are  offered  a  try¬ 
out,  and  about  50%)  of  tryouts 
are  offered  a  job.  “We  recog¬ 
nize  that  people  who  don’t 
do  well  may  make  excellent 
editors,”  he  said.  “That’s  why 
we  tell  people  they  can  take 
the  test  again.” 

I  took  the  Inquirer  test  and 
didn’t  make  the  cut,  but  was 
happy  to  know  I  could  retake 
it.  The  test,  adopted  many 
years  back,  takes  about  4.5 
hours  and  includes  headline 
writing,  story  editing  and 
error  detection  in  a  list  of  sen¬ 
tences. 

Pam  Nelson,  day  news  edi¬ 
tor  at  the  Raleigh,  N.C.,  Neu’s 
&  Observer  and  the  person 
who  oversees  copy  editor 
testing  there,  says  the  test  “is  a 
good  screening  process,  but 
you  have  to  go  way  beyond 
that  to  find  out  if  they  fit  in. 
There  are  some  people  who 
do  really  well  on  tests  who 
still  don’t  fit  in.” 

I  did  well  on  the  Neu’s  & 
Observer  test,  by  the  way, 
which  I  took  about  five  years 
ago.  The  news  job  I  applied 
for  went  to  an  in-house  candi¬ 
date,  but  I  was  offered  a 
sports  editing  job.  So  after  all 
the  news  tests  I  took  there,  I 
was  offered  a  job  in  a  subject 
1  know  nothing  about. 
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Many  newspapers’  tests  stick  to  spelling,  grammar 
and  headline  writing,  but  others  include  more  far- 
reaching  or  thought-provoking  sections.  Raleigh,  for 
instance,  has  a  math  section,  and  some  papers  have 
started  to  include  graphics  exercises. 

At  the  St.  Petersburg  Times,  where  the  test  has 
been  revised  since  I  took  it  in  1990,  Anne  Clover, 
assistant  managing  editor/copy  desk,  added  a  sec¬ 
tion  on  news  judgment. 

“They  are  situations  I’ve  taken  from  our  in-house 
newsletter,"  she  said. 


9 

can  this  person  common-sensically  find 
their  way  around  the  computer.  If  they 
start  asking  a  million  questions,  that’s  a  tip- 


off,  too.” 

Of  all  the  tests  I’ve  taken,  I  found  the  Hartford 
Couranfs  to  be  the  most  professionally  adminis¬ 
tered  and  relevant. 

Not  surprisingly,  I  did  well  on  it.The  first  stage  in 
the  process  was  a  written  test.  I  don’t  remember  the 
specifics,  but  I  do  recall  that  it  was  clearly  organized, 
user-friendly  (i.e.  easy  to  read,  double-spaced,  etc.) 


“For  example,  naming  juve¬ 
niles  charged  with  a  felony,  or 
people  in  sex-abuse  cases.  Or, 
do  we  name  the  lottery  win¬ 
ner  who  begs  us  not  to 
because  he  thinks  he’s  going 
to  get  robbed?  I  want  to  see 
what  questions  people  raise.” 

Clover,  who  stores  the  test 
in  a  computer  for  easy  updat¬ 
ing,  says  she  sees  a  consistent 
correlation  between  test  per¬ 
formance  and  job  perfor¬ 
mance. 

“The  folks  I’ve  made 
allowances  for  I’ve  kind  of 
lived  to  regret  it,”  she  says. 

Unlike  many  editors  I’ve 
tested  with.  Clover  goes  over 
test  results  with  candidates 
and  advises  them  about  what 
skills  they  need  to  work  on. 

One  frustrating  handicap 
for  test-takers  is  having  to 
work  on  paper  instead  of  a 
computer  terminal  —  not 
exactly  the  way  real-world 
editing  is  done. 

“People  have  complained 
about  the  test  not  being  on  a 
computer,”  says  Nelson  of  the 
News  &  Obsen>er.  “Maybe  the 
best  thing  is  to  give  them  a 
choice.” 

Many  editors  say  even  min¬ 
imal  computer  training  is 
enough  of  a  difficulty  to  pre¬ 
vent  them  from  switching 
over  from  paper.  But  Dixon  at 
the  Press  Herald  doesn’t 
agree.  “What  it  amounts  to  is 
directories,  opening  and  clos¬ 
ing  files,  and  headfit.  We  teach 
them  the  absolute  minimum, 
which  takes  about  20-to-25 
minutes.” 

Those  who  do  give  tests  on 
computers  sometimes  include 
the  candidates’  computer 
skills  or  learning  time  in  their 
evaluations.  Says  the  Times' 
Glover:  “I  look  at  how  quickly 


EDITOR 

No  Titles.  No  Organizational  Charts. 
Just  Great  People  Working  Hard 
Together  All  the  Time.  Bloomberg. 

Interaction  is  constant.  Work  is  dynamic.  Trainir^  is  continuous. 

We  are  Bloomberg  L.P.,  the  leading  financial  information  provider 
that  spans  the  globe.  Unparalleled  service  and  unsurpassed 
products  have  made  us  the  fastest-growing  company  in  the 
information  industry.  Through  our  combination  of  news,  pro¬ 
gramming,  data  collection,  service  and  sales,  we  have  imple¬ 
mented  technology  to  deliver  instantaneous,  comprehensive 
financiai  information  worldwide. 

WEST  COAST  BUREAU  CHIEF 

Editor  needed  to  lead  new  West  Coast  bureau  in  San 
Francisco.  Requirements  include: 

□  Ability  to  direct  reporters  covering  industries 
ranging  from  aerospace  and  forestry  to 
entertainment  and  high-tech. 

□  Familiarity  with  trends  in  computers,  software 
and  semiconductors. 

a  Five  years  of  experience  in  editing  business  and  financial  stories. 

NEWS  EDITORS 

Editors  needed  in  Princeton,  N.J.,  New  York,  and  San  Francisco,  to  handle  corporate 
and  market  news  stories.  We’re  looking  for: 
a  Proficiency  in  editing  and  rewriting  under  deadline  pressure;  keen  news  judgment. 

□  Confidence  with  numbers  as  well  as  words. 

□  Ability  to  direct  reporters  covering  industry  or  market  beats  and  polish  their  copy. 

□  Five  years  of  experience,  preferably  at  a  major  newspaper  or  magazine 

BUSINESS  REPORTERS 

Reporters  needed  to  cover  industry  beats  including  health  care,  computers,  retailing  and  casinos 
from  Princeton,  NJ.,  and  to  cover  the  currency  market  in  New  York.  The  ideal  candidate: 

□  Understands  publicly  owned  companies  and  financial  markets. 

□  Can  take  control  of  a  beat,  develop  sources  and  break  news. 

□  Is  enthusiastic  and  ambitious,  eager  to  detect  trends  before  they 
become  common  knowledge. 

□  Ably  writes  everything  from  spot  news  to  enlightening  profiles  of  executives, 
corporations  and  industries. 

HEADLINE  WRITER 

Member  needed  for  a  team  of  editors  in  Princeton,  N.J.,  who  can  evaluate  incoming 
news  releases  and  publish  them  promptly  online.  The  ideal  candidate: 

□  Knows  how  financial  markets  work. 

□  Understands  which  corporate  events  are  most  significant. 

□  Can  exercise  news  judgement  quickly  and  confidently. 

□  Swiftly  writes  concise,  precise  headlines. 

□  Works  well  under  pressure  in  a  busy  newsroom. 

Please  send  resume  and  writing  clips  (if 
applicable)  to:  H.  Horder,  Bloomberg  L.P., 

499  Park  Avenue,  New  York,  NY  10022. 

Fax:  (212)  940-1954.  Please  specify  posi¬ 
tion.  Qualified  candidates  will  be  contacted. 

No  phone  calls  please.  EOE  M/F/D/V. 

01997  Bloomberg  L.P.,  All  rights  reserved. 
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SUN-SENTBSEL 
COMPANY 

The  Sun-Sentinel  Company  is  a 
leader  serving  the  information  needs 
of  South  Florida  communities, 
through  its  daily  newspaper,  its 
emerging  electronic  information  ser¬ 
vices  and  its  targeted  publications. 
The  company  publishes  the  Sun- 
Sentinel,  one  of  Florida'  s  fastest 
growing  major  newspapers,  several 
targeted  publications,  and  also  has  a 
strong  presence  on-line  with  website 
www.sun-sentinel.com.  Digital  City 
South  Florida,  a  comprehensive  local 
news,  sports,  entertainment  and 
information  service,  is  also  affiliated 
with  the  Sun-Sentinel. 

Sun-Sentinel  is  a  subsidiary  of 
Chicago-based  Tribune  Company,  a 
leading  information  and  entertain¬ 
ment  company  that  owns  and  oper¬ 
ates  four  daily  newspapers,  16  tele¬ 
vision  stations  and  five  radio  sta¬ 
tions,  and  provides  syndicated  pro¬ 
gramming,  information  and  educa¬ 
tion  products  and  services  for  the 
school  and  consumer  market. 
Tribune  was  the  first  media  company 
to  foresee  the  impact  of  information 
technology  and  the  Internet  on  the 
daily  lives  of  Americans,  and 
became  the  first  newspaper  in  the 
country  to  be  made  availaole  online 
through  America  Online. 

fWe  offer  competitive  salary  and  gen¬ 
erous  benefits  package,  including 
S.  stock  options  and  the  opportunity  to 
work  in  an  exciting  South  Florida 
multimedia  company. 

We  are  currently  seeking 
H  ^  |l  professionals  in  the  following  areas: 

1  ^  'PROGRAMMER ANALYSTS 
i  with  UNIX,  COBOL,  AIX, 
SCO-UNK  experience. 

I  •  PROGRAMMER  ANALYSTS 
with  C/C++,  HTML,  Java, 

Visual  Basic  and  VAX 
Datatrieve  experience. 

-  SYSTEMS  TECHNICIANS 
WithATEX.Aii,SCnEX, 

SUN,  RS6^  experience. 

-  SINGLE  COPY  PROMOTIONS 
Coordinator  to  oversee  promotions  to 
drive  sinde  copy  sales  in  partnership 
with  ret^rs,  consumer  goods 
companies  and/or  advertisers. 

I  •  MARKETING  SERVICES 
i  n  Coordinator  to  coordinate  marketing 
I  simport  and  strategic  planning  for 
I  ^  advertising  sales  teams. 

PRESS  OPERATORS 
Four  to  six  years  press  experience  in 
quality  offset  printing  and  familiarity 
Ip  M  n  with  all  phases  on  wen  offset  printing, 
r  «  including  troubleshooting. 

I  To  apply,  please  send  resume  to: 

bfeldkamp@tribune.com 
I  or  mail  to:  Sun-Sentinel  Company 
att:  B.  Feldkamp 

■  H  333  S.W.  12"' Avenue 

1  Deerfield  Beach,  FL  33442 


ial 


Sun-Sentinel 


The  Sun-Sentinel  values  diversity  and  encourages 

those  who  share  our  vision  to  apply.  EOE 

Hfe  support  a  drug-free,  snwke-fiee  wori  environment. 


The  Seattle  Times'  copy-editing  test  has 
been  retyped  and  double-spraced,  said 
Karen  Cater,  chief  of  copy  desks. 

and  not  too  complex. 

I  was  put  in  a  quiet  room,  and  the  test¬ 
ing  took  only  a  couple  hours. 

When  I  was  invited  back  for  a  try¬ 
out,  I  mostly  worked  on  the  daily 
paper,  but  there  were  a  few  more  tests 
as  well.  One  was  laying  out  a  page  with 
very  difficult  choices  to  make. 

After  I  finished,  editors  asked  for  an 
explanation  of  why  1  had  played  stories 
and  art  the  way  I  had.  Another  test 
involved  quite  a  bit  of  headline  and  cap¬ 
tion  writing. 

What  I  was  most  impressed  with  was 
that  we  had  to  write  heads  and  cutlines 
for  the  same  stories  and  photos  in  several 
different  sizes,  a  very  realistic  exercise. 
When  my  testing  time  at  the  Courant 

“The  test  is  very 
arbitrary,  though 
we  try  to  make  it  as 
pertinent  as  ive  can. 

We  have  to  have  some 
way  of  reducing  the 
number  of  people 
we  bring  in  for 
a  tryou  t,”  says  Jeff  Price, 
assistant  managing  editor, 
personnel, 

Philadelphia  Inquirer. 


9 


was  finished,  I  felt 
like  I  had  been 
given  the  opportu¬ 
nity  to  truly  show  what  I  could  do. 

Pam  Robinson,  one  of  the  organizers 
of  a  new  national  organi7.ation,  the  Amer¬ 
ican  Copy  Editors  Society,  says  copy-edit¬ 
ing  testing  is  one  of  the  issues  that  her 
grttup  might  discuss  at  its  first  national 
conference,  Oct.  23-25  at  the  University' 
of  North  Carolina  in  C.hapel  Hill. 

Testing  “is  mildly  insulting,  although  1 
don’t  know  of  any  gtxxl  solutions,”  says 
Robinson,  who  was  a  newsroom 
recruiter  at  Neu'sday.  “Tests  are  terribly, 
terribly  inconsistent  .  You  can  tell  if  some¬ 
one  is  a  real  loser  or  someone  is  out¬ 
standing,  but  there’s  nothing  in  between. 

I  think  the  best  thing  is  a  trv'out.” 

Her  group’s  Web  site  (www.copy- 
desk.org)  includes  survey  results  fn)m 
papers  across  the  country'.  There  is  a 
question  about  try'outs,  though  not  about 
testing. 

In  the  absence  of  a  formal  study  of 
copy-editing  testing,  here  are  some  sug¬ 
gested  guidelines  for  testing  that  I’ve 
come  up  with  from  talking  to  other  copy 
editors,  copy  desk  chiefs,  and  from  my 
own  experiences: 

♦  Keep  tests  simple  and  easy'  to  under¬ 
stand, 

♦  Make  the  test  professional-looking  — 
nxtm  to  write,  easy  to  read. 

♦  Use  computers  when  possible,  espe¬ 
cially  for  story  rewriting  and  headline 
writing. 

♦  Keep  current  events  sections  cur¬ 
rent. 

♦  Include  such  things  as  ethics  and 
news  judgment  questions. 

♦  Include  specialized  sections  (for 
instance,  with  features  jobs)  and  direct 
the  questions  toward  popular  culture 
and  the  arts. 

♦  Make  the  examples  as  real  as  possi¬ 
ble.  Even  better,  use  real  stories,  sen¬ 
tences,  etc.,  from  your  newspaper.  When 
asking  test  takers  to  edit  stories,  give 
them  a  chance  to  question  and  comment 
instead  of  asking  them  to  simply  rewrite 
the  story.  That  is  often  what  copy  editors 
do  more  of  on  the  job. 

♦  Don’t  use  test  results  as  the  sole 
screening  or  hiring  device.  Consider 
interviews,  critiques  and  references  as 
well. 

♦  Go  over  test  results  with  candidates 
and  offer  retesting  when  practical. 

♦  Ask  for  feedback  from  job  applicants 
taking  the  test.  Also  consider  having  your 
own  staffers  take  the  test  to  solicit  feed¬ 
back  from  them  as  well. 
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BY  MARK  FITZGERALD 

Going 

South 


For  a  long  time  journalists  at  McClatchy 
Newspapers’  North  and  South  C,an)lina 
papers  had  just  one  option  if  they  wanted 
to  advance  in  the  chain:  Move  to  the  West 
Coast. 

“In  the  past  with  McClatchy,  you 
had  to  go  to  either  (Mfomia  or  Washington,” 
said  Helen  vanRyswyk,  human  resources 
director  for  the  RtK'k  Hill,  S.C.,  Herald.  That 
was  where  McClatchy  published  its  biggest 
papers,  including  the  28S,762-circulation 
Sacramento  (C^alif.)  Bee  and  147,699-circula¬ 
tion  Tacoma,  Wash., 

Neu's  Tribune. 

By  contrast,  the 
chain’s  South  Carolina 
dailies  were  small  pota¬ 
toes:  The  Herald  has  a 
circulation  of  30,534, 
while  the  Beaufort 
Gazette  averages 
10,693  and  the  Island 
Packet  on  Hilton  Head 
Island  is  13,472. 
McClatchy  also  pub¬ 
lishes  a  three-day-a- 
week  paper  in  C^hapel  Hill,  N.C.,  and  about  a 
dozen  weeklies  in  the  (Karolinas. 

But  McClatchy’s  purchase  earlier  this  year 
of  the  1 55,768<irculation  Neu’s  &  Observer 
in  Raleigh,  N.C.,  changed  all  that.  Now,  ambi¬ 
tious  employees  have  a  major  metropolitan 
paper  —  one  with  a  national  reputation  for  its 
new  media  efforts  —  right  in  their  neck  of  the 

WCKXlS. 

“Now  you  don’t  have  to  leave  the  South  — 
and  that’s  been  a  plus  for  us,”  vanRyswyk  said. 

But  the  addition  of  the  News  &  Observer  is 
doing  more  than  providing  an  attractive 
career  goal  for  McClatchy’s  Southern  journal¬ 
ists,  it  is  also  transforming  the  way  the  chain’s 
papers  in  the  region  recruit  internally  and 
externally. 

And  at  the  same  time,  the  papers  are  pro¬ 
viding  a  model  in  how  to  transform  the  tradi¬ 
tionally  hostile  relationship  between  human 
resources  and  the  newsroom. 

“To  use  Bill  (Clinton’s  terminology.  Will  Sut¬ 
ton  is  an  FOHR,  a  friend  of  human  resources, 
which  has  not  always  been  the  c-ase  in  news¬ 
rooms,”  vanRyswyk  said.  Indeed,  William  W 
Sutton  Jr.’s  arrival  at  the  News  &  Observer  was 
a  critical  factor  in  transforming  both  recruit¬ 


ing  practices  and  the  human  resources/newsroom 
relationship. 

Sutton’s  business  card  reads  “assistant  managing 
editor,”  but  his  chaise  goes  well  beyond  the  News  & 
Observer. 


Due  to  recent  expansion  and  promotions,  great  opportu¬ 
nities  are  available  to  join  our  team  of  computer  profes¬ 
sionals  at  The  Columbus  Dispatch. 

Software  Engineer 

Candidates  will  develop,  integrate,  manage  and  maintain 
information  systems  with  responsibility  for  all  phases  of 
system  development  from  definition  of  user  requirements 
to  maintenance  of  computer  programs.  Bachelor’s  degree 
in  computer  science/engineering  technology  or  related 
field  experience  is  required.  Prefer  three  or  more  years 
experience  in  Windows  based  software  development  and 
development  tools  such  as  System  Architect.  Experience 
with  the  Uniface  development  tools  would  also  be  helpful. 

Data  Base  Administrator 

Candidates  will  design,  develop,  maintain  and  control  our 
computerized  data  base  system  and  their  supporting 
software.  The  administrator  will  assist  in  logical  and 
physical  data  base  design  and  develop,  document,  and 
implement  data  base  methodologies  and  assist  in  plan¬ 
ning  and  business  data  modeling  and  participate  in  the 
software  development  process.  Bachelor’s  degree  or 
equivalent  combination  of  education  and  experience  with 
two  or  more  years  of  experience  in  relational  data  base 
design  is  required.  Knowledge  of  data 
base  concepts  and  their  role  in  the  sys¬ 
tem  development  process  is  required. 

Experience  with  SYBASE  and  Microsoft 
SQL  Server  on  UNIX  and  Windows  NT 
server  platforms  required. 

We  offer  a  positive  work  environment 
with  a  competitive  compensation  and 
benefits  package  including  401 K, 
health  insurance  with  no  monthly 
premium,  tuition  assistance  and  gen¬ 
erous  vacation.  Interested  candi¬ 
dates  please  apply  in  person  or  send 
resume  to: 

ihe^lutnbu$lDi$natdi 

Human  Resources  Department  ^ 

34  South  Third  Street,  Columbus,  Ohio  43215 

Equal  Opportunity  Employer 


News  &  Observer 
purchase  brings 
new  recruiting 
options  to 
McClatchy's 
Carolina  papers 
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The  pipeline 
between  Raleigh 
and  the  smaller 
McClatclyyf  papers 
runs  both  ways 


“What  I’m  trying  to  do  is  better  estab- 
lish  partnerships  from  the  smaller  papers 
to  the  bigger  ones.  I’m  trying  to  have  the 
News  &  Observer  people  get  to  know  the 
other  McClatchy  papers  so  they  know 
^  ^  who’s  out  there,”  Sutton  said  during  a 
break  while  recruiting  at  the  National  Association  of 
Black  Journalists  convention’s  job  fair  in  July. 

In  short,  he’s  providing  an  alternative  to  the  tradi¬ 
tional  model  of  the  Carolina  papers:  If  you  want  to 
move  up,  you  have  to  move  out  —  to  the  West  or  to 
another  chain. 

That  does  not  mean  McClatchy  is  creating  some 
kind  of  conveyor  belt  directly  from  the  smaller 
papers  to  the  News  &  Observer,  Sutton  says. 
Because  of  the  News  &  Observer's  quality,  journal¬ 
ists  from  the  smaller  papers  “may  have  to  go  some¬ 
where  else  first,”  he  says. 

“But  we  want  them  to  get  more  information  on 
the  front  end,  so  they  will  under- 
stand,  if  there  is  a  job  open,  why  '  he  p 

they  aren’t  getting  it,  or  so  they  betweef 
will  understand  in  front  what  they 
have  to  do  to  qualify  for  the  job,”  ana  tOf. 

Sutton  said.  McClatCi 

To  that  end,  job  descriptions  are 
distributed  for  positions  that  are  ninS  U( 
not  even  open  yet.  And  the  News 
&  Observer  is  creating  an  internal  database  to  col¬ 
lect  resumes  online.  Eventually,  he  suggests,  all 
resumes  will  have  to  be  sent  electronically.  (The 
paper’s  job  site  on  the  Web  —  www.news- 
observer.com/staff/jobs  —  is  open  to  anyone.) 

“If  they  can’t  do  it,  then  probably  they  don’t  need 
to  be  a  serious  candidate  at  the  News  &  Observer, 
not  that  they  couldn’t  be  a  serious  candidate  at 
some  other  paper.  But  at  the  Neu’s  &  Observer  and 
for  where  we  are  in  technology  and  new  media.  I’d 
rather  find  this  sort  of  thing  out  sooner  rather  than 


Why  not  the  Best? 

We  want  to  be  the  best  paper  our  size  in  the  U.S. 
We’re  almost  there. 

Do  you  have  what  it  takes 
to  help  us  go  the  rest  of  the  way? 

The  Sun  Herald  is  one  of  the  fastest  growing  papers  in  the  country 
—  in  a  coastal  Florida  community  that  "Money"  magazine  named 

the  best  place  to  live  in  the  South. 

We're  taking  resumes  and  clips  for: 

news  reporters*  business  writers 
universal  copy  editors/designers 

If  you  like  a  fast-paced  work  erwironment,  hate  errors  and  really  want 
to  work  for  a  paper  that  wants  to  be  the  best,  write  to: 

Jim  Gouvellis,  executive  editor 

Sun  Herald  •  231 70  Harborview  Road  •  Port  Charlotte,  FL  33980 
Visit  our  award-winning  Website:  www.charlotte-florida.com 


later,”  Sutton  said. 

Even  the  new  newsroom  job  application  reflects 
this  technological  bias.  In  addition  to  the  usual  ques¬ 
tions  about  past  jobs,  applicants  are  asked  to 
describe  in  detail  their  ability  to  search  public 
records,  compile  databases  and  otherwise  perform 
computer-a.ssisted  reporting. 

“These  are  things  that  are  very  important  to  the 
Neu>s  &  Observer,  but  they  were  things  we  weren’t 
asking  until  the  interview,”  he  said. 

Sutton  is  also  working  to  show  editors  at  the 
smaller  papers  how  to  identify  candidates  for 
advancement. 

“I  was  very  clear,”  he  said.  “I  told  them.  I’m  not 
here  to  run  your  paper.  I  will  help  you  identify  good 
people.” 

Sutton  is  also  working  with  HR  departments  to 
bring  a  bit  of  detente  to  the  cold  war  with  news- 


“In  the  past  there  were  more 
^CltlW  tensions  between  the  newsroom 

Raldtlh  Hill’s  HR  director 

‘y  vanRyswyk  said.  “Newsrooms 

inialwV  didn’t  feel  HR  had  a  lot  to  offer 

;  t)(it)^fS  them  and  didn’t  know  what  news¬ 

rooms  were  about.”  Her  own  rela- 
U  ways  tions  with  the  Herald  newsroom 

have  been  good,  vanRyswyk  said, 
in  part  because  of  support  from  the  current  manag¬ 
ing  editor  and  in  part  because  of  a  design  quirk  that 
put  her  office  virtually  in  the  middle  of  the  news- 


But  the  new  realities  of  newspapering  are  also 
contributing  to  an  industrywide  reassessment  of 
HR’s  role,  vanRyswyk  argues. 

“Newsrooms  now  must  be  more  concerned 
about  business  issues  —  and  that  is  what  HR  can 
offer,”  she  said. 

The  pipeline  between  Raleigh  and  the  smaller 

_  McClatchy  papers  runs  both 

—  .  ■■  ways,  vanRyswyk  notes. 

_  “Whenever  a  position  is 

open,  we  ll  call  Will  so  he  can 
"  get  us  in  his  scope  if  there  is  a 

th6  U  S  candidate  in  Raleigh  who  may 

not  be  ready  yet  for  the  News 
&  Observer”  she  said,  noting 
that  several  professionals 
,  have  moved  from  Raleigh  to 

Rock  Hill,  including  the 

,  paper’s  new  home  delivery 

1  the  country 

;azine  named  The  papers  are  also  culti- 

l.  vating  a  joint  image,  van¬ 

Ryswyk  said. 

“We’re  trying  to  build  on 
i  the  notion  that  we’re  a  group 

,  out  here  that  has  just  about 

everything  to  offer  a  candi- 
and  really  want  date,”  she  said. 

vrite  to:  Recruiting  success  builds 

from  within,  Sutton  argues. 

«  ei  ooaon  “We  have  to  do  more  with 

e,  FL  ooSoU  .  .  u  f  ’ 

the  people  we  have  if  were 

rida.com  going  to  get  people  to  come 

'■■■■—  ■'■^1  here,”  he  said. 
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Crisis 

Control 


biHiaiiiikfiiaeii 


As  THE  NEWSPAPER  industry  begins 
paying  serious  attention  to  the  loom¬ 
ing  Year  2000  computer  crisis,  some 
systems  managers  find  themselves 
struggling  to  attract  a  shrinking  pool  of 
technical  people  to  fix  or  replace  their 
outmtxled  systems. 

It’s  been  estimated  that  businesses  worldwide 
will  spend  $300  billion  to  $600  billion  to  head  off  a 
nightmare  scenarit)  created  when  software  pro¬ 
grams  everywhere  read  the  Year  2000  as  simply  “(K),” 
potentially  thn)wing  computer  files  —  fn)m  payroll 
to  accounts  payable,  produc- 
yGV\/SPdp6rS  marketing  promotion 

—  into  chaos  and  costing 

base  scarce  untold  billions  of  dollars  in 

lost  business  and  litigation. 
UtGr  GXpGrtS  Newspapers  alone  are 
expected  to  spend  as  much  as 

3  avert  Year  $5(X)  million  to  upgrade  oper¬ 
ations  in  an  effort  to  stave  off 

catastrophe 

_ '  But  even  those  publishers 

resigned  to  making  the  hefty 
financial  commitment  required  to  keep  their  busi¬ 
nesses  roiling  sm(K)thly  are  forced  to  compete 
against  each  other  and  scores  of  other  big  busi¬ 
nesses  —  including  banks, 
insurance  companies,  finan-  i 

cial  markets  and  government  I 

agencies  —  to  get  help,  and  1 

get  it  fast. 

The  2(KK)  pn)blem  threat¬ 
ens  to  put  “enormous  short¬ 
term  demands  on  rest)urces,’’  H  , 

says  Annapolis,  Md.-based  con-  K  11 A 

sultant  David  Lightfoot,  HipUl  Ull^ 

whose  Newspaper  Associa¬ 
tion  of  America<’ommis- 
sioned  report  on  the  matter 

rrp,“rrdr 

mented  shortage  of  C'.OBAL 
programmers  opposite  the 
anticipated  need.  Within  the 
newspaper  industry,  there  are 
so  many  older,  proprietary 
systems.  This  will  place 

Case  is  a  New  York 
City-based  writer 

experienced  in  Iraida  lOtllflliam  ★SB 

media  businesses. 


Newspapers 
chase  scarce 
computer  experts 
to  avert  Year 
2000  catastrophe 


unusual  demands  on  vendors  for  upgrades  and 
fixes,  as  well  as  new  systems.” 

St)me  newspapers  hope  to  deal  with  the  problem 
by  simply  replacing  their  antiquated  systems  with 
new  technology,  but  they  shouldn’t  hang  their 
hopes  on  that  panacea.  Traditional  newspaper  sys¬ 
tems  suppliers  such  as  Atex  and  SII  “can’t  install  that 
many  systems  and  upgrade  and  service  and  test 
them  in  this  amount  of  time,”  Lightfoot  explains. 
"There  just  aren’t  enough  people.” 

Even  those  newspapers  that  have  been  most 
aggressive  in  lining  up  teams  of  technical  pros  still 
have  a  way  to  go. 

To  beef  up  resources  for  its  computer  replace¬ 
ment  project,  the  Seattle  Times  has  for  months  used 
virtually  every  recruitment  tool  —  print  ads,  the 
Internet,  recruitment  firms,  user  gn)ups  and  word  of 
mouth  among  them  —  and  the  paper  has  the  good 
fortune  to  be  located  in  an  area  (call  it  Microsoft  ter¬ 
ritory)  crawling  with  computer  experts.  Still,  it  has 
managed  to  snag  only  two-thirds  of  the  1 5  or  so  ana¬ 
lysts  it  needs  to  deal  with  the  tum-of-the-century 
bug. 

“There’s  a  shortage  of  people,  and  a  lot  of  com- 
lietition,”  says  Kurt  Dahl,  the  Times'  vice  president  of 
information  technology. 

The  paper,  which  has  filled  several  openings  for 
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COBAL  people,  continues  looking  for 
senior  analysts  with  newspaper  experi¬ 
ence.  Interestingly,  only  one  of  those  hired 
for  the  2000  project  had  a  newspaper  background. 

Among  the  experts  still  being  sought:  a  senior 
publishing  systems  analyst,  charged  with  designing 
and  setting  up  systems  for  newsroom  and  prepress 
production;  and  a  graphic  systems  support  special¬ 
ist,  responsible  for  installing  software  to  integrate 
the  paper’s  Macintosh  systems  into  a  large,  multi¬ 
platform  environment. 

Dahl  and  company  hope  to  fill  the  remaining  jobs 
by  continuing  to  spread  the  word  about  openings; 
selling  a  generous  pay  and 
benefits  package,  including 
such  perks  as  sabbaticals 
and  telecommuting;  and 
touting  Seattle  as  a  desir¬ 
able  place  to  settle. 

“We  really  have  a  lot  to 
offer,”  Dahl  says.  “It’s  just  a 
matter  of  getting  our  pitch 
out  to  these  people.” 

One  glitch  is  that  being 
in  Seattle  may  actually 
work  against  the  Times, 
since  Microsoft  reported!)' 
plans  to  add  2,000  posi¬ 
tions  by  year’s  end  —  pit¬ 
ting  the  newspaper  against  a  company  something 
akin  to  the  Holy  Grail  of  the  computer  world. 

But  what  happens  to  these  new  hires  once  the 
Year  2000  become’s  old  news? 

“These  are  all  permanent  positions,”  Dahl  reas¬ 
sures.  Because  of  the  Year  2000,  he  says,  “we’ve  put 
off  so  much  work  that  normally  would  be  done  that 
we  have  a  huge  backlog.” 

Dahl  insists  that  retention  “is  every  bit  as  impor¬ 
tant  as  recruitment.” 

Nobody  understands  the  importance  of  keeping 
one’s  people  —  and  keeping  them  happy  —  better 
than  Melvin  Hayes,  systems  software  director  at  Tri¬ 
bune  Co. 

When  one  of  his  project  coordinators  left 
recently  to  take  another  job,  and  the  search  for  a 

replacement 
began,  Hayes 
found  a  notable 
discrepancy 
between  what  he 
paid  and  what 
applicants  were 
demanding. 

“1  talked  to  our 
chief  technical 
person  and 

human  resources 
and  said,  “We  need 
to  do  something 
to  safeguard  our 
people.  Turnover 
is  not  a  good  thing 
at  this  time,’  ” 


Hayes  recalls.  “The  end  result  was  that  we  gave  all 
our  folks  an  increase  independent  of  annual 
reviews,  just  to  say,  “You’re  important,  and  we  want 
to  do  what  we  can  to  keep  you  on  board.’  ” 

Hayes  hopes  the  new  pay  structure  will  not  only 
help  retain  existing  employees,  but  attract  qualified 
job  candidates  as  well. 

Hayes  —  who  oversees  the  Year  2000  project  for 
all  of  Tribune’s  properties,  including  the  Chicago 
Tribune,  Fort  Lauderdale  Sun-Sentinel  and 
Chicago’s  WGN-TV  —  estimates  conservatively  that 
at  least  100  people  companywide  are  involved  to 
some  degree.  And,  he  says.  Tribune  Co.  has  spent 
some  $7  million  so  far  on 
preventing  an  end-of-mil- 
lennium  meltdown. 

Despite  disastrous  possi¬ 
bilities  facing  newspapers 
near  the  end  of  the  miUe- 
nium,  Hayes  fears  that 
much  of  the  industry  is 
still  asleep. 

“When  people  think  of 
the  Year  2000,  they  tend  to 
think  narrowly,”  he  says. 
“But  2000  is  not  just  going 
to  affect  COBAL  programs. 
It’s  going  to  affect  every¬ 
thing  that  functions  with  a 
day  or  time  component  —  presses,  security  systems, 
elevators,  desktop  computers.  Everything  has  to  be 
compliant,  whether  it’s  critical  to  your  business  or 
just  makes  life  easier.” 

As  for  publishers  who  underestimate  the  poten¬ 
tial  for  disaster  and  the  need  for  action,  Hayes  warns, 
“1  think  it’s  going  to  be  unbelievable. 

“A  real  panic  is  going  to  set  in  by  mid-’98.This  is 
going  to  take  time  and  money.  They’re  going  to  have 
the  money,  but  they’re  going  to  run  out  of  time.” 

Another  newspaper  trying  to  stay  ahead  of  the 
curve  in  confronting  the  2000  trauma  is  the  Los 
Angeles  Times,  which  assigned  a  staff  analyst  to 
research  systems  problems  and  solutions  in  each  of 
1 3  departments,  including  financial,  advertising,  edi¬ 
torial  and  new  media. 

Times  technical  services  manager  Ed  McGowan 
says  even  though  his  paper  is  handling  matters 
mostly  with  existing  resources,  it  did  use  agencies  to 
find  about  a  dozen  independent  contractors  — 
including  a  handful  of  COBAL  programmers  —  to 
look  at  2000. 

“The  outside  support  allows  us  to  continue  work¬ 
ing  on  other  projects,”  McGowan  explains,  noting 
that  most  of  the  freelancers  have  been  assigned  to 
the  particularly  sensitive  areas  of  financial,  payroll 
benefits  and  consumer  marketing. 

And,  like  the  Tribune  Co.,  the  Times  is  woridng 
closely  with  its  sister  properties,  including  the  Balti¬ 
more  Sun  and  Newsday  in  the  New  York  City  sub¬ 
urbs,  to  make  the  most  of  resources  and  avoid  a 
2000  catastrophe. 

“We  don’t  have  a  resource  shortage  at  this  point,” 
says  a  grateful  McGowan.  “We  seem  to  be  OK.” 


Systems  suppliers 
such  as  Atex  and  SII 
“can’t  install  that  many 
systems  and  upgrade 
and  service  and  test 
them  in  this  amount 
of  time,”  Lightfoot  explains. 
“There  just  aren’t 
enough  people.” 


FP  Lennon  Associates 

Executive  Search 

Let  our  network  of  contacts  go  to  work  for  you!" 

Nationwide  Searches  for 
Newspapers  &  Publishing 

FP  Lennon  Associates  also  has 
an  all  Industry 

“Information  Technology”  Division. 
Contact  -  Walter  Lynn 
Toll  free  -  888-Lennon7  or  888-536-6667 

e-mail  -  waltlynn@msn.com/fax  610407-0533 
home  eve.  -61 0-640- 1476/office  -  610407-0.300 
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Expanding 
Minority  Training 


Times  mirror 

Co.  said  it  is  ex¬ 
panding  its  Met- 
pro  training  pro¬ 
gram  for  minority 
journalists  to  in¬ 
clude  business  departments. 

Metpro.biz  is  an  intense, 

six-month  leadership  pro-  - 

gram  designed  to  build  a 
diverse  corps  of  organizational  leaders  in  Tunes  Mir¬ 
ror  newspapers  —  including  the  flagship  Los  Ange¬ 
les  Times,  Newsday,  Baltimore  Sun,  Hartford 
Courant, Morning  Co//,  and  Connecticut’s 
AdiKKate  and  Greenwich  Time. 

Program  participants  work  for  an  assigned  “home 
paper”  and  receive  on-the-job  training  in  such  areas 
as  advertising,  circulation,  marketing,  production, 

information  tech- 

“Metfm)  has  been  highly 
successful  in  helping  us 
increase  diversity  in  our 
newsrooms  atid  we’re 


Times  Mirror  extends 
minority  journalism 
training  to  business 
departments 


nology,  human 
resources,  finance 
and  new  business 
development. 
When  they  finish, 
program  associates 
have  an  opportu¬ 
nity  to  assume 
professional 
responsibilities  at 
Times  Mirror 

papers. 

“Our  success  will  continue  to  be  driven  by  a  tal¬ 
ented  and  diverse  staff,”  said  Richard  T.  Schlosberg 
III,  executive  vice  president  of  Tunes  Mirror  and 
publisher  and  CEO  of  the  Los  Angeles  Times. 

“Metpro  has  been  highly  successful  in  helping  us 
increase  diversity  in  our  newsrooms  and  we  re  look¬ 
ing  forward  to  continuing  that  success  on  the  busi¬ 
ness  side  of  our  newspaper  operations,”  said  Paul 
Richardson,  Metpro.biz  program  director  and  Tunes 
Mirror  assistant  general  counsel.  “Our  goal  is  to  have 


looking  foru’ard  to 
continuing  that  success  on 
the  business  side  of  our 
neu’spaper  operations” 


Metpro.biz  associates  remain 
with  Times  Mirror  long  after 
the  conclusion  of  the  pro¬ 
gram,  where  they  can  con¬ 
tinue  to  contribute  to  the 
growth  of  the  company.” 

Since  Metpro  was  created 
in  1984  for  journalists,  165 
people  have  completed  the 
program,  and  more  than  80% 
of  graduates  continued  careers  in  journalism,  the 
company  said. 

In  addition  to  getting  job  training  and  exjx)sure  to 
newspapers,  Metpro.biz  associates  are  linked  with  a 
support  team  committed  to  sharing  information, 
feedback  and  guidance  on  formal  and  informal  mat¬ 
ters. 

Times  Mirror,  now  accepting  applications, 
requires  candi¬ 
dates  to  apply  by 
Oct.  1  and  be  pre¬ 
pared  to  enter  the 
program  by  Janu¬ 
ary  1998.  Candi¬ 
dates  should  have 
a  four-year  college 
degree,  post-gradu¬ 
ate  education  or 
MBA  preferred, 
with  two  or  more 
years  in  a  leader¬ 
ship  capacity,  and 
four  to  eight  years 
of  business  experi¬ 
ence. 

They  must  also 
have  superior 
communication 
skills  and  a  solid 
record  of  accom¬ 
plishment. 


College 

Scholarships 

IN  AN  EFFORT  to  foster  interest  in 
the  newspaper  industry,  the 
St  I^tersburg  Times  has  awarded 
$94,(XX)  in  scholarships  to  34  col¬ 
lege  students.  The  paper’s  Scholar¬ 
ship  Fund  was  established  in  1953. 


CNI  Unit  Adds 
Career  Fairs 

CENTRAL  NEWSPAPERS  INC. of 
Indianapolis,  through  its  West- 
ech  group  of  companies,  has 
acquired  the  assets  of  Target 
Career  Fairs,  a  Boston-ba.sed  com¬ 
pany  that  organizes  job  fairs. 


EXECUTIVE  Search 
AND  Placement 


Currow  &  de  Montmollin,  Inc., 
is  the  only  company  run  by 
former  newspaper  executives 
offering  high  quality,  guaranteed 
executive  search  and  placement. 

C&de’s  team  of  newspaper 
human  resource  professionals 
also  provides  a  full  range  of  other 
H.R.  services,  including 
succession  planning  programs, 
predictive  performance  selection 
systems,  one-on-one  executive 
coaching,  and  testing/evaluation. 


c^e 


Clirrcw  &  DE  Monttmollih  Inc 


7010  S.W.  54th  Street 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 
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Financial  Advertising  by  Market  — 

(Top  50  Markets,  Newspapers  vs.  TV) 

Jan.- 

Apr.  1997 

Market 

BANKS 

Newspaper 

TV 

LOAN  &  MORTGAGE 

Newspaper  TV 

STOCKBROKERS 

Newspaper  TV 

#News- 

papers 

#TV 

Stations 

1  Albuquerque 

385,113 

63,388 

131,650 

283,441 

39,943 

43,409 

1 

5 

2  Atlanta 

3,406,880 

711,880 

506,659 

1,079,782 

586,525 

348,585 

2 

7 

3  Baltimore 

1,722,577 

496,988 

135,754 

727,045 

368,426 

299,845 

1 

5 

4  Boston 

5,396,630 

3,042,657 

3,174,679 

1,183,456 

469,944 

917,019 

2 

8 

5  Buffalo 

1,451,831 

354,174 

47,757 

179,765 

24,410 

237,558 

1 

4 

6  Charlotte 

1,986,989 

706,841 

762,302 

708,700 

145,602 

254,023 

1 

5 

7  Chicago 

7,725,640 

3,129,947 

2,074,539 

1,593,767 

873,967 

1,084,799 

2 

8 

8  Cincinnati 

2,404,209 

861,436 

248,317 

397,936 

239,535 

148,628 

1 

5 

9  Cleveland 

3,825,794 

2,267,302 

69,716 

1 ,208,242 

283,169 

223,027 

1 

6 

10  Columbus 

1,596,040 

1,182,878 

122,191 

248,371 

89,130 

107,874 

1 

5 

11  Dallas-Ft.  Worth 

4,227,412 

1,696,070 

1 ,602,772 

400,190 

780,755 

591,829 

2 

8 

12  Denver 

4,796,977 

1,598,251 

4,639,798 

698,901 

1,210,373 

150,355 

2 

6 

13  Detroit 

1,196,818 

993,914 

377,551 

3,686,289 

304,937 

213,201 

2 

6 

14  Grand  Rapids 

702,640 

424,009 

67,880 

1,029,304 

46,271 

99,087 

1 

5 

15  Greensboro 

490,183 

425,235 

136,095 

323,386 

85,344 

100,536 

1 

5 

16  Greenville-Spartanburg 

931,361 

433,019 

829,771 

226,553 

207,965 

92,720 

2 

5 

17  Harrisburg 

554,987 

12,638 

43,361 

445,854 

28,631 

100,768 

2 

5 

18  Hartford 

3,219,860 

715,110 

277,222 

253,690 

87,990 

230,248 

6 

5 

19  Houston 

3,077,319 

1,241,020 

669,866 

133,051 

1,114,162 

376,755 

1 

8 

20  Indianapolis 

1,820,093 

1,139,709 

567,311 

872,577 

71,449 

239,130 

1 

6 

21  Kansas  City 

2,788,925 

553,262 

377,139 

639,222 

824,190 

142,727 

1 

5 

22  Los  Angeles 

8,877,393 

2,098,291 

3,054,972 

1 ,436,948 

2,733,400 

1,156,262 

10 

8 

23  Louisville 

1,776,802 

351,696 

208,21 1 

296,654 

83,313 

114,687 

1 

4 

24  Memphis 

1,054,951 

71,440 

218,703 

298,057 

68,065 

151,426 

1 

5 

25  Miami-Ft.  Lauderdale 

5,577,924 

959,063 

1,411,833 

533,502 

1,861,836 

326,449 

2 

8 

26  Milwaukee 

2,971,351 

518,145 

668,260 

358,220 

479,338 

125,659 

1 

6 

27  Minneapolis-St.  Paul 

2,767,344 

1,382,557 

281,583 

494,961 

832,994 

434,388 

2 

6 

28  Nashville 

1,357,787 

375,656 

293,081 

487,542 

168,687 

115,804 

1 

5 

29  New  Orleans 

1,393,959 

485,708 

308,266 

320,432 

107,487 

231,423 

1 

6 

30  New  York 

35,100,236 

4,202,329 

11,203,422 

6,491,364 

8,124,386 

2,915,549 

14 

7 

31  Norfolk 

1,483,109 

290,005 

303,824 

150,074 

205,024 

258,866 

1 

5 

32  Oklahoma  City 

1,832,541 

440,297 

58,483 

127,937 

105,997 

133,942 

1 

5 

33  Orlando 

2,744,494 

711,959 

548,078 

536,089 

454,044 

150,793 

2 

6 

34  Philadelphia 

8,912,478 

675,952 

6,206,693 

2,462,513 

939,904 

573,420 

7 

6 

35  Phoenix 

1,669,855 

1,183.606 

849,400 

381,103 

580,605 

280,395 

1 

7 

36  Pittsburgh 

1,925,184 

327,089 

111,359 

647,958 

199,488 

221,866 

1 

5 

37  Portland,  OR 

882,544 

780,946 

350,743 

545,216 

79,230 

196,623 

1 

5 

38  Providence 

1,723,428 

186,226 

306,321 

269,277 

49,082 

81,036 

2 

4 

39  Raleigh-Durham 

1,247,285 

534,964 

386,423 

491,272 

95,702 

172,880 

2 

7 

40  Sacramento 

746,454 

611,947 

203,188 

591,480 

75,426 

96,787 

1 

6 

41  Salt  Lake  City 

664,749 

623,746 

384,256 

957,650 

70,528 

159,514 

2 

5 

42  San  Antonio 

640,484 

428,715 

581,610 

77,598 

30,778 

112,927 

1 

7 

43  San  Diego 

1,206,797 

198,140 

452,507 

309,338 

231,176 

235,053 

1 

6 

44  San  Francisco 

4,445,873 

882,469 

1,288,832 

909,024 

1,371,312 

657,521 

12 

7 

45  Seattle 

681,389 

1,334,655 

60,072 

1,431,594 

159,678 

309,820 

2 

6 

46  St.  Louis 

1,603,219 

216,477 

280,604 

513,055 

311,728 

243,347 

1 

5 

47  Tampa-St.  Petersburg 

5,509,663 

1,030,674 

1,529,616 

396,367 

1,217,021 

526,767 

2 

5 

48  Washington,  DC 

11,467,656 

1,593,135 

1,316,877 

940,605 

1,712,083 

697,683 

1 

6 

49  West  Palm  Beach 

1,390,162 

213,321 

234,638 

159,863 

323,206 

93,205 

1 

5 

50  Wilkes  Barre-Scranton 

775,396 

68,028 

46,897 

121,566 

14,231 

98,561 

2 

4 

Total  Top  50 

166,138,785 

44,826,964 

50,011,082 

39,056,781 

30,568,467 

16,874,776 

Source;  Competitive  Media  Reporting.  Ad  spending  figures  are  estimates  based  on  media  monitoring. 
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Top  25  Financial  Advertisers 

(listed  by  category  January-April  1997) 


Newspaper 


BANKS/SAVINGS  A  LOAN  ASSNS. 

Advertiser 

Dollars 

LOAN  «  MORTGAGE  COS. 

Advertiser 

Dollars 

BROKERS.  FINANCIAL  PLANNERS 

Advertiser 

Dollars 

1 

Coiorado  Natl  Banks 

1.272,083 

1  Western  Fidelity  Funding 

205.517 

1  American  Century  Stock  Broker 

547.005 

2 

Suntrust  Bank 

931.422 

2  Yes  Mortgage  Co 

189.869 

2  Fidelity  Brokerage  Svc 

197,487 

3 

Wachovia  Bank 

859.911 

3  Alliance  Equity  Corp 

172,544 

3  Prudential  Securities  Inc 

191,900 

4 

Key  Bank 

817,037 

4  Capital  Access  Mortgage  Co 

146.085 

4  Scottsdale  Securities  Inc 

106.222 

S 

First  Union  Natl  Bank 

738,759 

5  Alternative  Lending  Mortgage  Corp 

139.244 

5  Quick  &  Reilly  Brokers 

101,432 

6 

Norwest  Banks 

348.058 

6  Energy  Rated  Homes  Of  CO  Loan  Svc 

131,611 

6  Merrill  Lynch  Stock  Broker 

95  552 

7 

First  Federal  Bank 

338.009 

7  Equity  Plus  Mortgage  Svc 

114.270 

7  EVEREN  Securities 

92.796 

8 

Bank  One 

336.658 

8  Mortgage  Referral  Svc 

113,667 

8  Oppenheimer  &  Co  Inc  Brokers 

69.622 

9 

SouthTrust  Banks 

322,150 

9  AABCO  Mortgage  Loans  &  Investm 

99.845 

9  Citicorp  Investment  Svc 

60.561 

10 

Commercial  Federal  Bank 

313.580 

10  DW  Perry  Corp 

96.926 

10  Gain  Bosworth  Inc  Stock  Brokers 

51.823 

11 

NationsBank 

275,539 

11  Rocky  Mt  Natt  Mortgage  Co 

96,762 

11  First  Union  Brokerage  Svc  Inc 

41.688 

12 

World  Savings  Bank 

236.440 

12  Gulf  Pacific  Mortgage  Co 

96,374 

12  Hall  &  Goldberg  Brokers 

35.059 

13 

American  Savings  Bank 

222.802 

13  Associates  Loan  Svc 

90.740 

13  Dean  Witter  Reynolds  Brokers 

23.633 

14 

Liberty  Savings 

198.025 

14  Atlanta  Money  Source  Mortgage  Co 

87.338 

14  Dreyfus  Svc  Corp 

19.664 

15 

1st  Bank 

197,571 

15  Block  Mortgage  Loan  Co 

73.483 

15  JC  Bradford  &  Co  Stockbrokers 

19.586 

16 

Vectra  Bank 

143,901 

16  Consumer  Security  Mortgage  Co 

71,911 

16  Piper  Jaffray  Inc  Brokers 

16,733 

17 

Guaranty  Bank  &  Trust 

135,200 

17  NID-Loan  Mortgage  &  Finance  Co 

71.668 

17  Charles  Schwab  Stock  Broker 

14,840 

18 

Matrix  Capital  Bank 

67.489 

18  E-Z  Way  Credit  Svc 

45,479 

IS  Wachovia  Investments  Inc 

14.126 

19 

Atlanta  Internet  Bank 

66.666 

19  Allstate  Financial  Corp 

44,789 

19  Chatfield  Dean  &  Co  Stock  Broker 

13.662 

20 

Colonial  Bank 

57,889 

20  Lockheed  Federal  Credit  Union 

43.928 

20  Alex  Brown  &  Sons  Inc  Stock  Broker 

12,141 

21 

Colorado  Bus  Bankshares  Inc 

57,041 

21  IMC  Mortgage  Co 

42,417 

21  Hanifen  Imhoff  Inc  Investment  Bankers 

10,877 

22 

Security  First  Network  Bank 

46.052 

22  Westar  Capital  Corp 

40.802 

22  Smith  Barney  Stock  Broker 

9,647 

23 

Home  Loan  &  Investment  Bank 

36,017 

23  Absolute  Mortgage  Banking  Co 

34,435 

23  Edward  Jones  Stock  Broker 

8.620 

24 

Bank  Of  Boulder 

28.802 

24  HomeBanc  Mortgage  Corp 

33,075 

24  Dpportunities  In  Options  Brokers 

5,423 

25 

Colorado  Bus  Bank  &  Womens  Bank 

18.949 

25  Midwest  Mortgage  Co 

32,783 

25  Franklin  Templeton  Distributors  Inc 

4,935 

Top  25  Total 

8.066.050 

Top  25  Total 

2.315,562 

Top  25  Total 

1,765.034 

Spot  TV 


BANKS.  SAVINGS  A  LOAN  ASSNS. 

Advertisor 

Dollars 

LOAN  A  MORTGAGE  COS. 

Advertiser 

Dollart 

BROKERS,  FINANCIAL  PLANNERS 

Advonitsr 

Dollars 

1 

Bank  OneiConsumer  Services 

4.267.314 

1  Money  Store  Mortgage  Co+Consumer  Svc 

10.576,588 

1  H  A  R  Block  Tax  Service+Con  Svc 

5,736,808 

2 

Bank  Of  America+Consumer  Services 

3,240,092 

2  Personal  Mortgage  Corp+Con  Svc 

3,545,287 

2  Smith  Barney  Inc+Consumer  Services 

2,108,051 

3 

Key  Bank+Consumer  Services 

3,129,827 

3  UC  Lending+Consumer  Services 

3,503.101 

3  Jackson  Hewitt  TaxAFin+Con  Svc 

2,084,363 

4 

First  Union  Natl  Bank^Con  Svc 

1.829.449 

4  Champion  Mortgage  Co+Consumer  Svc 

2,971,924 

4  Consumer  Crdt  Cnsing  Svc+Con  Svc 

1,131,608 

5 

Chase  Manhattan  Bank  Na-rCon  Svc 

1,817,753 

5  First  Plus  Financial+Consumer  Svc 

2,505,969 

5  Dime  Investment  Services+Con  Svc 

1,075,649 

6 

Citibankr^Consumer  Services 

1,748,787 

6  JG  Wentworth  Advncd  Fndg+Con  Svc 

2,505.845 

6  Americas  Moneytine+Consumer  Services 

994.947 

7 

Barnett  Banks/F4Con  Svc 

1,421,327 

7  Mr  Cash  Homeowner  Loans+Con  Svc 

1,863,934 

7  Edward  Jones  Stockbroker+Con  Svc 

415,072 

8 

Nationsbank+Consumer  Services 

1,411,108 

8  Jayhawk  Acceptance  Corp+Consumer  Svc 

1,798.235 

8  Advanced  Fs+Consumer  Services 

387,090 

9 

Society  Bank.rConsumer  Services 

1,251,026 

9  World  Wide  Financial+Con  Svc 

1.340.168 

9  E  Trade  Brokerage+Consumer  Services 

312,264 

10 

Huntington  Bank+Consumer  Services 

1,085,889 

18  Rrst  Finance  Mtg/Mail+Con  Svc 

1,262.561 

10  Transamehca  Homefirst+Con  Svc 

278.773 

11 

American  Natl  Bank/Chcg+Consumer  Svc 

1,070,697 

11  1-800-BarNone+Consumer  Services 

963,804 

11  TCF  Financial  Services+Consumer  Svc 

272,453 

12 

National  City  Bank+Consumer  Services 

944,599 

12  Upland  Mortgage  Co+Consumer  Services 

630,087 

12  Singer  Asset  Finance+Con  Svc 

263,576 

13 

Superior  Bank  Fsb+Consumer  Services 

873,145 

13  Metropolitan  Mortgage  Co+Con  Svc 

457,609 

13  Kemper  FS+Consumer  Services 

211,386 

14 

Fleet  Bank+Consumer  Services 

340,226 

14  Aames  Home  Loan+Consumer  Services 

398.112 

14  Charles  Schwab  Stckbrkr+Con  Svc 

192.961 

15 

Amsouth  Bancorp+Consumer  Services 

806.644 

15  First  Alliance  Mortgage+Con  Svc 

351,806 

15  Reliastar  Investments  Co+Con  Svc 

184,753 

16 

First  Bank/MN+Consumer  Services 

799,222 

16  Auto  Credit  ApprovI  Htin+Con  Svc 

335,088 

16  Amscot  Tax  Service+Consumer  Services 

165,051 

17 

Suntrust  Bank  Inc+Consumer  Services 

798,249 

17  Boulder  Financial  Co+Con  Svc 

318.593 

17  Money  Mtg  Corp  Of  Amer+Con  Svc 

123,911 

10 

Texas  Commerce  Bank+Con  Svc 

758,567 

18  Credit  Union  Promo+Consumer  Services 

278.234 

18  Tucker  Anthony  Invstmnts+Con  Svc 

103,201 

19 

Washington  Mutual  Svng+Con  Svc 

716,179 

19  Consumer  One  Financial+Con  Svc 

260.116 

19  Dreyfus  Incom  TrstAInvst+Con  Svc 

100,333 

20 

Norwest  Bank+Consumer  Services 

705,266 

20  Capstone  Mortgage  Co+Consumer  Svc 

246.849 

20  American  Family  FS+Consumer  Services 

97.817 

21 

Chevy  Chase  Bank+Con  Svc 

702,139 

21  Equitable  Mortgage  Corp+Con  Svc 

233,193 

21  JB  Hanauer  A  Co+Consumer  Services 

95.384 

22 

Baybarik  Bank+Consumer  Services 

684,342 

22  Cash  For  Titles+Consumer  Services 

230,237 

22  John  Hancock  Fs+Consumer  Services 

88,852 

23 

Great  Western  Bank+Consumer  Services 

658,116 

23  Alternative  Lending  Co+Con  Svc 

214,101 

23  Fidelity  Investments+Con  Svc 

84,310 

24 

Bank  United+Consumer  Services 

653,832 

24  Mortgage  America+Consumer  Services 

205.606 

24  BudgetACredit  Cnsing  Svc+Con  Svc 

81,825 

25 

Standard  Fed  Savings  Bnk+Con  Svc 

638,036 

25  Title  Loans+Consumer  Services 

196.131 

25  Esther  Gulyas  FS+Consumer  Services 

75.907 

Top  25  Total 

32,851,831 

Top  25  Total 

37,192,976 

Top  25  Total 

16,666,345 

Source:  Competitive  Media  Reporting.  Ad  spending  figures  are  estimates  based  on  media  monitoring. 
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BY  M.L.  STEIN 


Network 

Subdivision 


The  caufornia 

Newspaper 
Publishers 

Association’s  advertis¬ 
ing  network  generates 
$40  million  a  year  in  billings,  and  a 
group  of  small-market  publishers  is 
taking  action  to  get  a  bigger  piece 
of  that  pie. 

The  publishers,  all  CNPA  mem¬ 
bers,  met  in  a  special  round  table 
at  the  association’s  annual  confer¬ 
ence  to  discuss  ways  and  means  of  boosting  its 
share.  In  at  least  two  areas,  small  dailies  and  week¬ 
lies  have  banded  together  to  form  their  own  adver¬ 
tising  group,  independent  of  CNPA’s  fast-growing 
California  Newspaper  Network  (CNN). 

In  theory  and  practice,  CNN,  which  offers  one-" 
order/one-bill  service,  serves  all  CNPA  members  — 
but  the  smaller  publications  believe  they  are  not 
served  quite  as  well  as  bigger  papers. 

“Millions  of  ad  dollars  are  now  being  placed  in 
CNPA  newspapers  through  CNN,  but  smaller-mar- 
ket  newspapers  are  only  getting  a  tiny  percentage 
of  that  money,"  explained  Bill  Lynch,  editor  and 
CEO  of  the  weekly  Sonoma  Index-Tribune.  “In 
addition,  these  newspapers  who  have  rep  firms  are 
generally  not  happy  with  the  results,  and  the  peo¬ 
ple  who  don’t  have  rep  firms  wonder  if  they  need 
one  to  reach  the  ‘big  boys.’  ” 

The  Index-Tribune  and  five  other  weeklies  or 
twice-weeklies  have  taken  the  matter  into  their 
own  hands  by  forming  Sonoma  County 
Community  Newspaper  Network  (SCCNN),  offer¬ 
ing  a  total  circulation  of  104,500  in  “well-read,  well- 
established  community  newspapers.” 

Similarly,  14  dailies,  weeklies  and  TMC  products 
—  with  a  total  circulation  of  134,242  in  three 
counties  in  the  Central  Valley  —  have  joined  to  cre¬ 
ate  Central  Valley  Newspapers  (CVN).  The  dailies 
include  the  Merced  Sun-Star,  Turl<Kk  Journal  and 
Madera  Tribune,  while  among  the  weeklies  are  the 
Chou’cbilla  News,  Los  Banos 
Enterprise  and  Atwater 
Signal. 

Bruce  B.  Brugmann,  editor 
and  publisher  of  the  alterna¬ 
tive  San  Francisco  Bay 
Guardian,  said  he  relies  on 
the  advertising  network 
established  by  the  national 
Association  of  Alternative 


Newspapers. 

Also  at  the  round  table  was  H.R. 
Autz,  marketing  director  of  Pierson 
Marketing  Inc.,  which  started  last 
February  and  has  grown  into  the 
ad  and  marketing  rep  for  24  San 
Francisco  Bay  area  weeklies  with 
an  aggregate  circulation  of 
617,000.  A  former  ad  director  for 
the  Alameda  Newspaper  Group 
and  the  Los  Angeles  Daily  News, 
Autz  said  Pierson  serves  such 
retailers  as  Sears,  Home  Depot,  Walgreen ’s  drug 
stores  and  Standard  Brands. 

At  the  round  table.  Lynch  acknowledged  that 
SCCNN  —  with  ad  sales  last  year  of  about 
$300,000  —  has  not  yet  achieved  “huge  success.” 

“Our  problem  is  determining  who  will  make  the 
sale,”  he  said.  “Who  will  make  the  trip  to  see  the 
buyer?” 

But  the  small-market  publishers  expressed 
strong  feeling  that  CNN  deserves  at  least  some  of 
the  blame  for  their  shortage  of  ad  dollars. 

“We  should  demand  that  CNN  devote  resources 
to  us,”  argued  Arnold  York  of  the  Malibu  Times. 
“We’re  getting  passed  by.” 

Lynch  and  Marty  Weybret  of  the  Lodi  News- 
Sentinel  said  one  solution  might  be  for  smaller 
papers  to  hire  a  rep  firm  and  initiate  a  common 
bulletin  board  system  controlled  by  CNPA. 

Mort  Levine,  editor  of  the  Milpitas  Post  and  a 
past  president  of  CNPA,  said  another  role  for  CNPA 
could  be  to  become  an  ad  rep  for  coalitions  of 
small  papers  with  common  niches,  such  as  urban 
weeklies,  lifestyle  publications  or  college  papers. 

The  advantage  of  this  combination  would  be 
that  advertisers  could  focus  on  a  reader  group  —  a 
“rich  niche,”  as  one  panelist  described  it. 

However,  Lynch  and  others  urged  members  to 
take  action  themselves  in  their  own  interests. 

“While  we’re  waiting  for  CNN,  we  should  take 
care  of  ourselves,”  Lynch  said.  He  was  backed  by 
the  Galt  Herald's  Roy 
Herberger,  who  added:  “We 
must  market  ourselves,  and 
we  can  do  it  by  forming 
gn)ups.” 

Wolf  Rosenberg,  whose 
Turlock  Journal  is  aligned 
with  CVN,  commented; “It’s 
not  CNN’s  responsibility  to 
put  a  group  together.  We 


California’s 
smaller  papers 
gripe  about 
state  ad 
network  and 
form 

subnetworks 


‘We  should  demand  that 
CNN  devote  resources  to 
us,”  argued  Arnold  York  of 
the  Malibu  Times.  We’re 
getting  passed  by.” 
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should  be  proactive  by  sharing  with 
other  newspapers” 

According  to  Autz,  small  papers  can 
take  a  number  of  steps  to  make  them¬ 
selves  more  desirable  to  advertisers. 
“Look  around,”  he  advised.  “There’s 
change  in  the  air.  Some  weeklies  are 
adding  color.  Why  not  pay  for  it  with 
advertising?  Spec  your  ads  in  color.  And 
consider  weekend  delivery.  Readers 
may  have  more  time  than  you  think.” 

Autz  also  favored  smaller  newspapers 
teaming  up  to  “show  how  you  can  dom¬ 
inate  certain  pockets  of  the  market.” 
Instead  of  selling  its  market  alone,  a 
small  newspaper  should  sell  at  a  few 
ZIP  codes  that  produce  more  reader- 
ship  and  therefore  more  results  for 
advertisers,  he  reasoned.  Moreover,  he 
continued,  travel  and  entertainment 
expenses  can  be  divided  up. 

“We  don’t  make  cold 
calls’’ he  said.  “We  don’t 
solicit  advertising. 

The  advertisers  come  to 
us.  We ’tv  strictly 
a  facilitator.” 

—  Jack  Bates,  CNPA  executive  director 

Weekly  and  small  daily  publishers 
should  not  be  surprised  because  they’re 
ignored  by  big  advertisers,  Autz 
remarked. 

“The  truth  is  that  sometimes  they 
don’t  talk  to  any  paper,”  he  said.  “They 
plan  their  schedule  and  can’t  change  it, 
so  why  waste  everybody’s  time?  The 
plan  has  to  be  to  get  to  them  at  the 
right  time.  Little  newspapers  fit  in  line 
by  importance.  A  paper  with  six  or 
eight  stores  gets  in  line  first. 

Networking  would  help  your  level  of 
importance.  The  advertisers  don’t  want 
to  leave  you  out,  but  there  is  a  limit.” 

Autz  also  attempted  to  calm  concerns 
that  advertisers  often  shun  free  papers. 

“Talk  about  readership,”  he  stressed. 
“Think  readership.  Sell  readership. 
Advertisers  buy  readership.” 

Paid  circulation  is  a  plus  but  doesn’t 
alone  satisfy  advertisers  who  look  for 
coverage  and  the  editorial  package,  he 
said. 

CNPA  executive  director  Jack  Bates 
indicated  in  an  interview  that  the  small 
papers  may  not  fully  understand  CNN’s 
role  in  the  process. 

It  involves  only  insertions  and  billing. 


not  selling. 

“We  don’t  make  cold  calls,”  he  said. 
“We  don’t  solicit  advertising.  The  adver¬ 
tisers  come  to  us.  We’re  strictly  a  facilita¬ 
tor.  I  can’t  go  out  and  sell  Sears  for  the 
Milpitas  Post  because  1  don’t  know 
enough  about  the  paper  as  to  what  it 
can  offer.  All  we  do  is  place  ads  where 
they  teU  us  to  place  them,  whether  it’s  a 
big  or  small  paper.  Besides,  this  is  not 


new  business.  These  are  ads  that  have 
been  placed  before.” 

The  system  has  been  successful.  Bates 
reported,  growing  from  billings  of 
$800,000  when  it  started  in  1992  to 
$40  million  last  fiscal  year. 

He  said  CNPA  would  be  open  to  the 
possibility  of  acting  as  ad  rep  for  a  com¬ 
bination  of  smaller  papers  that  wants  to 
use  its  services. 
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EAC  Distributes 
Kodak  Consumables 
Overseas 


HPSC  Under  New 
Harris  Division 

Harris  publishing  systems 

Corp.  was  transferred  to  Harris 
Corp.’s  newly  restructured  Transcomm 
Division,  which  will  Rkus  on  commer¬ 
cial  communications  and  information 
technolog)’  network  integration.  HPS(' 
had  been  under  the  Information  Systems 
Division,  which,  like  Transcomm,  is  with¬ 
in  Harris’  Electronic  Systems  Sector. 

HPSC  and  its  vice  president,  Don 
Rogers,  remain  headquartered  in 
Melbourne,  Fla.,  where  Rogers  now 
reports  to  Doug  Static, Transcomm  acting 
vice  president  and  general  manager. 

Announcement  of  the  change  fol¬ 
lowed  termination  of  discussions  regard¬ 
ing  acquisition  of  HPSC  by  a  venture 
capital  firm.  Harris  said  it  anticipates  no 
further  efforts  to  divest  its  publishing 
systems  business.  According  to  Rogers, 
HPSC  had  record  orders  and  sales  in  fis¬ 
cal  1997. 

Markzware  Now 
Supports  Creator 

Markzware  software,  santa 

Ana,  Calif.,  now  offers  Flightcheck 
support  for  Multi-Ad  Creator  1  files  and 
is  woilcing  with  Peoria-based  Multi-Ad 
Services  Inc.  to  support  Creator  2. 

Without  relying  on  the  originating 
application,  the  preflighting  application 
also  scans  QuarkXPress,  PageMaker,  illus¬ 
trator,  FreeHand  and  Photoshop  docu¬ 
ment  files  for  more  than  150  prepress 
pn)blems,  validates  all  elements  (e.g., 
colors,  fonts,  images)  and  collects  all 
related  files  into  one  print-ready’  folder. 


Digital  Watermark 
Granted  Patent 

DIGIMARC  corp  RECEfVED  its  first 
U.S  patent  covering  digital  water¬ 
marking  —  the  first  in  what  the 
Portland,  Ore.,  firm  called  a  series  of 
related  patents. 

The  patent  was  granted  for 
Steganography  Methods  Employing 
Embedded  Calibration  Data.  According 
to  Digimarc,  applications  for  embedded 
include  rights  management,  copy  pre¬ 
vention,  electronic  commerce  and 
demographic  monitoring. 

Digimarc’s  first  application  of  the 
technology  is  a  worldwide  copyright 
communication  system  for  images.  A 
message-bearing  digital  watermark  can 
be  embedded  within  audiovisual  con¬ 
tent.  Imperceptible  to  the  content  user, 
the  “watermark”  is  instantly  detectable 
and  readable  by  a  computer  and  can  sur¬ 
vive  digital-analog  conversions  in  scan¬ 
ning  and  printing. 

Bundled  with  several  companies’ 
image-editing  tools,  Digimarc’s  Picture- 
Marc  adds  digital  watermarks  to  still 
images  and  integrates  with  the  Marc- 
Centre  online  locator  and  MareSpider 
search  service  for  Web-based  water¬ 
marked  images. 

X-Rite  Donates 
To  GATE 

The  graphic  arts  Technical 
Foundation  received  an  Auto- 
Tracking  Spectrophotometer  (ATS)  from 
X-Rite  Inc.,  Grandview,  Mich.,  in  honor  of 
the  foundation’s  dedication  of  a  new 
suburban-Pittsburgh  facility'  this  sum¬ 
mer. 

The  GAIT  sales  and  marketing  vice 
president  said  the  donation  “will 
advance  our  work  in  color  control  on 
press,  as  well  as  our  research  in  color 
management.”  At  GATF’s  Frank  Preucil 
Lab,  the  ATS  joins  previous  X-Rite  dona¬ 
tions  of  automated  and  hand-held  den¬ 
sitometers  and  a  quality<ontrol  system 
that  comprises  an  X-Rite  938  spectro 
densitometer  and  QA  Master  Software 
for  proce,ss  control. 

The  AT  S  automatically  measures  color 
at  press  —  during  make-ready  and  run 
—  finding  and  measuring  one  or  more 
color  bars  and  calculating  CIE  and  den- 
sitometric  data.  It  alerts  press  operators 
to  precisely  identified  color  problems. 


Eastman  kodak  CO.,  Rochester, 
N.Y.,  named  the  East  Asiatic  Co.  Ltd. 
A/S,  Copenhagen,  as  a  primary  distribu¬ 
tor  for  its  graphic  arts  products  in  40 
countries. 

The  agreement  gives  EAC  subsidiary' 
EAC  Graphics  exclusive  distribution 
rights  for  Kodak  film,  papers,  offset 
printing  plates,  chemistry  and  related 
processing  equipment  in  Southeast  Asia, 
southern  China  and  parts  of  Africa. 
Kodak  granted  EAC  nonexclusive  rights 
in  certain  countries  where  other  Kodak 
channels  operate,  including  northern 
China,Taiwan  and  Scandinavia. 

EAC  also  distributes  products  from 
Heidelberger  Druckmaschinen,  from 
Linotype-Hell  (which  Heidelberg 
acquired  last  winter)  and  from  Creo 
(with  which  Heidelberg  has  its  own 
agreement  and  which  has  worked  with 
Kodak  in  recent  years). 

Abitibi  Trims 
Newsprint  Output 

ABITIBI-CONSOLIDATED  INC.,  the 
world’s  largest  newsprint  manufac¬ 
turer,  said  six  of  its  mills  are  reducing 
newsprint  and  groundwtxid  specialty' 
papers  output  between  mid-August  and 
early  September.  Newsprint  production 
will  drop  by  25,(KX)  metric  tons,  to 
match  lower  demand. 

Miami  Herald  Gets 
INC  Quiet  Rooms 

The  AUSTIN  CO.  contracted  with 
Industrial  Noise  Control  Inc., 
Addison,  Ill.,  to  design,  manufacture  and 
install  seven  custom  operator  quiet 
rooms  as  part  of  Austin’s  upgrade  of  the 
Miami  Herald  production  plant. 

Isolated  from  the  new  Goss  Newsliner 
and  existing  Goss  Metro  presses,  the  free¬ 
standing  quiet  r(K)ms  will  shelter  operat¬ 
ing  crews  in  an  environment  with  sound 
levels  under  80  dBA,  automated  person¬ 
nel  d(X)rs  and  acoustic  windows  for 
observing  the  presses  and  webs. 

Installation  is  under  way.  All  five 
Newsliners  are  to  be  operating  by  next 
June. 


Optronics 

Relocates 

Optronics  international  is 

moving  to  a  new  headquarters  in 
Chelmsford,  Mass.  It  will  lease  for  five 
years  a  64,000-square-foot  facility  at  21 
Alpha  Road  after  a  $250,0(K)  renovation 
that  includes  a  6,000-square-f(X)t  demon¬ 
stration  area. 

The  move,  two  months  after  the  com¬ 
pany’s  acquisition  from  Intergraph  Corp. 
by  Fong  Brothers  C:os.,  Brisbane,  Calif., 
will  consolidate  all  administrative 
departments  and  various  manufacturing 
functions  at  the  new  site. 
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Seattle  ...  home  of  1500  computer  development  firms,  has 
earned  the  reputation  as  being  a  leader  in  technology.  This 
standing  will  be  further  enhanced  by  the  addition  of  an 
innovative  high-tech  event  ....  The  9th  Annual  Interactive 
Newspapers  Conference. 

At  the  9th  Annual  Interactive  Newspapers  Conference,  you’ll 
discover  an  unrivaled  atmosphere  where  the  opportunities  for 
learning  new  technologies  and  cultivating  techniques  for 
managing  change  will  be  limitless. 

•  Interactive  Advertising  •  Intermercials  •  Online  Communities 
•  Convergence  •  Compelling  Content  •  Access  Infrastructure 
•  Combination  Classifieds  •  Copyright  Concerns  •  Major 
Media  Partnerships 

...areas  that  are  currently  hotly  debated  and  discussed.  This  is  the 
wave  of  the  future,  and  we  are  in  a  position  to  help  decide  which 
innovations  will  become  the  standards  and  which  trends  will 
fizzle  and  fade  away. 

We  are  on  the  cusp  of  the  future,  and  now  is  the  time  to  discover 
the  industry’s  best  ideas  and  solutions  for  meeting  the  challenges  For  infomiation  on  program,  pricing,  registration,  sponsorships  and 
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NFL  CAVES  ON  ONUNE 
PRESS  RESTRICTIONS 


Photographers  again  free  to  cover  games  for  newspaper  Web  sites 

"They  were  trying  to  control  the  wrong  people/'  says  Times-Union  publisher 


by  David  Noack 


The  NFL  has 
gone  too  far.  It’s 
up  to  journalists 
to  decide  how  to 
cover  and  report 
on  the  game.^^ 
—  president 
of  the  national 
Society  of 
Professional 
Journalists 


Noack  is  associate  editor 
of  MediaINFO.com. 


The  National  Football  League  and  the  Florida 
Times-Union  have  announced  a  settlement  in  their 
acrimonious  dispute  over  online  photo  rights  and 
basic  press  freedoms. 

Under  the  terms  of  the  arrangement  announced  Aug.  13,  Times-Union  sports  photographers 
covering  the  Jacksonville  Jaguar  games  won’t  have  to  sign  a  waiver  in  order  to  be  accredited  as 
press  photographers  as  previously  required  by  the  NFL. 

On  Aug.  3,  the  NFL  demanded  that  photographers  from  the  Times-Union  and  the  Charlotte 
Observer  sign  legal  forms  prohibiting  them  from  posting  game  photographs  to  their  respective 
newspaper  Web  sites.  The  photographers  signed  the  waiver  under  “duress”  in  order  to  get  press  cre¬ 
dentials  to  cover  a  pre-season  game  between  the  Jaguars  and  the  Carolina  Panthers. 

This  sparked  10  days  of  legal  threats  and  wrangling  over  the  issue  of  who  has  the  right  to  con¬ 
trol  the  content  of  online  newspapers  that  cover  national  league  sports  events.  The  NFL  said  it  was 
protecting  its  trademark  and  suggested  the  Web  was  a  broadcast  medium  competing  with  televi¬ 
sion.  The  newspaper  said  it  was  exercising  its  right  to  cover  sports  events  as  it  saw  fit.  Journalist 
organizations  contended  that  the  NFL  demands  threatened  basic  press  freedoms. 

NFL’s  decision  to  drop  its  waiver-signing  demands  was  part  of  a  larger  overall  agreement  ham¬ 
mered  out  between  the  daily  newspaper,  the  Jacksonville  Jaguars,  an  NFL  expansion  team  in  north 
Florida,  and  NFL  officials. 

Greg  Aiello,  an  NFL  spokesman,  said  there  was  some  confusion  regarding  the  waiver  form, 
which  was  more  concerned  with  protecting  live  or  real-time  reporting  rights  than  posting  pictures 
on  a  Web  site  following  a  game.  “Our  primar>’  concern  would  be  the  use  of  NFL  games  in  pn)gress 
by  online  services  in  ways  that  undercut  our  broadcast  rights  holders,  st)  we  are  aggressively  pro 
tecting  our  rights  while  our  games  are  in  progress,”  said  Aiello. 

In  addition  to  the  waiver  issue,  the  Times-Union, and  NFL  also  became  embroiled  in  a 
dispute  over  the  newspaper’s  specially  created  Jaguars  Web  page  (http;//jaguars.  jacksonville.com/) 
and  the  use  of  newspaper  sports  photos  as  electronic  postcards. 

In  their  objections,  the  NFL  contended  that  the  newspaper<'reated  Jaguars  Web  page  l(M)ked  t(K) 
much  like  an  official  team  Web  site  and  that  the  newspaper  was  using  its  own  photographs  in  what 
the  NFL  considen-d  a  “noneditorial  section”  of  the  Web  site. 

(^arl  Cannon,  publisher  of  the  Times-Union,  said  the  entire  Web  site,  including  the  Jaguars  Web 
feature,  is  just  an  extension  of  the  newspaper.  “In  effect,  what  we  told  them  was  we  heard  them. 
They  still  had  concerns,  and  we  told  them  we  just  weren’t  going  to  change  anything,”  he  said. 

As  part  of  the  agreement  to  clarify  who  controls  the  Jaguars  Web  site,  the  newspaper  now 
prominently  displays  a  disclaimer  on  that  feature,  stating  that  the  site  is  not  affiliated  with  the 
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44  We  projected  $36,000  for  our 
first  year  online  revenues.  Now 
we’re  projecting  $  1 00,000  — 
triple  our  original  figure.The 
success  ofAdOne  completely 
blew  our  sales  and  revenue 
goals  out  of  the  water. 

Bill  Marcum 

Advertising  Director, 

The  DaHf  News,  Longview.WA 

44  [With]  AdOne,  we  made  money 
on  the  Web  ads  right  away,  and 
we  strengthened  our  leadership 
position  in  the  marketplace.  55 

George  Stachokas 

Classified  Advertising  Manager  & 

Assistant  Advertising  Director, 

The  Union  Leader  &  New  Hampshire  Sun¬ 
day  News,  Manchester,  NH 


AdOne...  The  Publishers’  Choice. 


Nearly  500  publications  across  the  country  have  chosen  AdOne 
(www.adone.com)  for  their  online  classified  solutions.  AdOne  features 
innovative  products  and  services  that  help  publishers  put  their  classifieds 
online  generating  new  revenue  in  as  little  as  10  business  days. 


The  tifiton  Uwdef 
.SrsiiAY  Nkws  ^ 


adK>ne( 

CLASSIFIED  ( 
NETWORKC 


www.adone.com 

Call  AdOne  today  at 
800-555-4231  or  e-mail  us 
at  sales@adone.com 


Weekl 


Jaguars  or  the  NFL.  Prior  to  the  dispute,  the 
disclaimer  ran  at  the  bottom  of  the  Web  page. 
It  hxs  now  been  moved  to  the  top. 

Paper's  use  of  own  photos 

However,  the  NFL  still  has  problems  with 
the  way  the  newspaper  uses  photos  taken  by 
its  own  staff  photographers  at  Jaguar  games. 

“We  continue  to  object  to  the  Times- 
Union's  use  of  Jaguar  photos  in  what  we  con¬ 
sider  a  commercial  context,  and  the  postcard 
use  would  be  an  example.  On  this  issue,  fol¬ 
lowing  the  meeting  the  other  day,  we  agreed 
to  disagree  at  this  time  and  we  are  currently 
evaluating  our  next  steps,”  said  Aiello. 

But  Cannon  defended  the  use  of  Jaguar 
photos  in  the  Web  feature.  “I  just  told  them 
they  were  try  ing  to  control  the  wrong  peo¬ 
ple,”  said  Cannon. 

He  disagreed  with  the  contention  that  the 
postcard  feature  is  a  commercial  venture.  “1 
said  no.  I’m  sorry,  but  it’s  not.”  said  Cannon. 

Press  freedoms  need  "re-examining"? 

Dan  ('.onnelL  vice  president  of  marketing 
for  the  Jaguars,  said  that  since  the  Internet  is  a 
new  medium,  many  of  the  old  rules  regarding 
print  and  bn)adcast  have  to  be  re-examined. 
“You  are  l(x)king  at  pioneering  a  whole  new 
medium  here  with  the  Internet,  so  there  are 
rules,  policies  and  understandings  that  will 
have  to  evolve,”  he  said. 

Steve  Geimann,  president  of  the  national 
Society  of  Pn)fessional  Journalists  (SPJ),  said 
the  move  by  the  NFL  and  Jaguars  “must  be 
vigorously  opposed.” 

“The  NFL  has  gone  t<x)  far.  It’s  up  to  jour¬ 
nalists  to  decide  how  to  cover  and  report  on 
the  game,”  said  Cieimann. 


A  Clarification 

SUN  COAST  MEDIA 

Sunline.net  Web  site 


The  Sun  Coast  Media  Group  of  south¬ 
west  Florida  acted  properly  when  reg¬ 
istering  the  name  of  its  sunline.net 
Web  site  for  trademark  protection,  according 
to  attorney  David  Bralow  of  Holland  &  Knight 
in  Tampa,  Fla. 

Bralow  issued  the  clarification  in  the  wake 
of  an  E&P  story'  that  quoted  him  as  saying  Sun 
Coast  Media  did  not  properly'  register  “sun¬ 
line”  when  it  began  u.sing  and  promoting  the 
Weh  site  in  southwest  Florida.  Sun  C^oast, 
which  publishes  papers  such  as  the  Charlotte 
Sun  Herald,  is  currently'  involved  in  a  dispute 
with  Sun  Microsystems  over  the  name. 

As  a  main  speaker  at  E&Fs  “Editorial 
Issues  on  the  Web”  conference  earlier  this 
month  in  New' York  City,  Bralow  gave  a  formal 
presentation  followed  by  a  lengthy  and  wide- 
ranging  question-and-answer  session.  Toward 
the  end  of  that  Q&A,  he  was  discussing  a  num¬ 
ber  of  different  companies  involved  in  several 
similar  Internet-related  trademark  disputes, 
including  Sun  Coast  Media. 

“If  1  said  Sun  Coast  Media  acted  improp¬ 
erly,  I  misspoke,”  Bralow  explained.  “The  point 
I  was  try'ing  to  make  was  that  one  of  the  ways 
smart  interactive  publishers  can  protect 
themselves  is  to  think  broadly  about  brand 
identification  and  regi,ster  the  names  of  all  of 
their  existing  products  as  well  as  all  those 
they  intend  to  launch.  Sun  (^oast  Media  t(X)k 
all  proper  steps  in  this  regard.” 


In  Short 


NCN  EDHOR  LEAVING 

New  Century  Network  edi¬ 
tor  in  chief  John  Papanek 
is  leaving  the  newspaper 
network  to  become  the  top 
editor  at  ESPN  Magazine,  a 
new  publication  being 
launched  by  Disney. 

Papanek  joined  NCN  just 
last  October  to  help  the 
organization  launch  its 
NewsWorks  Web  site  and 
hone  its  editorial  strategy. 
Previously,  he  served  as 
managing  editor  of  Sports 
Illustrated,  director  of  new 
media  at  Time  Inc.,  and  as 
part  of  a  team  that  created 
Sports  niustrated  For  Chil¬ 
dren.  Papanek  stressed  his 
departure  was  not  precipi¬ 
tated  by  any  displeasure 
with  NCN.  "I  think  NCN  is 
going  to  be  very  viable 
going  forward,"  he  said. 
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by  Hoag  Levins 


New  Ideas 

mB  SYSTEM  OFFERS 
AUDIO  NEWS  TO  GO 

Download  to  hand-held  device 


National  Public  Radio  is  the  latest 
news  organization  to  sign  on 
with  a  new  Internet  audio-on- 
demand  service  that  allows  users  to 
download  audio  files  into  a  hand-held 
device  for  off-line  playback  at  a  later 
time. 

In  size  and  function,  the  “Listen  Up 
Player”  device  resembles  a  Walkman  tape 
cassette  player,  except  it  stores  and  plays 
up  to  an  hour  of  digital  sound  files. 

The  Associated  Press,  Newsweek  and 
CNET  have  also  agreed  to  provide  audio 
news  content  through  the  system  sched¬ 
uled  for  full  release  in  the  fall  by  Audio 
Highway  Corp.  of  Cupertino,  Calif.  The 
player,  a  “dock”  that  connects  it  to  a  com¬ 
puter  and  the  operating  software,  will 
initially  sell  for  about  $199. 

The  concept  can  turn  Web  sites  into 
“stores”  of  downloadable  editorial  and 
entertainment  content.  For  instance, 
users  who  missed  yesterday’s  “All  Things 
Considered”  on  NPR  can  download  that 
Web  site  file  and  listen  to  it  in  its  entirety 
as  they  take  a  walk. 

Under  the  latest  agreement  with  NPR, 
Audio  Highway  customers  will  have 
access  to  such  programs  such  as  “Morn¬ 
ing  Edition”  and  “All  Things  Considered,” 
morning  and  afternoon  newsmagazines, 
and  “Talk  of  the  Nation,”  a  national  call-in 
show  on  issues  of  the  day 
One  hope  of  Audio  Highway  marketing 
officials  is  that  large  numbers  of  people 
will  use  the  system  throughout  the 
day  on  their  computers  at  work,  down¬ 
loading  audio  files  to  be  listened  to 
during  the  commute  home.  In  effect, 
by  browsing  from  site  to  site,  a  person 
can  create  his  or  her  own  hour  of 
custom  news  and  entertainment  pro¬ 
gramming  for  that  day’s  homeward  jour¬ 
ney. 

The  catch:  although  news,  features  and 
music  files  may  be  downloaded  for  free, 
Audio  Highway  intends  to  interject  six 
minutes  of  audio  commercials  into  each 
hour  of  downloaded  audio  content. 
(www.audiohighway.com) 


lave  an  easier  way  tor  newspapers 
to  capture  more  advertisers. 


Our  advertising  sales  research  helps  you  wrap  up  more  contracts. 

Increasing  your  advertising  sales  is  easier  than  ever  with  research  from  Belden 
Associates.  We  provide  your  sales  representatives  with  the  authoritative  data 
they  need  for  results-oriented  sales  presentations.  And  our  expertise  doesn’t 
stop  there  -  we  can  also  help  you:  improve  partnerships  with  advertisers  •  train 
your  sales  staff  in  selling  with  research  •  make  presentations  to  advertisers  • 
track  advertiser  satisfaaion.  Contact  us  today  to  help  j 

you  unravel  the  secrets  to  sales  success.  1 

_  Associates 

800.966.2353  www.beldenvnu.com 
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Outing 

Continued  from  page  8 

At  Philadelphia  Online,  the  Web  ser¬ 
vice  of  Knight-Ridder’s  Philadelphia 
Inquirer  and  Philadelphia  Daily 
Neu’s,  general  manager  Fred  Mann  says, 

“Frankly,  I  was  surprised  by  it _ I  can 

see  the  wisdom  of  both  arguments,  but  I 
think  on  balance  it’s  probably  a  correct 
decision” 

The  Philadelphia  papers  follow 
Knight-Ridder  corporate  policy,  and  the 
standard  freelancers  contract  throughout 
the  chain  purchases  nonexclusive  rights 
to  woik  for  all  media.  Freelancers  work¬ 
ing  with  the  Philh’  papers  are  free  to  sell 
their  work  to  other  publishers,  but  they 
don’t  get  any  extra  money  when  the 
newspapers  reproduce  their  work  online 
—  either  on  the  Web  site,  CD-ROM  or  m 
electronic  archives. 

Mann  could  not  recall  a  single  instance 
where  the  newspapers  have  paid  extra 
for  electronic  rights.  And  if  a  writer 
refuses  to  sign  the  contract,  the  papers 
typically  don’t  buy  that  person’s  work. 
“We  don’t  want  to  get  into  a  situation 
down  the  road  where  we  have  to  figure 
out  whether  we  have  rights”  to  use  some 
material  and  not  other,  he  says. 

Dave  Creagh,  electronic  publishing 
director  of  the  Christian  Science  Moni¬ 
tor  site,  says  of  the  ruling,“It’s  high 
*  time.  We  like  it  a  lot.” 

The  Monitor  buys  freelance  work 
exclusive  to  all  media  for  90  days,  after 
which  the  newspaper  retains  nonexclu¬ 
sive  rights  for  all  media,  forever.  The  con¬ 
tract  is  generally  non-negotiable,  except 
occajiionally  for  photographs,  he  says. 
Freelancers  receive  nothing  for  elec¬ 
tronic  rcpublication. 

An  online  executive  for  a  U.S.  newspa¬ 
per  chain,  who  asked  not  to  be  identi¬ 
fied,  said  his  company  has  one  of  the 
more  restrictive,  and  non-negotiable,  con¬ 
tracts.  The  papers  purchase  all  rights  to 
material  submitted  by  freelancers,  and 
pay  nothing  beyond  standard  print  rates 
for  electronic  publication. 

Voicing  a  view  certain  to  raise  the  ire 
of  freelance  writers,  this  executive  says, 
“It’s  hard  to  see  why  freelancers  should 
be  paid  more  because  distribution  of  an 
article  is  increased  through  online  distri¬ 
bution  (more]  than  through  the  newspa¬ 
per.  In  the  past,  would  freelancers  have 
been  expected  to  be  paid  more  if  the 
publisher  decided  to  double  the  press 
run  for  a  particular  day?  There  is  no  addi¬ 
tional  work  required  by  the  freelancer  to 
produce  a  piece.”  Needless  to  say,  this 
executive  is  happy  with  the  decision. 

Other  publishers  took  a  more  flexible 
stance.  Sam  Pennington,  publisher  of  the 


Maine  Antique  Digest,  a  specialty  news¬ 
paper,  does  not  pay  freelancers  extra 
money  for  print  stories  published  online, 
unless  they  demand  it  and  negotiate  a 
separate  deal.  As  with  many  such  negoti¬ 
ations,  the  result  depends  largely  on  how 
badly  the  publisher  wants  the  material. 

At  the  Providence  Journal  in  Rhode 
Island,  a  policy  has  been  worked  out  that 
tries  to  appea.se  freelancers,  yet  serve  the 
paper’s  interests.  Online  editor  Andrea 
Ranciera  says  it  has  been  in  place  for  two 
years,  and  was  two  years  in  the  making. 

The  Journal  considers  non-staff  writ¬ 


ers  to  fit  into  three  categories,  and  has 
contracts  for  each.  The  paper’s  stringers 
—  non-staff  writers  who  cover  commu¬ 
nity  news  —  typically  sign  a  “nonexclu¬ 
sionary  license”  giving  the  paper  blanket 
rights  to  use  any  work  in  any  medium 
but  allowing  the  writers  to  sell  the  work 
elsewhere. 

The  newspaper  has  a  second  contract, 
generally  used  for  professional  free¬ 
lancers  who  sign  agreements  for  each 
work.  The  contracts  give  the  publisher 
rights  to  use  the  work  in  any  medium, 
(See  Outing  on  page  42) 


Local  Information  on 
the  Net:  User  Demand, 
Content  Providers,  and 
Marketplace  Overview 

A  new  report  from  the 
Emerging  Technologies 
Research  Group  at  FIND/SVP 

Includes  profiles  of  every 
mjgor  player  in  the  local 
information  market. 

Available  Now  For 
$2295 

To  order,  call  Tom  Dahlin 
at  (800)  336  -  4380  ext.  507 
or  www.mediainfo.com 


More  Than  18  Million 
Internet  Users  Are 
Searching  For 
Local  Information 

Do  you  have  what 
they^re  lookiny  for? 


By  1998,  more  than  24  million  adults  will 
be  using  the  Internet  to  locate  local  news 
and  sports  information,  search  classifieds, 
browse  online  yellow  pages,  and  locate 
community  resources.  But  the  competition 
for  eyeballs  and  ad  dollars  will  be  fierce. 
Online  consumers  will  have  more  choices 
than  ever  before  and  will  not  necessarily 
stay  loyal  to  their  hometown  paper. 

Local  Information  on  the  Net  will  help  you 
identify  the  local  information  user  and 
provide  a  competitive  overview.  This  report 
will  tell  you  about: 

•  Usage  frequency 

•  Most  popular  content  categories 

■  Business  and  personal  users 

•  Online  classifieds 

•  Responses  to  advertising 

■  Opportunities  for  local  online  com¬ 
merce  and  enhanced  listings 

Local  Information  on  the  Net  is  based  on 
primary  research  including  interviews  with 
1,000  internet  users,  national  focus  groups, 
and  interviews  with  more  than  80  online 
publishers  and  content  providers. 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 


From  Printed  Page 
To  Television  Stage 

WITH  MORE 
newspapers 
getting 
involved  in 
television,  edi- 


Darui  Summers 


torial  cartoonists  should  be  pre¬ 
pared  to  appear  both  on  the  page 
and  TV  stage. 

That  was  the  message  from  on- 
air  veterans  Dana  Summers  and 
Ralph  Dunagin  of  the  Orlando  Sentinel. 

“A  lot  of  you  will  be  getting  into  this,”  Dunagin 
told  Association  of  American  Editorial  Cartoonists 
(AAEC)  conventioneers  in  Orlando.  “It’s  the  com¬ 
ing  thing  for  newspapers  to  be  tied  in  with  televi¬ 
sion.” 

Summers  added,  “I’V  and  computers  are  chang¬ 
ing  everything.  You've  got  to  get  on  the  bandwag¬ 
on,  whether  you’re  comfortable  or  not.  1  feel  more 

_ _  comfortable  working  in  the 

newspaper  realm,  but  1  try  to 
look  at  this  as  exciting.” 

I  He  and  Dunagin  appeared, 

I  between  last  fall  and  this 
I  spring,  on  a  local  Time 
WMnev/Sentinel  interactive 
!  TV  station  that  was  being 

I  tested.  The  creators  altemate- 

ly  did  weekly  9()-second 
f  ■  spots  —  edited  down  from 
]  i  about  an  hour  of  footage  — 

/  '  in  which  they  drew  and  dis- 

,  j  ii  j  j  cussed  their  cartoons. 

'  ‘  Summers  noted  that. 

Timers  because  most  viewers  aren’t 

familiar  with  the  inside 
aspects  of  editorial  cartoon¬ 
ing,  he  and  Dunagin  tried  to 
make  the  spots  relatively 
basic.  For  instance.  Summers 
would  describe  the  materials 
he  was  using  to  draw  car- 


Dunagin  added  that  he 
even  found  himself  periodi¬ 
cally  explaining  a  punch  line, 
something  he  would  rather 
not  do. 

“You  want  it  to  stand  on 
its  own,”  said  the  cartoonist. 
“The  more  you  talk  about  it, 
the  less  funni  it  becomes!” 


Tw€)  Orlando 
Sentinel/TMS 
cartoonists  talk 
about  their  TV 
expetiences 
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Were  Dunagin  and  Summers 
compensated  for  their  TV  work? 

“We  got  to  keep  our  jobs,”  joked 
Dunagin. 

And  did  the  two  artists  keep 
their  TV  audience’s  attention? 

“They  were  a  big  hit  with  view¬ 
ers,”  said  fellow  AAEC  panelist  Kyle 
McKinnon,  television  news  and 
sports  producer  for  the  Tribune 
New  Media  Development  Center  and  Sentinel. 
“These  two  have  pretty'  significant  perstjnalities. 
That  was  very  helpful.” 

This  fall,  said  McKinnon,Time  Warner  and  the 
Sentinel  plan  to  start  a  24-hour  news  channel  for 
central  Florida.  He  noted  that  ventures  like  that 
need  content,  and  that  Dunagin  and  Summers  are 
good  candidates  to  be  part  of  the  mix. 

“They’ll  pnibably  be  using  us  in  some  capacity' 
when  they  get  rolling,”  agreed  Summers,  whose  edi¬ 
torial  carttxrns  are  syndicated  by  Tribune  Media 
Services. 

TMS  also  distributes  the  “Bound  &  Gagged” 
comic  by  Summers,  “The  Middletons”  strip  by 
Summers  and  Dunagin,  and  the  “Dunagin ’s  People” 
panel. 


Effort  To  Save 
Togo’  Swamp 

POGO  THE  PGSSIJM  may  be  gone,  but  the  real- 
life  swamp  that  inspired  his  carttxrn  home 
remains. 

Now,  the  DuPont  Co.  wants  to  strip  mine  titanium 
dioxide  on  the  edge  of  Okefenokee  Swamp,  and 
many  people  are  afraid  this  could  harm  the  south 
Geoi^ia-based  wildlife  refuge  that  late  “Pogo”  comic 
creator  Walt  Kelly  (1913-73)  made  famous. 

So  Ass(H.'iation  of  American  Editorial  Cartoonists 
member  Sam  Rawls  came  to  the  recent  AAEC  con¬ 
vention  in  Orlando,  Fla.,  to  ask  for  cartoons  depict¬ 
ing  the  DuPont-Okefenokee  situation.  ITie  cartixins 
will  be  compiled  in  a  lxx)k  to  raise  awareness  of, 
and  money  to  help  fight,  the  possible  strip  mining. 

The  400,(X)0-acre  Okefenokee  is  the  largest  fresh¬ 
water  wetland  in  the  country  and  home  to  many 
animals. 

“It’s  pristine,  it’s  primitive,  it’s  almost  like  you  go 
back  in  time.  Man  cannot  build  any  temple  that  can 
outdo  what  G(xl  did  in  this  swamp,”  said  Rawls,  who 
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The  "Pogo"  cartoon  swamp 


dcxrs  editorial  cart(x)ns  for  the  Conyers, 
Ga.,  RcKkdcile  Citizen,  the  “Pops  Place” 
comic  for  King  Features  Syndicate,  and 
illustrations  for  the  “Inside  the  Video 
Games”  column  from  Tribune  Media 
Services. 

Rawls  told  E&P  that  he  has  received 
about  50  cartoons  since  the  convention 
and  needs  about  70  more  for  the  lxK)k. 

The  former  AAEC  president  will  also 
be  asking  National  Cartot)nists  S(x:iety 
members  to  contribute  drawings,  which 
should  refer  to  the  DuPont-Okefenokee 
situation  but  —  to  avoid  repetition  — 
not  use  Pogo.  Drawings,  in  editorial  car¬ 
toon  style  (6  Vh  inches  wide  by  4  '/i 
inches  deep),  can  be  sent  to  Rawls  at 
461  Clubland  Circle,  Conyers,  Ga.  50208. 

When  the  book  does  come  out  (pos¬ 
sibly  in  late  1997  but  probably  in  1998), 
it  will  feature  a  foreword  and  maybe  a 
cover  by  Selby  Kelly,  Walt’s  widow. 

A  DuPont  spokesperson  said  the  min¬ 
ing  would  bring  new  jobs  to  the 
Okefenokee  area  and  not  hurt  the 
swamp.  —  David  Astor 


Gay  Teen  Gets 
Some  Reaction 

About  20  newspapers  requested 
substitute  “For  Better  or  For  Worse” 
strips  as  the  reappearance  of  a  gay  teen 
character  neared  last  week. 

Lawrence  was  featured  in  an  Aug.  20- 
25  stoiy'  line  involving  his  boyfriend 
moving  to  Paris. 

Universal  Press  Syndicate  associate 
editor  Elizabeth  Andersen  noted  la,st 
week  that  some  of  the  20  papers  might 


still  run  the  Lawrence  sequence,  but 
wanted  the  replacement  comics  in 
house  to  help  them  decide. 

Andersen  added  that  about  “two  or 
three”  of  Lynn  Johnston’s  1,800-plus 
clients  have  canceled  “For  Better"  entire¬ 
ly  because  of  the  Aug.  20-25  sequence. 

Reaction  to  the  sequence  {E&P,  Aug. 
9,  p.  50)  is  still  milder  than  the  response 
to  the  1995  story  line  in  which  Lawrence 
came  out  as  gay.  Back  then,  18  papers 
canceled  “For  Better"  and  more  than  50 
requested  alternate  strips. 

Syndicate  Offers 
Rodale  Material 

Health  and  fitness  information 
from  R(xlale  Press  is  being  offered 
by  the  New  York  Times  Syndicate. 

The  weekly  service  includes  columns, 
articles,  briefs  and  color  art  from  lxx>ks 
such  as  Neu’  Choices  in  Natural  Healing 
and  magazines  such  as  Prevention, 
Runner's  World,  Bicycling,  and  Fitness 
Swimmer. 

The  service  also  appears  in  the  syndi¬ 
cate’s  http;//yourhealthdaily.com  site. 

Column  Contest 
Winners  Named 

Five  columnists  finished  first  in 

the  annual  National  Society  of 
Newspaper  Columnists  writing  contest. 

They  include  Barbara  Roessner  of  the 
Hartford  Courant  in  the  general-interest 
category,  over  1(X),0(X)  circulation;  Dan 
Bernstein  of  the  Riverside,  Calif.,  Press- 
Enterprise,  humor,  over  100,000  circula¬ 
tion;  Allan  Andrews  of  Pacific  Stars  and 
Stripes,  general  interest,  under  1(X),000; 


and  Paula  Wall  of  Crain  News  Service, 
humor,  under  lOO.tXX).  Smiley  Anders 
of  the  Baton  Rouge,  l2i.,Advocate  won  in 
the  notes/items  category. 

Five  second-place,  five  third-place  and 
six  honorable-mention  winners  were 
also  named.  A  special  honorable  men¬ 
tion  went  to  Jen¬ 
nifer  Dziura  for 
columns  she  wrote 
as  a  high  school 
senior  for  the 
Norfolk  Virginian- 
Pilot. 

The  contest  was 
coordinated  by 
Shreveport,  La., 

Times  columnist 
Teddy  Allen. 

Beattie’s  Comic 
Now  With  LATS 

Bruce  BEATTIE  has  moved  his 
“Beattie  Blvd.”  comic  panel  from 
Newspaper  Enterprise  Association  to  the 
Los  Angeles  Times  Syndicate. 

The  former  National  Cartoonists 
Society  president  is  also  an  editorial  car- 
tcxjnist  for  the  Daytona  Beach  (Fla.) 
News-Journal  and  Copley  News  Service. 

TMS  Is  Adding 
Ratings  Codes 

TMS  tv  USTINGS  wiU  supply  five 
new  codes  to  clients  when  revised 
parental-guideline  ratings  take  effect, 
announced  Tribune  Media  Services. 

The  FCC  is  scheduled  to  approve  the 
revised  ratings  on  Oct.  1 . 


Looking  for  a  witty  perspective  for  reatters  of  your  comics  and 
business  pages?  Herb  Stansbury’s  “Offline”  is  a  winner!  A  single-panel 
cartoon  six  days  a  week.  Samples  now  availaMe  from  Copley  News  Service. 

COPLEY 

mwt  sovico 

CaU  1-800-238-6196  today. 


M 


Paula  Wall 
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Pearson  In  LATS 
Sales  Exec  Post 


with  Chronicle  Features. 

The  editorial  cart(X)nist  (£'(S’P,  July’  20, 
1996,  p.  56)  has  had  his  work  published  in 
the  Los  Angeles  Times,  New  York  Times, 
Newark,  NJ.,  Star-Ledger,  Toronto  Star, 
Village  Voice,  Vogue  magazine,  and  eLse- 
where.  His  home  papers  are  New  York 
City's  Westsider  and  Chelsea/Clinton 
News. 

The  Upper  Montclair,  NJ.-based  Siporin 
(201-744^777)  teaches  camxining  and 
cinematography  at  Montclair  State 
University'. 


Mike  PEARSCN  has  joined  the  Los 
Angeles  Times  Syrndicate  as  a  region¬ 
al  sales  executive  covering  the  West  and 
Southeast. 

He  formerly  worked  for  TVData  and 
United  Media.  And 
Pearson  has  held  a 
variety  of  posts  — 
ranging  from  repor- 
ter  to  editor  to  nat- 
ional  ad  manager 
—  newspapers 
such  as  the  St.  Peter- 
sbuTg  Times,  Ari- 
zona  Daily  Star 
and  Columbus 
Dispatch. 


Mia  Amato 


Changes  For  C-T 
Mag  And  Its  Site 


joined  with  the  Exploratorium  science 
museum  in  San  Francisco  to  write  an 
C>wl/Henry’  Holt  b<x)k  called  The  Garden 
Exfilored. 

Amato  (www.gardens.com)  drx^s  the 
weekly'  “Yardscapes”  feature  for  the  San 
Francisco  Examiner  and  the  monthly’ 
“Mia’s  Kitchen  Ciarden.”  Both  columns  are 
distributed  by  Yardscapes  Sy'ndic'ate  of  San 
Francisco. 


CONNECTTIME  IS  adding  new  fea¬ 
tures  to  its  monthly  magazine  and 
Web  site. 

An  entertainment  section  that  started 
this  month  covers  topics  ranging  from 
sports  to  games,  and  offers  the  interactive 
“Land  of  Lost  Socks”  feature  that  helps  peo¬ 
ple  make  e-mail  friends. 

And  the  “Brew”  section  of  the  site 
(www.connect-time.com)  has  added  dis¬ 
cussion  forums,  chat  nxims,  and  more  to 
go  along  with  audio. 

Connect-Time  magazine,  which  covers 
computers  and  online  technology',  is  dis¬ 
tributed  to  newspapers  by  Universal  Press 
Svndicate. 


Mike  Pearson 


TVData  Offering 
Material  For  Fall 


TVDATA  IS  OFFERING  a  package 
about  the  upcoming  fall  season. 
Included  are  capsule  reviews,  a  story  on 
the  best  show  each  night,  a  prime-time 
grid  and  photos. 

Also  being  offered  is  an  “Editors’ 
Choice”  package  that  includes  debut  pro¬ 
gram  informatkrn,  a  piece  on  the  “breakout 
star  of  the  season,”  fall-themed  trivia,  and 
new-season  installments  of  standing 
TVData  features  that  cover  kid  shows,  talk 
shows,  fiunih'  shows  and  cable. 


Cartoonist,  Exec 
Receive  Awards 

CARTCX)NIST  PAUL 


Editorial 

Conrad  of  the  Los  Angeles  Times 
Syndicate  has  received  his  seventh  Sigma 
Delta  Chi  award,  setting  a  record  for  indi¬ 
vidual  winners. 

In  other  honors  news.  Universal  Press 
Sy'ndic'ate  vice  president  of  editorial  spe¬ 
cial  services  Harriet  Choice  was  named 
one  of  “100  Women  Making  a  Difference” 
by  the  Trxiay’s  Chicago  Woman  publica¬ 
tion. 


Columnists  Have 
New  Books  Out 

^ATHY  KRISTOFS  COMPLETE  B(H)k 
L  of  Dollars  and  Sense,  by  the  D)s 
Angeles  Tunes  Syndicate  personal  finance 
columnist,  has  been  published  by 
ICKEY  SIPORIN  HAS  returned  to  I  MacMillan. 

self-sy'ndication  after  about  a  year  :  Another  columnist,  Mia  Amato,  has 


Business  Wire 
Now  In  Austin 

USlNESS  WIRE  HAS  opened  an  Austin 
office 


its  fourth  in  Texas,  25th 
acn)ss  the  country’,  and  eighth  to  start  this 
year. 

The  new  office  will  be  managed  by  Ann 
Casey,  who  is  a  former  sales  manager  for 
AT&T  Wireless  Services  in  Texarkana, 
Texas. 


Bee:  ‘Non’  Gone 
For  Paper  Pokes 

The  SACRAMENTO  BEE  pulled  “Non 
Sequitur”  after  it  satirized  newspa¬ 
pers.  See  story'  on  page  9. 


Mickey  Siporin  and 
one  of  his  editorial 
cartoons 
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SOURCE  OF 
VAfORLDVUID 
NEWSPAPER 

INFORMATION: 


•  Section  l-U.S.  Dailies. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 


CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 


-  E&P  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 

-  E&P  Year  Book  Part  1  Only.  $1 15 

-  E&P  Year  Book  Part  2  "Who's  Where"  Only  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

without  listirtg  capabilities:  $495 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

with  listing  capabilities:  $895 


PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 


•  Section  H-U.S. 
Weeklies  and  Special 
Newspapers. 


•  Section  III -Canadian 
Newspapers. 


•  Section  IV -Foreign 
Newspapers. 


•  Section  V- News, 
Picture  and  Syndicated 
Services. 


•  Section  VI  -  Newspaper 
Equipment/Interactive 
Products  and  Services. 


THE  77*"  EDmON  OF 
THE  INTERNATIONAL 


YEAR 


Mail  your  order  and  payment  to: 

Editor  &  Publisher  Year  Book,  11 W. 

19th  St,  New  York,  NY  10011-4234.  Or  to 
charge  your  order  to  your  Visa/MC  account,  call  (212) 
675-4380,  ext  255. 


Fax:  (212)  691-6939  •  E-mail:  edpub@mediainfo.com 
Web  site  store:  http://www.mediainfo.com 


CD-ROM  questions:  Please  call  (212)  675-4380 
Ext  509  (Southeast,  South  and  West) 
Ext  172  (Northeast  and  Midwest) 


Payments  must  accompany  all  orders.  NY,  CA.  IX,  OH  and  Canada  add  appropriate  tax 
Please  supply  proper  street  address  for  UFS  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 
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Outing 

Continued  from  page  37 

while  authors  retain  ownership. 

Panciera  admits  that  some  freelancers 
may  not  find  the  contract  acceptable,  so 
the  paper  does  leave  open  the  possibility 
of  editor-freelancer  negotiation  where  an 
additional  fee  for  online  publication 
might  be  granted.  But  in  practice,  this 
rarely  happens. 

She  says  she’s  only  paid  a  couple  of 
freelancers  extra  cash  for  online  rights, 
and  onl)'  when  she  badly  wanted  the 
material.  She  would  rather  refuse  mater¬ 
ial  than  pay  additional  for  online  rights, 
she  says. 

Panciera  expects  the  federal  court  rul¬ 
ing  to  make  her  job  easier,  adding,  “It 
seems  like  a  beam  of  light  in  what  has 
been  a  murky  area.” 

The  guiding  principal  in  dealing  with 
freelancers  on  the  electronic  rights,  she 
says,  will  continue  to  be  to  treat  non-staff 
writers  fairl)'. 

This  court  ruling  really  just  sets  in 
motion  a  future  resolution  of  the  elec¬ 
tronic  rights  issue,  rather  than  resolving 
the  matter  —  since  an  appeal  by  the 
plaintiffs,  the  National  Writers  Union,  is 
likely.  Alternatively,  writers  organizations 
may  go  straight  to  Congress  to  ask  for 
revisions  in  federal  copyright  law. 

Many  publishers  have  been  loathe  to 
pay  freelancers  extra,  in  part  because 
electronic  business  ventures  bring  in  so 
little  money.  Freelancers  are  making 
noise  now  in  preparation  for  the  day 
when  electronic  publication  of  their 
work  generates  significant  profits  for 
publishers.  Even  so,  had  the  decision 
gone  the  other  way,  it  would  have  meant 
little  in  terms  of  hard  cash  for  most  free¬ 
lancers. 

Don’t  expect  the  debate  over  elec¬ 
tronic  rights  to  be  settled  for  a  few  more 
years.  When  online  publishing  generates 
“real  money”  and  the  stakes  rise,  look  for 
this  dispute  to  escalate  even  further. 
When  publishers  begin  to  earn  signifi¬ 
cant  dollars  from  freelance  material  pub¬ 
lished  electronically,  freelancers  will  have 
a  stronger  argument  for  sharing  in  profits 
their  woik  generates.  This  week’s  ruling 
is  unlikely  to  stand.  Stay  tuned. 


Shop  Talk 

Continued  from  page  56 

remember  plot  elements  in  their  favorite 
comic  strip  from  day  to  day?  They  can,  of 
course,  and  ail  you  editors  know  it. 

In  recent  years,  most  daily  newspapers 
have  devoted  oceans  of  creative  energy 
to  improving  the  appearance  of  their 


otherwise  gray  pages.  Lively  graphic 
icons  signal  different  departments  of  the 
paper.  Photographs  are  printed  in  full 
color.  And  all  sorts  of  artwork  enhances 
the  look  of  opinion  sections  on  Sunday. 

Even  the  staid  weather  maps  run  in 
color. 

Why  all  this  visual  emphasis? 

Because  even  newspaper  readers  — 
those  who  like  to  read  and  do  so  for 
entertainment  and  information  —  are 
viewers  of  the  visual  medium  ofTV  Well, 
audiovisual,  but  the  appeal  is  clearly  the 
visuals.  (We  realized  this  as  stxin  as  color 
sets  started  outselling  black-and-white 
ones.) 

In  short,  to  maintain  the  interest  of 
readers  in  a  TV  age,  even  newspapers, 
which  are  largely  reading  matter,  have 
seen  fit  to  enliven  their  pages  with  visual 
devices  intended  to  make  the  reading 
experience  more  enjoyable,  if  not  easier. 

Advertisers  know  this,  too,  so  they 
enhance  the  appeal  of  their  verbal  mes¬ 
sages  with  images  designed  to  attract 
readers  —  and  buyers. 

The  irony,  of  course,  is  that  while 
every  newspaper  department  is  employ¬ 
ing  more  visual  imagery,  the  department 
that  is  essentially  visual  —  the  comics  — 
is  growing  less  visually  interesting 
because  the  pictures  are  steadily  shrink¬ 
ing.  And  the  smaller  images  result  in  less 
persiflage  permissible  —  creating,  a  sec¬ 
ond  grinding  irony  in  a  medium  intended 
for  readers. 

What’s  going  on  here?  Why  do  you 
seem  bent  on  deliberately  eviscerating  a 
part  of  your  paper  that  is  unique  to  print 
journalism,  a  part  TV  cannot  duplicate  in 
an  effort  to  steal  your  audience?.  Instead 
of  capitalizing  on  comics,  you  seem 
determined  to  stomp  them  out  of  exis¬ 
tence. 

Could  it  be  that  you  simply  don’t  like 
comics? 


Edgar  Vetoes 
Speech  Law 

ILLINOIS  GOV  JIM  Edgar  has  vetoed  leg¬ 
islation  that  would  have  increased  free 
speech  pnrtection  for  student  journalists. 

The  measure  would  have  given  stu¬ 
dents  the  power  to  decide  the  content  of 
high  sch(X)l  newspapers  without  the  total 
oversight  of  school  boards  and  adminis¬ 
trators. 

The  bill  said  sch(X)l  officials  could  only 
edit  the  content  of  newspapers  produced 
by  students  to  catch  Ubel,  obscenity,  mate¬ 
rial  harmful  to  minors,  invasion  of  privacy 
or  statements  that  could  lead  students  to 
commit  unlawful  acts. 


The  measure  would  also  have  allowed 
students  to  sue  local  school  boards  if  con¬ 
tent  changes  by  administrators  failed  to 
fall  into  those  categories. 

Edgar  said  the  bUl  “would  give  high 
school  students  more  control  over  mater¬ 
ial  printed  than  that  given  professional 
writers  at  our  finest  newspapers." 


Dividend 

The  board  of  Directors  of  the 
Times  Mirror  Co.  announced  on 
July  10  it  declared  a  quarterly  dividend 
of  $0.15  per  share  on  both  Series  A 
Common  Stock  and  Series  C  Common 
Stock. 


Media  Group 
Seeks  Unabomber 
Documents 

A  CALIFORNIA  MEDU  coalition  is 
taking  legal  measures  to  unseal 
more  than  1,000  pages  of  documents 
taken  from  the  Montana  cabin  of  sus¬ 
pected  unabomber  Theodore  Kaczyn- 
ski. 

Defense  attorneys,  with  no  objection 
from  the  prosecution,  have  so  far  per¬ 
suaded  U.S.  District  Judge  Garland  Bur¬ 
rell  in  Sacramento  to  allow  the  docu¬ 
ments  to  be  sealed. 

A  rehearing  on  the  media’s  request  for 
access  to  them  will  be  held  in  late 
August. 

Sacramento  attorney  Charity  Kenyon, 
who  represents  several  news  organiza¬ 
tions,  has  argued  for  release  of  the 
papers  or  at  least  proof  by  the  defense 
that  there  are  compelling  reasons  for 
keeping  them  secret. 

One  defense  lawyer.  Quin  Denvir,  said 
he  fears  release  of  the  d(x:uments  would 
prejudice  potential  jurors. 

Kaczynski,  a  former  LIniversity  of  Cali¬ 
fornia  math  professor,  is  charged  with 
the  mail-bomb  deaths  of  two  people  in 
California  and  one  in  New  Jersey.  He 
allgedly  mailed  16  bombs  between  1978 
and  1995.  His  trial  is  scheduled  for 
November  in  Sacramento. 

The  documents,  believed  to  be 
Kaczynski’s  journals,  include  one  entry 
that  supposedly  describes  the  1982 
bombing  at  Berkeley  that  injured  Dio¬ 
genes  Angelakos,  director  of  the  Elec¬ 
tronics  Research  Laboratory. 

Among  the  media  seeking  access  are 
the  Associated  Press,  Los  Angeles  Times, 
Sacramento  Bee,  San  Francisco  Chroni¬ 
cle,  San  Francisco  Examiner,  National 
Public  Radio  and  ABC  and  CBS  television 
affiliates  in  Sacramento. 
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IN  BRIEF 


Shopper 

makeover 

The  ARIZONA  PENNYSAVER  has 
had  a  makeover,  including  new 
color,  advertising  and  columns. 

The  change  by  the  Tempe-ba,sed  shop¬ 
per  is  part  of  a  new  marketing  and  rep<> 
sitioning  campaign  planned  over  the 
next  18  months,  said  Steve  Faber,  chief 
operating  officer  of  Arizona 
Pennysai'er  and  Tucson  Shopper. 

The  campaign  is  designed  to  fxxjst 
image  of  the  weekly  shopper,  as  it  dou¬ 
bles  distribution  to  1  million  hou-seholds. 

The  new  kK)k  includes  four-color 
advertising,  an  ea.sier-tc>read  format,  an 
expanded  cla.vsified  section  ;uid  new  fea¬ 
tures  such  as  recipe  and  travel  columns. 

The  marketing  effort  includes  radio, 
print,  outd(K)r  advertising  and  a  public 
relations  campaign  that  emphasizes  the 
Pennysai'er  as  the  place  to  find  real 
deals. 

The  shoppers  distribute  5(X),0(K) 
copies  in  the  Phoenix  area,  3(X),{HX)  in 
Tucson. 

Newspapers  raise 
college  knowledge 

An  experiment  to  deliver  free 
newspapers  to  Penn  State  resi¬ 
dence  halls  was  such  a  success  that  the 
university  is  expanding  it  for  the  1997- 
98  sch(K)l  year. 

The  original  1 5-week  program  last 
spring  on  the  main  campus  at 
University  Park  delivered  the  Neu'  York 
Times  and  the  kxral  Centre  Daily 
Times  to  550  residence  halls. 
Appnjximateh'  17,0(X)  students  live  in 
Penn  State’s  residence  halls. 

USA  Today  was  added  for  the  fall 
term  after  a  survey  indicated  it  was  one 
of  the  most  preferred  national  newspa¬ 
pers.  The  student  paper,  the  I^ily 
Collegian,  will  still  be  available  in  resi¬ 
dence  halls,  with  more  convenient  dis¬ 
tribution  points  planned,  said  Bill 
Asbuiy;  vice  president  for  student  affairs. 

Follow-up  surveys  showed  that  stu¬ 
dents  who  received  the  Neu'  York  Times 
and  Daily  Times  had  a  better  under¬ 
standing  of  kK'al,  national  and  interna¬ 
tional  events.  They  were  also  likely  to 
want  to  read  the  papers  in  the  future, 
according  to  the  survey  results. 

Students  in  a  residence  hall  that  did 


not  receive  the  free  papers  said  they 
were  more  likely  to  get  news  thnjugh 
the  World  Wide  Web. 

“It  is  clear  to  us  thn)ugh  this  experi¬ 
ment  that  newspaper  readership  can 
have  a  positive  impact  on  the  lives  of 
our  students,”  said  Penn  State  President 
Graham  Spanier.  “We  are  prepared  to 
make  as  many  copies  of  the  newspapers 
available  as  students  want.” 

TM  acquisition 

K  -III  COMMUNICjMlONS  AND  Tunes 
Miiror  Co.  have  agreed  on  a  deal  for 
Mosby  Matthew  Bender,Tunes  Miiror’s 
health  and  legal  publishing  unit,  to 
acquire  K-III’s  Krames  C',ommunications 
unit,  a  leading  publisher  of  consumer-ori¬ 
ented  health  education  information. 
Terms  were  not  disclosed. 

WSJ  adds  New 
England  edition 

HE  WALL  STREET  Journal  will 
expand  its  regional  coverage  CX't.  1 
when  it  launches  a  regionalized  section 
called  New  England  Journal. 

It  will  carry  four  additional  pages  on 
regional  business,  financial  and  econom¬ 
ic  issues.  It  is  the  fifth  regional  news 
section  launched  by  the  Dow  Jones  & 
Co.  paper  —  each  with  its  own  editorial 
and  advertising  .staff  —  and  will  run 
Wednesdays  in  the  Marketplace  section 
of  the  130,{XX)  Journals  di.stributed  in 
the  New  England  area. 

Washington  Post 
cable  trade 

The  WASHINGTON  POST  Co.  and 
Tele-Communications  Inc.  announ¬ 
ced  on  June  2  that  Cable  ONE  Inc., 
WPO’s  cable  subsidiary,  and  TCI 
American  enable  Holdings  II,  L.P,  a  sub- 
sidiar)'  of  Tele-C^ommunications.  com¬ 
pleted  the  trade  of  the  assets  of  certain 
cable  .systems. 

The  Post  Co.  also  announced  that  the 
company  and  Meredith  Corp.  have 
reached  an  agreement  for  WPO  to 
acquire  the  as.sets  of  WCPX,  an 
Orlando,  Fla.-based  CBS  affiliate,  in 
exchange  for  the  assets  of  Hartford, 
Conn. -based  CBS  affiliate  WFSB  and 
approximately  $60  million  in  ca.sh. 


EWA  names 
six  fellows 

The  education  writers  Associ¬ 
ation  has  named  six  reporters  to 
1997  Fellowships  in  Education  Reporting. 

The  fellowship  allows  them  to  pre¬ 
pare  a  special  project  to  be  published 
or  aired  in  the  first  quarter  of  1998. 

They  are;  Pamela  Burdman  of  the  San 
Erancisco  Chronicle,  whose  project  is 
“U.C.  Without  Affirmative  Action”; 
Cheryl  Fields  of  Black  Issues  In  Higher 
Education,  whose  project  is  “African 
Americans  in  Science  and  Technology”; 
Debra  O’Connor  of  the  St  Paul  (Minn.) 
Pioneer  Press,  whose  project  is 
“Minne.sota’s  Academic  Day” ;  Wendy' Y. 
Lawton  of  the  (k)lonido  Springs 
Gazette,  whose  project  is  “Computers 
and  Schools”;  Dana  Pride  of  the 
Nashville  Banner,  whose  project  is 
“Accountability  and  Assessment”;  and 
Yvonne  Simmons  of  WRAL-TV5  in 
Raleigh,  N.C.,  whose  project  is  “North 
Carolina  Schtx)!  Accountability.” 

Name  picked  for 
cable  channel 

Time  WARNER  cable  and  the 
Orlando  Sentinel  announced  the 
name  and  channel  kKation  for  the  24- 
hour  kxral  news  service  they  are 
launching  this  fall. 

Central  Florida  News  13  will  be 
launched  as  part  of  standard  .service  to 
400,(XX)  Time  Warner  Cable  households. 
Eventually,  it  will  be  offered  to  Time 
Warner’s  entire  central  Florida  system 
in  a  staged  rollout  over  the  next  few 
years,  the  newspaper  and  cable  opera¬ 
tor  said. 

American  Medians 
net  rockets 

American  media’s  revenues  for 

the  quarter  ended  in  June  were 
$82. 1  million,  up  3%  from  $79.8  million 
from  the  period  last  year  with  an  extra 
week,  xs  net  income  soared  100%  to 
$3.4  million. 

Operating  cash  flow  for  the  peritxl 
wxs  $28.6  million,  versus  $28.0  million  a 
year  ago.  This  year’s  quarter  includes 
charges  of  roughly  $2  million  related  to 
start-up  costs  of  a  pnxluct  launch. 
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CLASSIFIED  ADVERTISING 


1 1  W  19th  Street  ♦  New  York,  NY  1001 1  ♦  Phone  (212)  6754380  ♦  Fax  (212)  929-1259 


FEATURES  AVAILABLE 

ANTIQUES 


Antique  Talk-The  “Calvin  &  Hobbes”  of 
wkly  antique  columns.  Wayne  Mattox, 
(203)  263-2431 .  ww>w.antiquetalk.com. 

ASTROLOGY 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.com 


_ AUTOMOTIVE _ 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auta  trivia/history.  (810)  573-2755. 

Nobody  is  bored  when  he  is  trying  to 
make  something  that  is  beautiful,  or  to 
discover  something  that  is  true 

William  Inge 


CELEBRITY  PROFILES 

"REEL  TO  REAL,”  the  weekly  celebrity 
profile  column  gives  your  readers  an 
up  close  and  personal  look  (real  face- 
to-foce  interviews,  no  phoners  or  press 
junkets)  at  the  biggest  names  in  show 
business  -  Jane  Seymour,  Julia  Lauis- 
Dreyfus,  Charltan  Heston,  Jay  Leno, 
Kathy  Ireland.  Pricing  is  flexible.  Call, 
fox,  or  E-mail  for  samples,  David  Fan- 
He,  (414)  352-7966,  (414)  352-8598 
(fax).  E-mail:  davereel@execpc.cam. 

ENTERTAINMENT 

“HOLLYWOOD-BEHIND-THE- 

SCENES" 

by  award-winning  columnist.  (Sossip, 
news,  pictures  in  hot  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

L.A.  Features  Syndicate  800-959-9977 


_ UFESTYLES _ 

“AGING  RIGHT  ON  SCHEDULE” 
weekly  lifestyle  column  for  33-to-51- 
year  Boomers.  Upbeat  yet  thought  pro¬ 
voking,  with  cartoon  art.  FIRST  NINE 
WEEKS  FREE.  Samples:  E-mail 
DBabe42230@aol.com  or  phone/fax 
Donna  Babecki,  (561 )  464-8958. 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 


_ PUZZLES _ 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 

REUGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 

Your  success  depends  mainly  upon  what 
you  think  of  yourself  and  whether  you 
believe  in  yourself 

Boiste 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 


ANNUAL  REPORTS/ APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSCXIIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  ♦  Appraisals  ♦  Brokers 
(561)368-4352 
123NW13thSt.,  Suite  214-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 

Box  895,  Lowrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger- SWest/West, 
(505)524-0122 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiatians 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
cauntry.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


Cash  Out.  Merger/Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMPC.  Est.  1983,  (614)  889-9747. 


JAMES  W  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Tray,  AL  36081 
(334)566-7198 
Fax  (334)  566-01 70. 


NEWSPAPER  BROKERS 


Bolltho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  In  1923 
1  Annette  Perk  Drive,  Bozeman, 
JohnT.  Cribb  MT  59715  e-mail:  |crlbbaimt.net 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerege 
A  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791 
FAX  (602)  807-7795 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440 
Fax  (909)  624-8852 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410 
Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 
6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300 
Fax  (214)  369-6496 


A  computer  will  do  what  you  tell  it  to 
do,  but  that  may  be  different  from 
what  you  had  in  mind. 

Joseph  Weizenboum 


NEWSPAPERS  FOR  SALE 


NO  CHARGE:  List  of  newspapers  for 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703. 

(512)  476-3950 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  helcT  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  FOR  SALE 


INVESTOR-BUYER 

Pacific-based  full  color  magazine.  3 
successful  years.  Growth  potential  in  sub¬ 
scription/consumer  market.  Seeks 
investors/buyers  to  expand  in  U.S.  Has 
inflight  placements  and  dive/travel 
orientation. 

Inquiries:  FAX  (671 )  649-2160 
E-mail:  pacbelow@kuentos.guam.net 


NEWSPAPER  BROKERS 


Bolitho-Taylor 

Media  Service 

"Cr  Newspaper  brokers 
•Ct  Appraisers 
it  Consultants 
"A  tradition  of  service" 

(405)421-9600 

ii5S.Bro>dway»A<ia.OK74g20  newspaper  broker" 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  CoHbom  -  CK  Optical 
(310)  372-0372. 


MAILROOM 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


NEWSPRINT  FOR  SALE 


30#  -  28#  -  25#-  22  1  /2#  -  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


OPERATIONS  CONSULTANTS 


FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone/Fax  (81 3)  781-5550 
Walt  Hempton 
Print  Media  &  Graphics 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (913)  362-01 1 9. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

“Warldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  362-8888 
Fax:  (913)362-8901 


PRESSES 


FOR  SALE:  12-unit  Goss  Suburban 
press  with  two  folders,  a  Suburban 
991  and  Urbanite  763  with  second 
former.  Nine  units  are  1000  series, 
three  are  900  series.  Two  suburban 
reelstands.  Both  folders  have  on-line 
tape  delivery  quarterfolders, 
Accumeter  gluer.  Console  with 
pneumatics,  two-highs  converted  to 
belt  drive.  Coll  for  more  information 
(916)  774-7945  or  (619)  451-6200. 


QuiKy  diK  nukes  in  knpnsilon  wosMuihk 

^  StItcifroM:  !^f'l 

{  \  ,1  a  Comptato  PfMtM  ’-C'3^ 

\J  □  Additions  to  Extslmg  PrMSM  ;  1 

O3<otor  SsidllitM 
“\  [n  0  44*  AfTsngsmsots 
Wj  a  Slacfcsd  Units  | 

k  O  Intsgral  Roil  Stand  Units  t-C^M 
O  Hair  and  Ouartar  Fotdars  I  qUa 
I  \  aCuloir20"-21V4*.2r-22»4- 
□  18,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I TA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHC5  SI 


FOUR  UNIT  GOSS  COMMUNITY 
PRESS  AND  FOLDER 
Contact  Dove  Tyo 
Brovm  Publishing  Company 
Cincinnati,  OH 
(513)  489-7227 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


URGENT!  Searching  for  a  9-  to  1 0-unit 
Urbanite  press  with  or  without  3-colour 
unit,  Tel:  (913)  541-8886,  Fax: 
(913)541-8960. 


WANTED  TO  BUY 


lAAMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Wia  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  IrK. 

(770)  428-581 7  Fox  (770)  590-7267 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


JOHN  A.  BURKE 
Advisor/ Catalyst 

Marketing  Stralegies/Empbyee  Training 
NY  ♦  NJ  ♦  PA 
Call/Fax  (516)  588-2735 


CIRCULATION  SERVICES 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

'‘ResponseABIUTY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Saulhward 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  2000  INC. 
(Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2000@aol.com 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  SERVICES 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


HEADUNE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

“We  Deliver  More  Homes  to 
Your  Newspaper” 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SERVICES 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com/scoot. 


NEWSPAPER  EXECUTIVE  SEARCH  i  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

- - 1 

“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs.” 

Haas/Watkins  &  Associates 
713-977-8955  Fax  713-777-0910 

DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUOTIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


MAILROOM  SERVICES 


LOUIS  ALUS  DRIVE  PROBLEMS? 
New  Drive  Controller  Conversions 
For  848,  1 372,  1 472  Inserters 
-Direct  Replocement- 
T  D  Controls  Inc.  (610)  691  -361 3 


PRESSROOM  SERVICES 


DO  YCXJ  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSRCXJM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


NEWS 


MAKES  THE  DIFFERENCE 


♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

♦  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 


*  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 


EDITOR  &  PUBUSHER 
1 1  West  19th  Street 
New  York,  NY  1001 1 
(212)  675-4380 


I 


HELP  WANTED 


_ ACADEMIC _ 

JOURNALISM  FACULTY  POSITIONS 

POSITIONS:  Indiana  University  of 
Pennsylvania  invites  applications  for 
one  full-time  temporary  and  one  tenure 
track  faculty  positions  beginning 
August,  1998.  1.  Tenure-track  posi¬ 
tion.  Successful  candidate  will  teach 
courses  in  advertising,  public  relations, 
presentation  making,  document  design, 
and  at  least  two  of  the  following: 
feature  writing,  news  writing  and 
layout.  2.  Full-time,  9-month  temporary 
position.  Successful  candidate  will 
teach  courses  in  news  writing,  news 
reporting,  computer-assisted  reporting, 
editing.  Must  be  familiar  with  relational 
spreadsheets  and  database  software, 
like  Excel  and  FoxPro;  PageMaker, 
Netscape,  and  Macintosh 
Ethernetworked  LANs  and  related 
software. 

QUALIFICATIONS:  Both  positions 
require:  Ph.D.  in  journalism  or  allied 
field  preferred;  master's  degree 
required.  Teaching  experience  at  the 
college  level  required;  relevant  pro¬ 
fessional  experience  required. 

HOW  TO  APPLY:  Send  application  let¬ 
ter,  resume,  official  transcripts,  evi¬ 
dence  of  teaching  effectiveness  and 
three  letters  of  reference  to  Dr.  Patricia 
Heilman,  Chair,  Search  Committee, 
Journalism  Department,  434  Davis 
Hall,  Indiana  Univ.  of  Pennsylvania, 
Indiana,  PA  15705-1087.  Please 
specify  the  position  for  which  you  are 
applying.  Deadline  for  receipt  of 
applications  is  November  1 ,  1 997. 
lUP  is  an  Affirmative  Action/ 

Equal  Opportunity  Employer 


ADMINISTRATIVE _ 

PUBLISHER  NEEDED  for  LeMars,  lA, 
daily  newspaper.  Great  opportunity  for 
right  person  who  wants  to  join  fast¬ 
growing,  family-owned  newspaper 
company.  Send  resume  along  with 
salary  requirements  to  Wally  Lage, 
chief  operating  officer.  Rust  Communi¬ 
cations,  P.O.  Box  699,  Cape 
Girardeau,  MO  63702. 


PUBLISHER  WANTED  -  ZONE  2 

Marketing-oriented  candidates  with  pro¬ 
ven  competitive  experience  are  wanted 
by  a  growing  newspaper  group  offer¬ 
ing  a  progressive  compensation  and 
benefits  package  for  the  successful 
applicant  who  can  lead  a  creative, 
energetic,  and  loyal  staff  by  example. 
Forward  a  resume,  including  salary 
and  bonus  history,  to  Box  08258, 
Editor  &  Publisher. 


PUBUSHER,  Jessamine  (KY)  Journal, 
group  owned  paid  5,000  weekly.  Non¬ 
competitive  market.  Applicant  should 
have  newspaper  ad  and  management 
background.  Salary,  bonus,  car  allow¬ 
ance,  health  insurance,  401  (k).  Fax 
resume  and  salary  history  to 
(423)  675-0675 


ADMINISTRATIVE 

ASSISTANT  DIREQOR 
lAPA  PRESS  INSTITUTE 

The  Inter  American  Press  Association  is 
looking  for  an  Assistant  Director  of  the 
lAPA  Press  Institute.  Candidates  must 
be  bi-lingual  (English  and  Spanish), 
with  En^ish  as  the  native  tongue. 
Knowledge  of  Portuguese  woula  be 
valuable.  Computer  literacy  and  strong 
editing  skills  essential. 

Candidates  will  be  responsible  for  a 
series  of  journalism  seminars  held 
throughout  Latin  America  and  the 
UnitecT  States,  and  must  be  prepared 
for  extensive  travel  accordingly.  They 
must  hove  strong  organizational  skills, 
as  well  as  an  ability  to  communicate 
on  subject  matter,  logistics  and  founda¬ 
tion  fund  raising.  They  must  write  com¬ 
prehensive  reports  periodically  to  be 
distributed  to  lAPA  officers. 

Salary  and  benefits  package  will  be 
determined  according  to  experience. 
He/she  will  work  closely  with  the  Press 
Institute  Director. 

The  lAPA  Press  Institute  is  a  non-profit, 
non-governmental  organization 
dedicated  to  the  defense  of  press  free¬ 
dom  throughout  the  Americas. 

For  more  information,  please  contact 
the  Inter  American  Press  Association  at 
(305)  634-2465.  Send  resumes  via 
fax:  (305)  635-2272,  or  via  E-mail: 
sipiapa@aol.com 


PUBLISHER 

We're  searching  for  a  unique  individ¬ 
ual  to  publish  a  10,000  paid  daily 
located  in  Bullhead  City,  AZ  near  Las 
Vegas.  Responsibilities  also  include  six 
weekly  newspapers.  You're  looking  for 
a  company  that  will  appreciate  your 
“winning”  experience  and  proven 
abilities.  We're  a  privately-owned, 
growing  community  newspaper  and 
shopper  company.  You're  a 
charismatic  leader,  with  the  ability  to 
provide  hands-on  “coaching"  style  of 
leadership  to  a  talented  staff.  We're 
people  oriented  and  reward  high 
achievers.  You  have  marketing  insight, 
an  editorial  background  and  a  keen 
business  sense,  ready  for  a  new 
challenge.  Salary  plus  annual  bonus 
potential  in  $90's.  Company  car,  profit 
sharing  and  strong  benefits  program. 
Send  resume,  with  pay  history  and 
references  to  General  Manager,  Brehm 
Communications  Inc,  P.O.  Box  28429, 
San  Diego,  CA  92198. 

PUBLISHER,  Rocky  Mountain  resort  com¬ 
munity  with  a  twice-weekly  paid  news¬ 
paper  and  free  distribution  specialty 
publications  seeking  soles  oriented 
leader  with  an  understanding  of  the 
administrative  and  editorial  needs  to 
remain  successful  as  the  primary 
market  advertising  buy.  Privately-held 
company  wants  to  know  why  you're 
the  individual  we  will  design  a  very  com¬ 
petitive  compensation  and  benefit 
package  for  to  bring  on  board. 
Educate  us  about  your  successes,  what 
failures  have  taught  you  and  your 
financial  needs.  Reply  in  confidence  to 
Box  08259,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
The  Times,  of  Northwest  Indiana, 
Howard  Publications  flagship  newspa¬ 
per,  seeks  an  innovative  Ad  Director 
for  its  Porter  County  editions.  Lead  and 
coach  a  dynamic  and  highly  talented 
sales  team  in  a  fast  growing  upscale 
market  one  hour  from  Chicago.  Send 
resume  to  Jack  Palmer,  publisher.  The 
Vidette-Times,  1111  Glendale  Blvd., 
Valparaiso,  IN  46383. 


ADVERTISING  DIREaOR 
The  Shelby  Star,  a  16,500  daily  in  the 
booming  area  between  Charlotte,  NC, 
and  Spartanburg,  SC,  seeks  an 
energetic,  aggressive  advertising 
director.  Responsibilities  include 
motivating  staff,  developing  incentive 
programs,  goal-setting,  account  pres¬ 
entations.  Must  have  solid  understand¬ 
ing  of  fundamentals  and  track  record 
of  revenue  growth.  Minimum  5  years' 
newspaper  management  experience. 
Send  letter,  resume,  salary  history  to 
Publisher,  The  Star,  P.O.  Box  48, 
Shelby,  NC  28151-0048. _ 

ADVERTISING  DIREQOR 
Baltimore  City  Paper 

i  City  Paper,  Baltimore's  Metro 
i  Newsweekly  has  the  position  of 
i  Advertising  Director  open.  City  Paper 
i  is  the  largest  weekly  newspaper  in  the 
laltimore  metropolitan  with  a  circula¬ 
tion  of  89,000  and  average  page 
count  of  1 04.  We  are  a  successful  puo- 
ication  with  a  strong  sales  environ¬ 
ment,  award  winning  editorial  and 
impeccable  design.  We  pride  ourselves 
on  being  aggressive  as  well  as  being 
on  the  cutting  edge  of  what  we  do. 
Our  office  environment  is  energetic 
and  we  promote  the  free  exchange  of 
ideas  throughout  our  organization. 
This  position  requires  a  strong  leader 
who  will  directly  oversee  a  retail  dis¬ 
play  staff  of  seven,  the  classified  sales 
manager  and  a  classified  staff  of  six. 
Responsibilities  include:  budgets,  pro¬ 
motions,  client  contact,  special  issue 
planning,  sales  action  plan  devel¬ 
opment,  enthusiasm,  innovation  and 
the  desire  to  succeed.  Baltimore's  retail 
environment  is  projected  to  grow  18% 
to  the  year  2,000. ..we  want  a  part  of 
it.  Alternative  Metro-newsweekly  expe¬ 
rience  preferred.  This  position  will  be 
available  October  1 ,  1 997.  We  offer  a 
competitive  pay  package  as  well  as 
401  (k),  paid  health  &  I  e  insurance, 
paid  vacation  plan,  plus.  Qualified 
candidates  should  send  a  resume  and 
cover  letter  to  Don  Farley,  publisher. 
City  Paper,  812  Park  Avenue,  Balti¬ 
more,  MD  21201. 

ADVERTISING 
LOCAL/DISPLAY  MANAGER 
Daily  newspaper  looking  for  energetic 
leader  to  manage  16  person  advertis¬ 
ing  team.  Responsibilities  include  prog¬ 
ressive  leadership,  motivation  of  com¬ 
mission  sales  people,  creative  sales 
strategies  and  development  of  incentive 
programs.  A  wonderful  career 
opportunity  for  strong  sales  executive 
to  move  into  management.  Competitive 
I  salary/bonus  program  plus  benefits. 
:  Send  resume  with  history  salary  to 
:  Advertising  Director,  News  Journal,  70 
:  W.  4th  Street,  Mansfield,  OH  44901 . 


_ ADVERTISING _ 

ADVERTISING  SALES 
Bring  your  big  city  drive  and  success  to 
our  developing  mid-sized  newspaper. 
We  are  seeking  a  dynamic  pacesetter 
with  proven  experience  in  pres¬ 
entations,  account  growth,  territory 
management  and  sales  excitement  to 
help  us  maximize  our  growing,  yet  com¬ 
petitive  market.  We  offer  substantial 
advancement  opportunities  and  more 
than  competitive  pay  for  the  person 
who  will  set  a  winning  example  for  our 
staff.  Our  mid-size  family-style  Nevada 
community  is  minutes  away  from  Lake 
Tahoe  and  Reno. 

Reply  in  confidence  to: 

Steve  Reynolds/ Advertising  Director 
Nevada  Appeal 
P.O.  Box  2288 
Carson  City,  NV  89702 

ADVERTISING  SALES  MANAGER 

One  of  New  York's  largest  circulation 
newspaper  groups  seeks  someone  with 
the  experience,  leadership  skills  and 
ambition  to  win  in  America's  most  com- 
letitive  market.  THE  GOAL:  take  our  dis- 
>lay  and  classified  teams  to  new 
(eights.  THE  TOOLS:  proven  products 
20  years  in  business)  with  results- 
driven  advertising,  probably  the  best 
community  journalism  in  New  York 
City,  and  a  publisher  committed  to  her 
team's  success.  We  publish  12  weekly 
titles,  with  a  web  site  near  launch.  More 
titles,  including  a  “landmark”  daily, 
are  on  line  for  1 998.  We  will  consider 
candidates  from  any  place  in  America 
don't  be  put  off  by  our  address:  not 
only  is  New  York  City  a  great  town, 
3ut  our  communities  are  among  the 
aest  around  -  with  excellent,  safe, 
family  environments,  great  schools, 
and  cultural  opportunities  you  won't 
find  anywhere  else).  Ours  is  a  vibrant, 
growing  business,  offering  an  excellent 
compensation  package  and  an 
attractive  working  environment.  If 
you're  among  the  best,  write  (including 
salary  history  and  requirements)  to: 
Publisher  Celia  Weintrob,  Brooklyn 
Paper  Publications,  26  Court  Street, 
Brooklyn,  NY  11242. _ 

ADVERTISING  DIRECTOR  for  growing 
daily  in  competitive  market.  Seeking 
top  sales  skills  and  aggressive 
approach  toward  growing  market 
share.  Apply  to  Publisher,  The  News 
Chief,  650  Sixth  St.,  SW,  Winter 
Haven,  FL  33880. 

CLASSIFIED  ADVERTISING  MANAGER 

Northwest  Herald,  in  Crystal  Lake,  IL,  is 
in  need  of  a  person  to  take  charge  of 
our  classified  advertising  department, 
its  increase  in  revenues  and  its  10-12 
employees.  We  need  a  person  to  be 
accountable  for  people,  product  and 
processes,  and  be  capable  of  decision 
making  and  problem  solving  with  both 
staff  and  clients  in  a  time  sensitive 
environment.  Newspaper  background 
necessary.  Some  management  experi¬ 
ence  helpful.  E.O.E.  Please  forward 
I  resumes  and  salary  requirements  to: 

I  OAD  Midwest 

I  1 241  West  67th  Street 

:  Kansas  City,  MO  641 1 3 
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HELP  WANTED 


ADVERTISING 


NATIONAL  SALES  MANAGER 
Leading  information  service  company 
locoteo  in  Zone  5  is  currently  expand¬ 
ing  and  searching  for  a  professional 
with  newspaper  sales  experience, 
strong  marketing  background,  good 
presentation  skills  and  a  dynamic 
personality.  Some  travel  required.  If 
you  have  a  proven  success  record,  fax 
your  resume  and  confidential  salary 
history  to:  Rita  Galvin,  HR  Director, 
(630)  782-4362. 

NATIONAL 

ADVERTISING  REPRESENTATIVE 

Opportunity  for  highly  motivated  sales 
professional  with  proven  ability  to  gen¬ 
erate  incremental  revenue  from  existing 
accounts  as  well  as  develop  new  busi¬ 
ness.  You  will  be  responsible  for  the 
management  and  development  of  a 
diverse  number  of  national  ad 
categories.  This  position  requires 
strong  written  and  oral  communication 
skills  and  fully  developed  planning  and 
organizational  skills.  In  addition  to  sell¬ 
ing  and  servicing  local  accounts  this 
position  entails  some  over  night  out  of 
town  travel.  Prefer  candidate  with  3-t- 
years'  national  advertising  experience 
but  will  consider  other  applicants  with 
similar  industry  experience. 

Send  resume  and  confidential  salary 
history  to: 

David  Halpert 
The  Hartford  Courant 
285  Brood  Street 
Hartford,  a  06025 
Fax:  (860)  520-3000 

The  Hartford  Courant  is  an  Equal 
Opportunity  Employer  committed  to 
workforce  diversity. 


NEW  ENGLAND 

Newspapers  here  often  need  advertis¬ 
ing  managers,  sales  staff.  Send  resume 
to  New  England  Newspaper  Associa¬ 
tion,  70  Washington  St.,  Salem,  MA 
01970.  A  free  referral  service.  You 
can  also  run  a  30-word  classified  in 
monthly  NENA  Bulletin  @  $  15/issue. 


ART/GRAPHICS 


NEWSPAPER  ADVERTISING 
MARKETING  PROS  WANTED 

Arizona  daily,  weekly  publishing 
group  is  looking  for  proven  pro¬ 
fessionals  to  help  expand  our  advertis¬ 
ing  and  marketing  departments.  OPEN¬ 
INGS  ARE  FLUID,  depending  on 
abilities  and  experience. 

Some  of  the  possibilities  are: 
♦Advertising/Marketing  management 
♦Classified  management,  inside/ 
outside  sales 

♦Retail  account  sales  management 
♦Co-op  and  special  events. 

Please  send  resume,  salary  history,  and 
references  to:  Attn:  Donovan  M. 
Kramer  Sr.,  president/publisher,  Casa 
Grande  Volley  Newspapers  Inc.,  P.O. 
Box  15002,  Casa  Grande,  AZ  85230- 
5002. 


THE  CHATTANOOGA  TIMES,  a 
42,000  daily  AM  paper,  has  on  open¬ 
ing  for  a  graphic  artist.  This  visual 
journalist  would  be  part  of  the  pres¬ 
entation  team.  The  team  works  directly 
with  the  rgx)rters  to  create  the  visual 
elements  of  a  story.  The  results  range 
from  locator  maps  to  full-page  info¬ 
graphics.  Applicants  should  know 
Freehand,  Illustrator,  QuarkXPress  and 
Photoshop.  Send  resumes  and  work 
samples  to  Walter  Stricklin,  graphics 
director,  Chattanooga  Times,  1C)0  E. 
10th  Street,  Chattanooga,  TN  37402. 


CIRCULATION 


CIRCULATION  SALES  MANAGER 
KENOSHA  NEWS 
Kenosha,  Wisconsin 

The  Kenosha  News,  located  in  Wiscon- 
sin  between  Chicago,  IL  and 
Milwaukee,  Wl  on  Lake  Michigan, 
seeks  a  seasoned  circulation  sales 
manager  to  lead  its  newly  developed 
circulation  soles  and  marketing 
division.  This  position  will  be  directly 
responsible  For  the  growth  of  botn 
home  delivery  and  single  copy  sales  as 
well  as  the  development  of  reader 
loyalty  and  retention. 

We  are  looking  for  someone  who  is 
creative,  self-motivated  and  interested 
in  both  his  professional  accomplish¬ 
ments  and  personal  achievements.  We 
intend  to  increase  crew  sales,  advance 
an  already  installed  N.I.E.  program 
and  begin  an  accelerated  target 
marketing  plan  through  data  base 
demographics.  We  also  expect  to 
develop  direct  mail  and  further  our 
telemarketing  program. 

Outs  is  an  independent  newspaper  of 
about  30,000  circulation  that  publishes 
seven  days  We  enjoy  a  reputation  for 
community  service,  vigorous  local 
reporting  and  positive  editorial  posi¬ 
tions.  Few  newspapers  can  equal  our 
benefit  program. 

Send  your  resume,  with  references  and 
thoughts  to: 

Kenosha  News 
Attn:  James  Jones 
71 5-58th  Street 
Kenosha,  V/l  53140 
Please  be  assured  that  we  will  preserve 
the  confidentiality  of  your  response. 


CIRCULATION  MANAGER 
Outstanding  opportunity  for  experi¬ 
enced  Circulation  Manager  to  advance 
to  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper.  Candidates  will 
need  at  least  5  years  circulation  man¬ 
agement  experience,  and  an 
impressive  record  in  all  aspects  of 
circulation.  Must  hove  excellent  man¬ 
agerial  and  people  skills,  with  ability  to 
train  and  motivate  staff  to  improve 
customer  service,  home  delivery,  and 
single  copy  sales.  Knowledge  of  circula¬ 
tion  (Neasi-Weber),  budgeting,  ABC 
reports,  PC  skills  are  necessary.  Col¬ 
lege  degree  desired.  Excellent  salary, 
bonus,  and  benefits  package.  Send 
resume  and  salary  history  to  Box 
08250,  Editor  &  Publisher. 


CIRCULATION  MANAGEMENT 

We  are  often  consulted  by  client  news¬ 
papers  to  help  fill  key  management 
positions  in  circulation.  The  top  need  is 
for  people  with  solid  experience  in 
circulation  sales,  who  can  build  paid 
circulation  volume. 

If  you  might  be  interested  in  an  upcom¬ 
ing  opportunity,  please  send  resume, 
salary  needs  and  other  pertinent  data 
to  us.  Complete  confidentiolity,  with  no 
resume  sent  to  a  newspaper  without 
your  prior  OK. 

We  currently  have  two  openings  for 
which  we  seek  specific  candidates  - 
the  Circulation  Managership  of  5,000 
to  25,000  circulation  dailies  in  the 
Midwest. 

Ron  Anderson,  RCAnderson  Associa¬ 
tes,  Inc.,  P.O.  Box  300,  Pittsford,  NY 
14534.  Fax:  (716)  248-9551. 


CIRCULATION 


HOME  DEUVERY  SALES  MANAGER 

The  Hartford  Courant,  a  Times  Mirror 
newspaper,  has  an  immediate  opening 
for  an  experienced,  results  oriented. 
Sales  Manager.  Qualified  candidates 
will  possess  the  ability  to  implement 
sales  programs  and  oversee  the  sales 
strategies  of  the  home  delivery  area. 
Four-year  college  degree  with  empha¬ 
sis  on  sales  and/or  marketing,  or 
equivalent  work  experience  required. 
Please  send  resume/cover  letter  indicat¬ 
ing  current  compensation  requirements 
to: 

The  Hartford  Courant 
Eir^loyee  Services  and 
Community  Affairs 
285  Broad  Street 
Hartford,  a  061 15 

The  Hartford  Courant  is  an  Equal 
Opportunity  Employer  committed  to 
workforce  diversity. 


MAJOR  METRO  DAILY  is  seeking  a 
Circulation  Sales  and  Marketing 
Representative  to  represent  the  com¬ 
pany  in  dealing  with  independent 
single  copy  contractors  to  promote 
sales. 

This  person  will  make  calls  on  new 
prospective  single  copy  locations  for 
both  inside  and  vending  machine 
sales.  Will  also  make  soles  and 
courtesy  calls  on  hotels  and  hospitals 
for  new  and  continued  business. 

Will  handle  special  events  and  conven¬ 
tion  sales,  and  develop  sales  plans  for 
increasing  single  copy  sales. 

Please  send  resume  with  salary  require¬ 
ments  to: 

Morris  Schneider 
VP  &  Circulation  Director 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  70140-1097 


CIRCULATION  DIRECTOR  for  small 
daily  In  Zone  5,  group  owned.  Promo¬ 
tion  minded,  aggressive,  little  turn¬ 
over,  service  ok.  Require  a  team 
player,  hands-on  manager  wha  can 
focus  on  promoting  and  marketing. 
Send  replies  to  Box  08255,  Editor  & 
Publisher. 


CIRCULATION 


SALES  AND  MARKETING  MANAGER 
Develops  and  coordinates  marketing 
strategies  lor  circulation  growth  within 
our  Home  Delivery.  Single  Copy  and 
Telemorketing  departments. 
Administers  special  pramotions, 
recognitian/incentive  programs  and 
special  events.  We  are  seeking  a 
creative,  energetic  marketing  pro¬ 
fessional  with  a  proven  track  record  in 
team-building,  leadership  and  business 
sales  grawth.  BA  in  Marketing  and 
previous  5  years  management  experi¬ 
ence  preferred.  Prior  newspaper  or 
media  experience  a  big  plus. 

Please  send  your  resume  to: 

Jack  Hogan/Circulotion  Director 
The  San  Elemardina  County  Sun 
399  North  D.  Street 
San  Bernardino,  CA  92401 


SALES  AND  MARKETING 
REPRESENTATIVE 

National  newspaper  company  is  seek¬ 
ing  three  circulation  sales  and  marke^ 
ing  reps  in  the  following  cities:  Hous¬ 
ton,  Tampa/Orlando,  and  Harrisbrug/ 
Lancaster,  PA.  Candidates  must  be 
sales  driven  and  possess  excellent  writ¬ 
ten  and  verbal  communication  skills.  To 
excel  in  this  fast-paced  environment, 
the  candidate  should  be  organized, 
have  the  ability  to  handle  multiple  tasks 
and  manage  a  large  territory,  meet 
deadlines,  and  be  computer  literate. 
Some  overnight  travel  involved.  Prior 
newspaper/publication  experience  a 
definite  plus.  Excellent  starting  salary, 
benefits,  bonus  plan,  and  company 
car.  Send  resume  to:  Single  Copy  Sales 
Manager,  P.O  Box  920160,  Norcross, 
GA  30092. 


THE  ARIZONA  REPUBLIC  is  looking  for 
an  energetic  District  Sales  Manager  (or 
the  beautiful  Sedona/Cottonwood  Ari¬ 
zona  area.  This  position  is  responsible 
for  6K  to  8K  circulation. 

The  successful  candidate  will  hove  a 
passion  (or  the  circubtion  field,  a  posi¬ 
tive  attitude  and  a  demonstrated  ability 
to  achieve  results  in  service,  circubtion 
growth  and  marketing. 

Four  to  six  years  of  previous  circulation 
management  experience  or  equivalent 
is  preferred.  Salary  and  bonus  33  to 
44K.  Excellent  benefit  and  401  (k) 
package.  Mail  cover  letter,  resume, 
salary  history  and  references  to: 

Mark  Weakley 
The  Arizona  Republic 
P.O.  Box  1950 
Phoenix,  AZ  85001 

or  E-mail  same  to 
mark.weakley@pni.com  EOE 


SALES  AND  MARKETING 
COORDINATOR 

Knight-Ridder  newspaper  seeks  market¬ 
ing  professional  to  develop  home 
delivery  and  single  copy  sales  pro¬ 
grams.  Responsibilities  include  crews, 
telemarketing,  single  copy  promotions 
and  dealer  support.  Minimum  two 
years  experience  in  circulation  market¬ 
ing  required;  database  marketing 
experience  helpful.  To  apply,  mail 
resume  ta  Columbus  Ledger-Enquirer, 
Attn:  Pat  Dixan,  P.O.  Box  711,  Col¬ 
umbus,  GA  31 902-071 1 . 
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CIRCULATION 


THE  SAVANNAH  MORNING  NEWS 
is  looking  for  an  individual  to  leod  its 
efforts  in  the  Lowcountry  and  Hilton 
Head,  South  Carolina  portion  of  its 
market.  If  successful,  this  position  could 
lead  to  other  career  opportunities 
within  our  twenty-nine  newspaper 
chain.  This  is  a  challenging  area,  with 
strong  local  newspapers  as  competi¬ 
tion.  However,  with  a  booming  popula¬ 
tion  and  huge  retirement  community 
under  construction,  this  area  is  ripe 
with  opportunity... we  want  to  become 
the  newspaper  of  choice  in  the  new 
growth  areas.  The  individual  selected 
will  need  to  be  determined  and 
aggressive,  with  great  self-initiative. 
We  offer:  competitive  pay,  car  allow¬ 
ance,  retirement  plan  and  medical 
plan,  vacations,  and  opportunities.  If 
you  are  on  your  way  up,  this  could  be 
a  good  step  in  your  career  ladder. 
Send  resumes  and  references  to  Linnie 
Pride,  Savannah  Morning  News,  P.O. 
Box  1088,  Savannah,  GA  31402. 


EDITORIAL 


AGRICULTURAL  WRITER 
Popular  weekly  farm  newspaper  seeks 
motivated  self-starter  to  cover  wide 
range  of  stories  on  farmers  and  crops 
in  heart  of  thriving  agricultural  region. 
Job  involves  writing  futures  and  hard 
news,  photography,  some  layout  and 
design  of  this  young  but  well- 
established  tabloid  publication.  Experi¬ 
ence  in  writing/reporting  and  use  of 
camera  required.  Broad  agricultural 
knowledge  preferred.  Send  resume 
and  clips:  Editor,  Farm  &  Plantation, 
P.O.  Box  48,  Albany,  GA  31702. 


ARE  YOU  LOOKING  for  an  exciting 
challenge  at  one  of  California's  emerg¬ 
ing  newspapers?  The  Bakersfield  Cali¬ 
fornian  has  immediate  openings  for  a 
City  Editor,  Assistant  City  Editor 
and  a  Reporter  in  our  team-oriented 
newsroom.  We  have  torn  down  the 
walls  separating  Metro,  Business  and 
Features.  We  are  looking  for  solid 
editors  who  can  lead,  motivate,  coach 
and  challenge  our  reporters  and  work 
within  a  dynamic  editing  team. 
Ambitious,  versatile  reporters  will  find 
our  newsroom  offers  the  opportunity  to 
pursue  a  wide  range  of  stories.  This  is 
a  great  news  town  and  we  love  to  give 
our  readers  the  best  stories  out  theie. 
Our  reporters  all  work  off  PowerMacs 
with  Internet  access,  spreadsheet  and 
database  software,  e-mail,  and  QuarkX¬ 
Press  loaded  in  each.  Take  a  look  at 
our  home  page  at  http:// 
www.bakersfield.com.  Send  cover  let¬ 
ter,  resume,  references  and  work  sam¬ 
ples  to  Linda  Wienandt,  assistant 
managing  editor.  The  Bakersfield  Cali¬ 
fornian,  1707  Eye  St.,  (P.O.  Box  440), 
Bakersfield,  CA  93302.  E-mail  queries 
to:  lwienandt@bakersfield.com. 


AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a  general 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to:  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 .  EOE 


ASSISTANT  METRO  EDITOR 

The  Courier-Post,  a  95,000,  seven-day 
AM  newspaper  in  the  competitive 
South  Jersey-Philadelphia  market,  is 
searching  for  an  energetic,  dedicated 
assistant  metro  editor  to  help  lead  a 
team  of  reporters.  We're  looking  for 
an  editor  who  can  coach  reporters 
before  they  head  out  on  assignments, 
help  them  organize  their  stories  when 
they  return  and  then  polish  good  writ¬ 
ing  until  it  shines.  Candidates  will  have 
a  college  degree  and  3  years  newspa¬ 
per  experience.  The  ability  to  read, 
write  and  speak  English  also  required. 
Please  send  resume,  work  samples  and 
salary  requirements  to  William  C. 
Hidlay,  managing  editor,  Courier-Post, 
P.O.  Box  5300,  Cherry  Hill,  NJ 
08034.  The  Courier-Post  is  a  Gannett 
Newspaper  and  an  Equal  Opportunity 
Employer. 


EDITORIAL 


BUSINESS  REPORTER 
Do  you  know  your  way  around  Wall 
Street  and  Main  Street?  Can  you  spot 
the  business  and  economic  trends  that 
are  shaping  a  community,  from  the  fish¬ 
erman's  net  to  the  Internet?  The  Santa 
Barbara  News-Press  is  looking  for  an 
experienced  reporter  for  its  business 
desk.  Key  business  sectors  include 
software  and  technology,  the  oil  indus¬ 
try,  agriculture  and  health  care/ 
medicine.  The  News-Press  is  an  award¬ 
winning  45,000-circulation  paper  in 
one  of  the  most  desirable  communities 
on  the  West  Coast.  Tell  us  why  you're 
the  person  we're  looking  for  to  round 
out  our  business  coverage.  Send  letter, 
resume  and  clips  to  Tom  Bolton, 
managing  editor,  P.O.  Box  1 359, 
Santa  Barbara,  CA  93102.  No  phone 
calls,  please. 


BUSINESS  REPORTER 

The  Poughkeepsie  Journal,  a  daily  Gan¬ 
nett  newspaper  located  90  minutes 
north  of  New  York  City,  is  looking  for 
an  energetic  and  creative  business 
reporter  to  join  our  award-winning 
staff.  Beats  include  new  media, 
healthcare  and  banking.  The  right 
candidate  will  know  how  to  turn  a 
routine  story  into  one  that  shines.  Two 
years  daily  reporting  experience  man¬ 
datory.  Send  resume,  six  clips,  and 
salary  requirements  to  Business  Editor, 
Poughkeepsie  Journal,  85  Civic  Center 
Plaza,  Poughkeepsie,  NY  12602.  The 
Journal  values  diversity  in  the 
newsroom. 


COPY  EDITOR:  The  Salina  Journal  has 
an  opening  for  a  copy  editor.  The 
perfect  candidate  will  possess  excellent 
language,  editing,  layout  and  news 
judgment  skills  and  a  skillful  hand  in 
working  with  reporters.  Two  years 
reporting  experience  necessary;  copy 
editing  and  pagination  skills  preferred. 
Deadline  for  applications  is  September 
15.  Send  clips,  resume  and  cover  letter 
to  Scott  Seirer,  executive  editor;  or  Jim 
Haag,  assistant  editor,  the  Salina 
Journal,  Box  740,  Salina,  KS  67402. 
Call  (785)  823-6363. 


EDITORIAL 


BUSINESS  REPORTERS  -The  Indi¬ 
anapolis  Star/The  Indianapolis  News 
(Combined  circulation  301 ,860  daily, 
405,796  Sunday)  is  looking  for  two 
experienced  reporters  to  join  its 
award-winning  business  desk.  Experi¬ 
ence  covering  business  helps  but  isn't 
required.  Rather,  we  want  strong 
reporters  with  a  proven  ability  to  tackle 
complex  issues  and  explain  them 
clearly.  We  want  people  who  generate 
story  ideas  and  can  work  a  beat  to 
break  stories,  and  who  understand  that 
the  best  stories  are  told  through  the 
experiences  of  real  people,  not  talking 
heads.  You  will  join  a  staff  of  nine 
reporters  and  two  editors  that  won 
Medill's  Midwest  Financial  Journalism 
Award  for  best  business  section  last 
year.  Reply  with  resume  and  clips  to 
Pamela  Klein,  asst,  managing  editor- 
business,  P.O.  Box  145,  Indianapolis, 
IN  46206-0145. 


CITY  REPORTER 

Can  you  stay  ahead  of  the  breaking 
news  with  issues  and  enterprise  report¬ 
ing?  Join  an  award-winning  reporting 
team  and  cover  community  issues,  city 
government  at  this  25,000-circulation 
daily.  College  degree,  publication 
experience  required.  Send  resume,  8 
story  clips  to  Jeff  Funk,  The  Indepen¬ 
dent,  P.O.  Box  1 208,  Grand  Island, 
NE  68802. 


COPY  EDITOR  -  Copy  Editor  position 
available  for  22,000  circulation 
Southwest  doily.  Responsibilities 
include  editing  local  and  wire  copy 
and  laying  out  pages.  Bachelors 
degree  in  journalism  or  English 
required.  Some  journalism  experience 
preferred.  Send  resume  and  editing 
clips  to  The  Yuma  Daily  Sun,  P.O.  Box 
271,  Yuma,  AZ  85366.  Tel:  (520) 
783-3333,  Attn:  Lee  Irwin. 


COMMUNITY  EDITOR  needed  for  the 
Morning  Journal  in  Lisbon,  Ohio.  Must 
have  four-year  degree,  preferably  in 
journalism,  English  or  communications 
and  prior  newspaper  experience. 
Experience  with  QuarkXPress  and 
Photoshop  a  plus.  Submit  resume  and 
samples  of  layouts  to:  Editor  Ad,  c/o 
Morning  Journal,  308  W.  Maple,  P.O. 
Box  249,  Lisbon,  OH  44432. 


COPY  DESK  CHIEF:  Good  little  daily 
in  Sierra  foothills  seeks  person  with 
skill,  experience,  delight  in  the  world 
and  human  decency  to  lead  its  editing 
staff.  Interested?  Send  resume,  salary 
history  to  John  Seelmeyer,  editor.  The 
Union,  11464  Sutton  Way,  Grass 
Valley,  CA  95945. 


COPY  EDITOR  -  PAGE  1A 

The  Journal  Times,  a  35,000- 
circulation  AM  newspaper  in  Racine, 
Wl  is  looking  for  a  copy  editor  to 
design  our  lead  page  with  style  and 
flair.  Must  demonstrate  ability  to  edit 
and  draw  readers  into  the  paper. 
Pagination,  QuarkXPress  and  Adobe 
;  Photoshop  a  must.  Submit  cover  letter, 
j  resume,  samples  of  work  and  salary 
i  requirements  by  Sept.  2,  the  Journal 
:  Times,  2 1 2  Fourth  Street,  Racine,  Wl 
:  53403.  EOE. 


EDITORIAL 


CITY  EDITOR 

You  and  your  assistant  will  manage  1 2 
reporters,  including  bureaus,  at  our 
26,000,  seven-day  AM.  Our  next  city 
editor  will  have  four  years  of 
newsroom  management  at  a  daily, 
plus  success  at  planning  and  database 
reporting.  We  offer  competitive  pay, 
great  benefits  and  a  university  city  with 
excellent  schools  and  low  crime.  Win¬ 
ters  are  c-c-cold.  Reply  with  clips, 
salary  history  and  a  recent 
performance  review  to  Thomas  P.  Lee, 
executive  editor,  Oshkosh  North¬ 
western,  224  State  Street,  Oshkosh,  Wl 
54901 .  Overnight  shipping  would  be 
wise.  Equal  Opportunity  Employer. 


COPY  EDITOR/PAGINATOR 
The  Journal  Star,  an  80,000- 
circulation  daily  in  the  scenic,  afforda¬ 
ble  Illinois  River  valley,  has  an  opening 
on  the  deadline  copy  desk.  We  want  a 
pro  who  balances  the  craft  of  making 
copy  better  and  the  demands  or 
pagination,  with  strong  design  skills 
thrown  into  the  mix.  At  least  two  years 
of  daily  copy  desk  and  pagination 
experience  preferred.  Send  resume, 
editing  somples  and  clips  of  pages  you 
have  designed  to  Kelly  VanLaningham, 
news  editor.  Journal  Star,  1  News 
Plaza,  Peoria,  IL61643.  E-mail  to: 
kvanlani@pjstar.com. 


COPY  EDITORS 

The  Herald-Journal,  a  63,000  circula¬ 
tion  New  York  Times  newspaper  in 
western  South  Carolina,  is  seeking  full¬ 
time  news  and  sports  copy  editors/ 
page  designers.  Proficiency  in 
Microsoft  Word  and  QuarkXPress  a 
plus.  Two  years  experience  preferred. 
Within  driving  distance  of  Atlanta, 
Charlotte,  the  mountains  and  the 
beach.  If  you're  interested,  contact 
Gloria  Fair,  news  editor,  P.O.  Box 
1 657,  Spartanburg,  SC  29304. 


COPY  EDITOR 

The  Register-Guard,  an  80,000  circula¬ 
tion  AM  daily  in  Eugene,  Ore.,  seeks  a 
copy  editor/designer  on  its  main  news 
copy  desk.  We  place  strong  emphasis 
on  basic  word  skills,  presentation  and 
ability  to  work  in  teams.  The  successful 
candidate  will  have  three  or  more 
years  of  experience  on  a  daily  news¬ 
paper  copy  desk  and  demonstrated 
ability  in  modern  newspaper  design. 
Preference  will  be  given  to  applicants 
with  pagination  experience  and  high- 
level  computer  design  skills.  A  degree 
from  a  4-year  college  or  university  is 
required.  Send  a  cover  letter,  resume 
and  six  examples  of  page  design  to: 
Copy  Editor,  Human  Resources  Dept., 
The  Register-Guard,  P.O.  Box  10188, 
Eugene,  OR  97440.  Applications  must 
be  received  by  August  29,  1 997. 


COPY  EDITOR 

The  Morning  Call  in  Allentown,  PA,  is 
looking  for  a  copy  editor.  The  suc¬ 
cessful  candidate  will  have  excellent 
grammar,  spelling  and  editing  skills 
and  write  bright,  accurate  headlines, 
i  Layout  experience  helpful.  Send 
:  resume  and  headline  samples  to  Diane 
:  A.  Stonczak,  copy  chief.  The  Morning 
:  Call,  101  N.  6th  Street,  P.O.  Box 
i  1260,  Allentown,  PA  18105-1260. 
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The  Ann  Arbor  News,  one  of 
Michigan's  fastest  growing  dailies,  has 
on  opening  for  on  experienced  copy 
editor  on  its  news  desk.  The  successful 
candidate  will  jain  our  desk  rotation 
handling  a  variety  of  news  and  feature 
pages  far  our  three  zoned  editions. 
We're  looking  for  someone  who  can 
write  crisp  headlines  and  package  late- 
breaking  stories  on  deadline.  Pogina- 
tian  experience  with  QuarkXPress  and 
excellent  layout  and  design  skills  are 
required.  Applicants  shauld  send  a 
cover  letter,  resume  and  samples  of 
their  work  to  News  Editor  Andy 
Chapelle,  340  E.  Huron  Street,  Ann 
Arbor,  Ml  48106-1147.  The  Ann 
Arbor  News  is  an  Equal  Opportunity 
Employer. 

EDITOR  for  ambitious  weekly  on 
Oregon's  beautiful  coast.  Will  assign, 
organize,  write  and  lead  a  small  staff 
in  a  competitive  market.  Send  resume, 
clips  and  salary  requirements  to  Pub¬ 
lisher,  The  News  Guard,  P.O.  Box 
848,  Lincoln  City,  OR  97367. 

EDITOR-IN-CHIEF 

What  do  you  do  when  you've  been 
editing  the  best  community  newspapers 
in  town  (you've  done  it  for  more  than  a 
decade)  but  family  ties  compel  a 
move?  You  advertise  for  o  replacement 
who  will  keep  up  your  good  work.  The 
opening  is  the  top  editorial  spot  on  a 
prize-winning  Zone  2  weekly  group. 
Candidates  should  have  strong 
editorial  management  experience  and 
be  fully  versed  in  all  matters  editorial  — 
staff  recruitment,  budgets,  story  assign¬ 
ments,  community  relations,  production 
and  more.  This  is  a  tough  but  reward¬ 
ing  job,  and  the  financial  compensa¬ 
tion  is  more  than  competitive.  Tell  me 
why  you  want  my  job  and  what  makes 
a  great  editor.  Respond  by  August  30 
to  Box  08236,  Editor  &  Publisher. 

EDITOR 

Black  Issues  In  Higher  Education,  a 
twice-monthly  newsmagazine  seeks  an 
experienced  editor  to  lead  award¬ 
winning  staff  of  reporters.  Five  years  of 
magazine  or  other  relevant  experience 
and  knowledge  of  higher  education 
and/or  public  policy  required.  Salary 
competitive.  Submit  resume  and  three 
references  to:  Frank  L.  Matthews,  Cox, 
Matthews  and  Associates,  10520 
Warwick  Avenue,  Suite  B-8,  Fairfax, 
VA  22030  or  FAX  (703)  218-1919. 

EDITOR 

If  you're  an  inspired,  hands-on  Editor 
with  extensive  community  weekly 
newspofjer  leadership  experience,  we 
need  you.  We're  looking  for  an  editor 
with  a  track  record  of  increasing  read¬ 
ership,  presiding  over  tight  budgets 
and  developing  talented  writers  to  run 
some  of  our  weekly  TMC  newspapers 
on  the  New  York-New  Jersey  border. 
QuarkXPress  expertise  a  plus.  Send 
resume  and  clips  to  Jeanne  Straus, 
Straus  Newspapers,  45  Gilbert  Street, 
Monroe,  NY  10950. 


Seven-day,  31,000  circ.  AM  is  accept¬ 
ing  applications  to  assume  the  duties  of 
its  multi-award  winning  editorial  page 
editor,  who  is  retiring  in  September. 
The  Paducah  Sun,  Kentucky's  fourth- 
largest  daily  newspaper,  seeks  to  con¬ 
tinue  a  conservative  Democrat- 
moderate  Republican  editorial  philoso¬ 
phy.  Fluency  in  economics  and  good 
grasp  of  statistical  principles  essential. 
Pay  a  function  of  experience,  but  gen¬ 
erally  on  par  with  newsroom  manage¬ 
ment  jobs.  Compony  offers  401(k)  with 
match  AND  tiension;  choice  of  health 
plans;  annual  profit-sharing  and  other 
benefits.  Submit  applications  to  Editor, 
The  Paducah  Sun,  P.O.  Box  2300, 
Poducah,  KY  42002-2300. _ 

EDITOR 

Promotion  creates  rare  chief  news 
executive  opening  at  independent, 
developing  15,000  daily.  Seeking 
strong,  orgonized  leader  for  our  six- 
day  PM  wha  has  proven  newsroom 
management  skills.  Hands-on  editor  for 
staff  of  1 8  must  be  good  communicator 
and  motivatar  to  coach  cantinuous 
improvement.  We  want  a  personable 
prafessional  who  can  help  build  both 
integrity  and  circulation.  Local  news, 
photo  appreciation  and  technolagy 
skills  necessary.  Gaod  benefits 
package.  A  career  oppartunity  to  join 
a  new  management  team  that 
appreciates  and  supports  quality  work. 
Northwesterner  preferred.  All  inquiries 
confidential.  Send  resume,  earnings 
history  and  career  goals  to  Dennis  R. 
Waller,  The  Chronicle,  P.O.  Box  580, 
Centralia,  WA  98531 .  EOE  -  WE  ARE 
A  DRUG-FREE  WORKPLACE. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6,  (703)  506-4400. 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  ore  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  fall  of  1997,  also  needs  o 
;  managing  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  on  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  calls  or  e-mails,  please. 


EDITORIAL 


EXECUTIVE  EDITOR:  The  Palatka  Daily 
News,  a  12,000-circulation,  Mondoy- 
Fridoy  AM  in  Florida,  seeks  leader  for 
dedicated,  talented  newsroom  staff. 
Successful  background  in  editorial  writ¬ 
ing  and  enterprise  reporting  projects 
desired.  Knowledge  of  QuarkXPress 
preferred.  We  are  a  New  York  Times 
Regional  Newspaper.  Fax  resume 
immediately  to  Rusty  Starr,  publisher, 
at  (904)  31 2-5209. 


FEATURES  EDITOR  to  manage  the 
coordinated  daily  sections  of  two 
dailies  in  the  Seattle  area.  Make  yaur 
mark  by  capturing  the  spirit  and  style 
of  the  Pacific  Nartnwest.  Replies  to  Tom 
Wolfe,  managing  editor,  Eastside 
Journal,  P.O.  Box  90130,  Bellevue, 
WA  98009-9230. 


FEATURES  EDITOR 

We're  seeking  an  editor  with  flair  for 
page  design  who  con  help  develop 
features  an  subjects  that  are  mean¬ 
ingful  to  our  readers.  This  editor  will 
handle  two  weekly  feature  sections, 
plus  a  daily  entertainment  page  and 
other  special  sectians  throughout  the 
year.  One  year  editing  experience  pre¬ 
ferred,  but  recent  grads  or  writers  seek¬ 
ing  a  move  up  will  be  considered. 
Send  resume  and  samples  to:  Editor, 
Conroe  Courier,  1 00  Ave.  A,  Conroe, 

TX  77301  or  FAX  to  (409)  756-6676. 


EDITORIAL 


EDITORIAL 


FREELANCE  BUSINESS  WRITERS 
American  Banker,  a  daily  financial 
services  newspaper,  seeks  freelancers 
to  write  feature  articles  for  its  special 
supplements. 

Must  meet  the  following  requirements' 
•Business  reporting  experience 
♦Familiarity  with  financial  services 
♦Ability  to  research,  organize,  and 
write  articles  of  1 ,000  words  or  more 
about  banking-related  topics. 

Resume  and  three  clips  ta  Edward 
Kulkosky,  features  editor,  American 
Banker,  1  State  Street  Plaza,  New 
York,  NY  10005. 


GENERAL  ASSIGNMENT  Reparter 
with  cancentratian  in  education. 
Immediate  opening.  Resume,  work  sam¬ 
ples  to  Terry  Geese,  Register-News, 
Box  489,  Mt.  Vernon,  IL  62864. 


GRAPHIC  ARTIST 

The  Daily  Item,  a  seven-day  30,000 
AM  in  scenic  central  Pennsylvania,  is 
leaking  for  a  graphic  artist  is  also 
Internet  sowy  to  assist  in  the  devel¬ 
opment  of  our  online  services.  Experi¬ 
ence  preferred  but  will  train  the  right 
candidate.  Apply  with  cover  letter,  sam¬ 
ples  to  Graphic  Artist  Search,  Human 
Resources  Department,  The  Daily  Item, 
200  Market  Street,  Sunbury,  PA 
17801.  No  telephone  calls,  please. 
EOE. 


EDITORIAL 


NeurTimes 

IS  EXPANDING  IN  SOUTH  FLORIDA. 

Get  in  on  the  ground  floor  of  our  new  weekly  paper 
covering  Broward  and  Palm  Beach  counties. 

New  Times  is  hiring  fulltime  staff  writers  and  editors 
now  for  late  fall  publication,  based  in  Fort  Lauderdale. 

Managing  Editor 

This  position  requires  fine  writing  and  editing  skills 
and  the  ability  to  help  staffers  generate  superior  stories. 

Staff  Writers 

We’re  looking  for  both  news  and  feature  writers  who  can 
produce  stylish  and  compelling  magazine-length 
pieces  based  on  in-depth  reporting. 

Calendar  Editor 

We  need  a  strong  writer  with  broad  cultural  interests 
to  organize  and  write  a  weekly  entertainment  calendar. 

Copyeditor 

Seeking  a  grammar  whiz  with  excellent  rewrite,  computer  and 
research  skills.  Liberal  arts  grads  encouraged  to  apply. 

New  Times  publishes  seven  award-winning  news/arts  newspapers- 
in  Phoenix.  Denver,  Miami,  Dallas,  Houston,  San  Francisco  and 
Los  Angeles-and  offers  competitive  salaries  and  benefits. 

To  apply  for  positions  in  Fort  Lauderdale,  send  your  cover  letter, 
resume  and  five  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls  or  e-mails,  please. 
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_ EDITORIAL _ 

HEALTH  SCIENCE  WRITER 
Consumer  Reports  on  Health,  o 
monthly  newsletter  published  by  Con¬ 
sumers  Union,  needs  a  highly  talented 
Assistant  Editor.  Must  hove  extensive 
experience  writing  for  a  notional  lay 
publicotion-'and  the  ability  to  master 
our  style  and  consumer  approach. 
Send  resume  and  sample  by  8/29  to 
Michael  Leff,  editor.  Consumer  Reports 
on  Health,  One  Kennedy  Drive,  Unit  1 , 
South  Burlington,  VT  05403.  EOE. 

INDIANAPOLIS  BUSINESS  JOURNAL 
is  expanding  its  editorial  department 
from  six  to  seven  reporters.  Applicants 
for  the  new  position  should  have  at 
least  two  years  of  daily  newspaper 
experience.  The  newspaper  is  one  of 
three  business  weeklies  to  win  the 
1997  Best  in  Business  award  from  the 
Society  of  American  Business  Editors 
and  Writers.  Send  resume  and  clips  to 
Tom  Horton,  editor,  431  N.  Pennsylva¬ 
nia  Avenue,  Indianapolis,  IN  46204. 


LAYOUT  &  DESIGN  EDITOR 

Great  opportunity  with  NYC's  leading 
community  newspaper  group.  Our 
FULL  COLOR  broadsheets  require  a 
forward-looking  design  wiz  fully 
versed  in  QuarkXPress,  fmotoshop,  etc, 
to  improve  our  already  stellar  news 
pages  and  launch  new  feature  spreads 
and  specialty  products.  Competitive 
salary  and  benefits  --  and  the 
opportunity  to  shine  in  the  Big  Applel 
Rush  cover  letter,  resume,  samples  to 
Bob  Scott,  Brooklyn  Paper  Publications, 
26  Court  Street,  Brooklyn,  NY  1 1 242. 


MEDICAL  REPORTER 

Metro  newspaper  looking  for  an 
aggressive,  innovative  experienced 
medical  reporter  to  cover  trends, 
breakthroughs  in  healthcare  in 
Nashville,  TN,  a  community  at  the  cen¬ 
ter  of  the  action  with  major  medical 
schools,  research  centers  and  related 
health  industries.  We  are  looking  for  o 
reporter  who's  ahead  of  the  competi¬ 
tion  in  breaking  stories  and  identifying 
trends.  Send  cover  letter,  resume, 
references  and  clips  to  Catherine 
Mayhew,  AME/News,  The  Ten¬ 
nessean,  1 1 00  Broadway,  Nashville, 
TN  37203. 


MOVING  to  San  Francisco?  We  have 
two  full-time  openings  -  copy  editor 
and  writer/reporter.  Each  requires 
newspaper  and  Mac  experience  plus 
Jewish  knowledge.  Editor  needs  solid 
rewrite  skills.  Loyout  ability  helpful  for 
writer.  Send  clips,  resume  to  Jewish 
Bulletin,  225  Bush  Street,  Suite  #1480, 
Son  Francisco,  CA  94104. 

E-mail:  woocly@jbnc.com  or 
fox  (41 5)  263-7223 


_ EDITORIAL _ 

NEWS  ARTIST 

70,000-circulation  Knight-Ridder  daily 
outside  Chicago  seeks  artist  to  join  our 
expanding  staff.  You'll  work  with 
reporters  and  assigning  editors  to 
create  informational  graphics  and  illus¬ 
trations.  Illustrator,  QuarkXPress, 
Photoshop  skills  a  must.  Send  resume, 
work  samples  to  Christopher  J.  Celek, 
deputy  managing  editor,  Post-Tribune, 
1065  Broadway,  Gary,  IN  46402. 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Ft.  Lauderdale.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
freelance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  80217.  No  calls  or  e- 
moils,  please. 

MUTUAL  FUNDS  MAGAZINE 
Openings  for  experienced  financial 
writers,  full-time  (in  South  Florida)  or 
free  lance.  Fax  resume  and  samples  to 
Norman  Fosback  (954)  570-8200 


NEWS  EDITOR 

Are  you  ready  for  the  next  step?  Are 
you  ready  to  see  just  how  good  a  small 
town  newspaper  can  be?  Then  we're 
ready  for  you.  The  Faribault  Daily 
News,  located  40  miles  south  of  the 
Twin  Cities,  is  a  7,500  AM  six-day 
newspaper  with  a  tradition  of  editorial 
excellence.  We  ore  seeking  o  newspa¬ 
per  professional  to  be  the  second-in- 
command  of  our  9-person  news  staff. 
The  news  editor  leads  feature  story 
development,  designs  fully  paginated 
news  pages,  coaches  talented  reporters 
and  photographers  and  takes  a  lead¬ 
ership  role  in  the  newsroom  and  the  com¬ 
munity.  The  ideal  candidate  will  be  an 
experienced  newspaper  reporter  with 
strong  copy  editing  and  layout  skills. 
The  Daily  News  is  an  equal 
opportunity  employer  offering  com¬ 
petitive  wages,  a  full  range  of  benefits 
including  health,  dental  and  401  (k).  To 
be  considered  for  this  exciting 
opportunity,  send  a  letter  and  resume 
to  Lisa  Schwarz,  managing  editor,  The 
Daily  News,  514  Central  Avenue,  P.O. 
Box  249,  Faribault,  MN  55021 . 

NIGHT  POLICE  REPORTER 
The  State,  South  Carolina's  largest 
newspoper,  seeks  a  night  police 
reporter  to  cover  local  law  enforce¬ 
ment,  fire  departments,  emergency 
medical  services,  and  court  assign¬ 
ments,  with  special  emphasis  on 
neighborhood  crime.  The  reporter  will 
cover  breaking  spot  news  os  well  as 
picking  up  the  local  sheriff's  blotter  and 
fire  department  weekly  reports.  A 
Bachelor's  degree  is  required,  as  well 
as  PC  experience.  Two  years'  free¬ 
lance  or  full-time  reporting  preferred. 
Please  send  resumes  with  salary 
requirements  to  Beverly  Dominick,  assis¬ 
tant  to  the  executive  editor.  The  State, 
P.O.  Box  1333,  Columbia,  SC  29202. 


EDITORIAL 

EDITORIAL 

ONUNE  BUSINESS  REPORTER 
Boston's  leading  web  site  for  business 
news  has  immediate  opening  for  tem¬ 
porary  full-time  business  reporter,  min¬ 
imum  2  years  business  reporting  expe¬ 
rience  needed.  Tech  beat  a  plus. 
Resume  to:  mhgillespie@jobfind.com 

No  phone  calls. 

REPORTER  -  The  ABA  Journal,  the 
nation's  largest  business  and  news 
magazine  for  lawyers,  is  seeking  a 
reporter  with  a  style  and  approach  that 
matches  the  power  and  excitement  of 
the  law.  If  you  have  at  least  three  years 
of  professional  journalism  experience 
and  hove  written  about  legal  affairs, 
business  or  government,  and  want  to 
join  a  top-ranked  national  magazine, 
please  send  your  resume  and  clips  to 
Kerry  Klumpe,  managing  editor,  750 
N.  Lake  Shore  Dr.,  Chicago,  IL  6061 1 . 

PAGE  DESIGNER  -  Want  to  design 
fabulous  Als,  live  at  the  beach  and 
hop  to  New  Orleans  in  about  an  hour? 
The  Sun  Herald,  a  growing  Knight- 
Ridder  daily,  is  seeking  an  experienced 
page  designer.  Send  clips,  cover  letter 
and  resume  to  Lana  Sumpter,  design 
editor,  P.O.  Box  4567,  Biloxi,  MS 
39535-4567  or  E-mail 

lsumpter@sunherald.infi.net.  EOE 

REPORTER  needed  for  one  of  the 
fastest  growing  areas  in  Texas.  This 
writer  will  staff  a  one-person  bureau 
located  in  a  sister  publication's  office. 
We  want  a  talented,  self-motivated 
reporter  who  can  develop  stories  thot 
hit  readers  where  they  live.  One  year 
daily  experience  preferred;  recent 
grads  will  be  considered.  We're  a 
13,000  circulation  paper  just  north  of 
Houston.  Send  resume  and  five  clips  to: 
Editor,  Conroe  Courier,  100  Ave.  A, 
Conroe,  TX  77301  or  FAX  to  (409) 
756-6676. 

PAGINATOR 

Mid-sized  daily  needs  someone  with 
pagination  experience  to  help  us  move 
into  the  pagination  era.  We're  looking 
for  a  person  with  experience  in  layout, 
copy  editing  and  QuarkXPress  to  be  a 
key  member  of  our  production  team 
who  is  looking  for  an  opportunity  to 
grow.  Contact  Walt  VanDusen,  The 
News-Times,  333  Main  Street,  Dan¬ 
bury,  CT  06810.  No  calls,  please. 

REPORTER 

Immediate  opening  at  aggressive, 
small  daily  for  self-starter.  Excellent  com¬ 
mand  of  language,  strong  work  ethic 
and  one-year  experience  required  but 
sharp  recent  journalism  grad  con¬ 
sidered.  Familiarity  with  QuarkXPress, 
photo  skills  desired.  Soliciting  appli¬ 
cants  only  from  the  Northeast.  Send 
cover  letter  explaining  commitment  to 
journalism,  resume  and  six  best  clips  to 
Ronald  Hosie,  editor.  The  Malone  Tele¬ 
gram,  387  E.  Main  Street,  Malone,  NY 

1 2953,  FAX:  (51 8)  483-8579,  or 

E-mail  to  telegram@northnet.org 

PHOTOGRAPHER 

Talented  photojournalist  needed  to 
produce  consistently  good  news, 
feature,  sports  photos  for  25,000- 
circulation  AM  daily.  Creativity, 
enterprise  are  encouraged  and 
rewarded.  College  degree,  publication 
experience  required.  Submit  slide 
portfolio,  resume  to  Barrett  Stinson,  The 
Independent,  422  W.  First,  Grand 
Island,  NE  68802. 

REPORTER  needed  for  the  Morning 
Journal  in  Lisbon,  Ohio.  Must  have 
four-year  degree,  preferably  in  jour¬ 
nalism,  English  or  communications. 
Prior  newspaper  experience  preferred. 
Submit  resume  and  samples  of  pub¬ 
lished  articles  to:  Reporter  Ad,  c/o 
Morning  Journal,  308  W.  Maple,  P.O. 
Box  249,  Lisbon,  OH  44432. 

REPORTER  with  minimum  one  year 
experience,  energy  and  creativity  to 
take  on  a  competitive  market  in  Porter 
County,  Indiana.  Great  benefits, 
schools,  beaches,  easy  commute  to 
Chicago.  Post-Tribune,  Jeri  Kornegay, 
Porter  County  Editor,  2107  N. 
Calumet,  Valparaiso,  IN  46383. 

will  be  running  on  a  monthly  basis  recruitment  features 
highlighting  various  issue  that  affect  newspaper  personnel 
and  managers.  If  you  need  additional  information  about 
placing  an  ad  in  this  section,  please  call  Shawn  Olson, 
Classified  Manager,  (212)  675-4380,  ext.  170 

September  20  ♦  October  25 
November  22  ♦  December  20 
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EDITORIAL 


EXPERIENCED,  resourceful,  talented 
editor  who  con  get  the  most  out  of  a 
young  staff  at  an  established  weekly  in 
beautiful  narthwest  Montana.  Apply 
with  work  samples  to  P.O.  Box  189, 
Columbia  Falls,  MT  5991 2. 

REPORTER:  The  Grand  Haven  Tribune, 
an  award-winning  West  Michigan 
daily,  is  seeking  a  well-rounded,  self- 
motivoted  writer.  The  successful  candi¬ 
date  must  be  able  to  dig  beyond  the 
routine  story  and  be  able  to  write 
clearly  and  cofKisely.  You  will  be  cover¬ 
ing  one  of  the  fastest  growing  com¬ 
munities  in  the  state.  Work  in  a  great 
atmosphere  on  the  shores  of  Lake 
Michigan. 

Send  resume  and  clips  to 
Len  Painter,  acting  managing  editor. 
The  Grand  Haven  Tribune,  101  N. 
Third  Street,  Grand  Haven,  Ml  4941 7. 


REPORTER 

Energetic,  experienced  staff  writer  for 
GA/courts  coverage  for  mid-sized 
daily  in  competitive  market  near  Chi¬ 
cago.  Successful  candidate  will  be  able 
to  see  the  bigger  picture  in  the  daily  cov¬ 
erage  of  o  diverse  civil/criminal  court 
beat.  Send  confidential  resume  and 
clips  to  Post-Tribune,  Mike  Menichini, 
South  Lake  Editor,  1 12  West  Clark  St., 
Crown  Point,  IN  46307. 

REPORTER 

Experienced  business/general  reporter 
at  Gillette  (Wyo.)  News-Record,  7,000 
daily.  Some  beat  reporting,  lots  of 
enterprise.  Must  have  excellent  word 
and  pagination  skills,  and  two  years  of 
experience,  preferably  in  West.  Start  at 
$18,200  a  year,  with  benefits.  Send 
resume/clips  by  Sept.  15.  Editor  Ron 
Franscell,  News-Record,  P.O.  Box 
3006,  Gillette,  WY  82717,  (307)  682- 
9306  ext.  1 08,  newsrcrd@vcn.com. 


REPORTER 

Mid-sized  PM  daily  looking  for  experi¬ 
enced,  self-motivated  reporter  to  tackle 
the  highly  energized  news  environment 
in  northeastern  Ohio.  If  you've  got 
good  reporting  and  writing  skills,  an 
interest  in  data-based  reporting  and  a 
knack  for  melding  words  with  graphics 
and  pictures,  send  cover  letter,  resume 
and  clips  to  Anthony  G.  Poglia,  senior 
regional  editor.  The  Vindicator,  P.O. 
Box  780,  Youngstown,  OH  44501- 
0780.  No  phone  calls,  please. 


REPORTERS/EDITORS 
The  Princeton  Packet,  a  group  of  com¬ 
munity  weekly  newspapers  in  Prin¬ 
ceton,  NJ  is  seeking  applications  for 
editing  and  reporting  positions  from 
talented  candidates,  entry  level  to 
veteran,  who  can  help  make  outstand¬ 
ing  newspapers  even  better.  Com¬ 
petitive  salaries  and  benefits.  Send 
resumes  and  clips  to  The  Princeton 
Pocket,  Inc.  (E&P),  P.O.  Box  350,  Prin¬ 
ceton,  NJ  08542,  ATTN:  Human 
Resources  or  fax  to  (609)  921-841 2. 

EOE 


EDITORIAL 


This  could  be  your  career-propelling 
opportunity  of  a  lifetime:  a  full-time 
staff  position  with  our  prize-winning, 
hard-news  oriented,  full-color, 
broadsheet  community  newspapers 
New  York  City.  Minimum  2  years  daily 
or  4  years  weekly  experience.  Com¬ 
petitive  salary  and  benefits  (including 
neclth  &  401  (k))  -  and  the  opportunity 
to  shine  in  the  Big  Apple!  Rush  cover 
letter,  resume,  samples  to  Bob  Scott, 
Brooklyn  Paper  Publications,  26  Court 
Street,  Brooklyn,  NY  1 1 242. 


REPORTER 

Seeking  aggressive,  experienced 
reporter  to  cover  key  beat  for  Agri 
News,  the  largest  paid-circulation, 
agricultural  weekly  newspaper  in  Min¬ 
nesota  and  Iowa.  Top  candidate  must 
have  ability  to  draw  readers  into 
stories  and  excellent  interviewing  skills. 
Copy  editing  and  photo  ability  desira¬ 
ble.  Online  and  CAR  skills  beneficial. 
Send  cover  letter,  resume  and  clips  to 
Human  Resources  Director,  Post- 
Bulletin  Company,  LLC,  P.O.  Box 
6118,  Rochester,  MN  55903-61 1 8. 


REPORTER 

The  Cortland  (NY)  Standard  has  an 
opening  on  its  news  staff  for  an 
energetic,  aggressive  reporter  who  can 
do  it  all  -  from  courts  and  cops  to  city 
hall  to  creoture  features.  The  Standard 
is  a  1 2K  PM  daily  in  central  New  York. 
Send  resume  and  few  examples  of 
your  best  work  to  S.W.  Chapman, 
news  editor,  Cortland  Standard,  P.O. 
Box  5548,  Cortland,  NY  1 3045. 


REPORTER 

The  Northern  Virginia  Daily  is  looking 
for  a  general  assignment  reporter  with 
a  solid  background  in  hard  news 
reporting.  Job  includes  reporting  on 
government,  courts  and  police,  cover¬ 
ing  breaking  news  and  writing 
features.  The  Daily,  a  six-doy-a-week 
paper  in  the  Shenandoah  Valley, 
80  miles  west  of  Washington,  D.C., 
has  been  the  most  honored  small  daily 
in  the  state  for  nearly  a  decade.  Highly 
competitive  salary  and  benefits.  Send 
cover  letter,  resume  with  references 
and  samples  of  work  to  Susan  Loving, 
assistant  managing  editor.  Northern 
Virginia  Daily,  P.O.  Box  69,  Strasburg, 
VA  22657,  or  fax  to  (540)  465-9388. 
E-mail:  sloving@shentel.net. 


Attention 

Advertisers! 

September  6  Issue 

DEADLI\ES: 

Display 

Space  8/25 
Copy  8/27 

Line  Ad 

8/29  @  12:00pm  EST 


RESTAURANT  CRITIC 
New  Times  is  looking  for  a  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Houston  Press.  We  wont 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1 ,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  -  cov¬ 
ering  local  news,  politics,  arts  and 
music  ”  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  Son  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
caver  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 
No  calls  or  e-mails,  please. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  aur  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  af  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1997, 
will  need  both  news  and  feature 


New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  e-mails,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  thot  you'd  pursue  if  you  had  the 
time  and  the  space. 


SELF-STARTER  wanted  (or  fast-paced 
San  Francisco-area  office  of  nation's 
largest  and  most  dynamic  competitive 
local  phone  company  with  head¬ 
quarters  in  New  York  City.  Head  up 
and  manage  Public  Affairs  unit  far 
company's  Western  Region.  Responsi¬ 
ble  for  eight  city  networks,  including 
San  Francisco,  with  press  releases, 
media  relations,  special  events,  assist 
with  Annual  Report  and  other  activities 
designed  to  raise  corporate  and 
regional  cities'  profile.  Minimum  of  five 
years  daily  newspaper,  broadcast  or 
equivalent  PR  agency  or  corporate 
telecommunications  experience. 
Extensive  travel  required.  Excellent 
benefits,  salary  hi  $40s  -  law  $50s 
depending  on  qualifications.  Reply  to 
Box  08257,  Editor  &  Publisher. 


SMALL  DAILY  in  northeastern 
Maryland  has  opening  for  police 
reporter.  Must  hove  experience  cover¬ 
ing  police  and  fires,  includes  taking 
good  pictures.  Salary  negotiable, 
depending  on  experience.  Send 
resume  and  five  clips  to  Terry  Psd- 
dicord,  editor,  Cecil  Whig,  P.O.  Box 
429,  Elkton,  MD  21921.  No  phone 
calls,  please! 


SPORTS  REPORTER/EDITOR  (or 
award-winning  weekly  in  beach  resort 
area  70  miles  from  New  York  City. 
Need  smart  self-starter  to  produce 
sports  section  covering  high  school 
sports  and  a  variety  of  leisure  sports. 
Camera  -f  car  required.  Resumes/clips 
to  The  Southampton  Press,  Box  1071, 
Westhampton  Beach,  NY  1 1978. 


SPORTS  REPORTER:  The  Jacksonville 
(III.)  Journal-Courier  is  looking  (or  a 
sports  reporter.  Experience  preferred. 
The  reporter's  primary  beat  will  be 
high  school  sports.  He  or  she  will  need 
strong  writing  skills  with  a  keen  eye  for 
human-interest  and  future  stories.  The 
duties  include  some  page  design  with 
QuarkXPress.  Preference  to  carKlidotes 
in  Illinois  and  neighboring  states. 

The  Journal-Courier  is  a  15,000- 
circulation  daily  that  in  recent  years 
has  routinely  won  industry  awards  for 
general  excellence  and  its  sports  report¬ 
ing. 

Please  send  resume,  clips  and  salary 
requirements  to  Pete  Grathoff,  sports 
editor,  Jacksonville  Journal-Courier, 
235  West  State,  P.O.  Box  1048, 
Jacksonville,  IL  62650. 


THE  ARIZONA  DAILY  STAR  in  Tucson 
seeks  a  sports  copy  editor/designer  (or 
its  night  copy  desk.  If  your  headlines 
have  spice  and  your  editing  brightens 
j  leads,  we  want  you.  QuarkXPress  skills 
I  are  helpful.  Please  send  resume  and 
:  headline,  design  and  writing  samples 
i  to  Sports  Editor  B.J.  Bartlett,  P.O.  Box 
:  26807,  Tucson,  AZ  85726-6807. 


It’s  A  Classified  Secret! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 

If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  on  envelope  oddressea  to  the  E&P  Classified  Advising  Deportment  with  an  attached 
note  listing  the  newspapers  or  companies  you  do  not  wont  the  reply  to  reoch.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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HELP  WANTED 

EDITORIAL 


_ EDITORIAL _ 

THE  BURLINGTON,  NC,  Times-News, 
a  daily  AM  newspaper,  is  accepting 
applications  for  a  position  on  its  four- 
person  copy  desk.  Applicants  should 
have  experience  with  pagination,  a 
good  knowledge  of  AP  style  and  the 
desire  to  challenge  themselves  to  pro¬ 
duce  sharp  layouts.  For  more  informa¬ 
tion,  contact  R.L.  Bynum,  copy  desk 
chief,  by  mail  at  P.O.  Box  481,  Burl¬ 
ington,  NC  27216,  by  phone  at  (910) 
227-0131  Ext.  3035  or  by  E-mail  at 
rl@interoath.com. 


COMMUNITY  NEWSPAPER  COM¬ 
PANY  is  the  major  source  of  local  news 
for  more  than  one  million  readers  in 
140  Massachusetts  cities  and  towns. 
With  more  than  120  daily  and  weekly 
newspapers,  CNC  has  quickly  become 
New  England's  largest  weekly  news¬ 
paper  publisher.  We  invite  you  to  join 
our  success.  CNC  offers  competitive 
salaries,  top-notch  benefits,  and  tremen¬ 
dous  advancement  opportunities. 

Currently,  we  seek  candidates  for  our 
editorial  department.  Both  positions 
report  to  our  executive  Editor  &  Vice 
President.  Applicants  must  have  signifi¬ 
cant  newspaper  experience  in  a 
senior-level  editing  position. 

MANAGING  EDITOR 
Responsibilities  include  oversight  of 
Boston  Statehouse  Bureau  and  the 
development  of  state  government  and 
political  reporting  for  CNCs  newspa¬ 
pers  and  development  of  enterprise 
reporting  projects  and  new  coverage 
areas,  including  a  central  Business 
Desk.  Editor  will  also  oversee  news  com¬ 
ponent  of  CNCs  special  section 
department;  establish  “CNC  Wire  Ser¬ 
vice”  to  gather,  package,  and  make 
available  a  daily  and  weekly  package 
of  stories  for  all  CNC  newspapers;  and 
establish  centralized  archives,  data¬ 
bases,  and  graphics  pool. 

STAFF  DEVELOPMENT  EDITOR 
Responsibilities  include  creation  of  an 
ongoing  recruiting  effort  to  ensure  a  con¬ 
sistent  pipeline  of  qualified  reporting, 
editing,  photography  and  graphic 
design  candidates  to  all  of  CNCs 
newspapers.  Editor  will  also  be 
responsible  for  developing  ongoing 
training  and  development  programs 
for  CNC  journalists;  establishing  an 
internship  program;  and  ensuring 
efforts  to  diversify  our  staff.  Editor  will 
also  help  formulote,  write,  and  com¬ 
municate  editorial  policies,  guidelines, 
and  protocol  for  CNC  journalists. 

Submit  resume  to  Mary  Jo  Meisner, 
executive  vice  president  &  editor.  Com¬ 
munity  Newspaper  Company,  254 
Second  Avenue,  Needham,  MA 
022194.  EOE. 


THE  DULUTH  NEWS-TRIBUNE,  an 
award-winning,  Knight-Ridder  news¬ 
paper  on  Laxe  Superior,  serving 
northwestern  Wisconsin  and  northern 
Minnesota  with  a  circulation  of  54,000 
daily  and  83,000  Sunday,  is  currently 
accepting  applications  for  the  following 
position: 

BUSINESS  REPORTER:  Seeking  an 
energetic,  enterprising  reporter  who 
will  pursue  business  stories  big  and 
small  "  spotting  trends  that  affect  our 
region,  profiling  entrepreneurs,  cover¬ 
ing  small  businesses,  enlightening  con¬ 
sumers. 

The  successful  candidate  will 
demonstrate  the  ability  to  become 
“plugged  in”  to  the  local  business  com¬ 
munity  by  developing  and  retaining 
sources,  and  the  ability  to  write  com¬ 
pelling  pieces,  whether  in-depth  ana¬ 
lyses  or  quick-turnaround  dailies.  Com¬ 
puter-assisted  reporting  experience  is 
desired,  but  not  required.  Apply  to  City 
Editor  Diana  Faherty  . 

COMMUNITY  REPORTER:  Seeking  a 
reporter  to  join  our  community  team 
and  pursue  stories  about 
neighborhoods  -  the  issues  they  face, 
the  people  who  make  them  tick,  the 
organizations  that  make  decisions. 

The  successful  candidate  will 
demonstrate  urgency  and  enterprise, 
and  display  a  passion  for  community 
journalism  in  a  competitive  environ¬ 
ment.  Experience  with  computer- 
assisted  reporting  is  helpful,  but  not 
required.  Apply  to  Managing  Editor 
Craig  Gemoules. 

PAGE  DESIGNER/COPY  EDITOR: 
Page  designer  who  can  create  lively, 
reader-friendly  pages  that  inform  and 
inspire.  Strong  computer  skills  a  plus, 
with  Harris  pagination,  Macintosh  and 
AP  Leaf  experience  helpful.  Also,  must 
be  able  to  write  great  headlines,  tightly 
edit  copy  and  show  enthusiasm  for 
challenges.  Apply  to  News  Editor  Holly 
Gruber. 

GRAPHIC  ARTIST:  Seeking  a  graphics 
artist  to  strengthen  its  visual  pres¬ 
entation.  Someone  whose  primary 
strength  is  in  illustrations.  Some  page 
design  and  infographics  experience 
would  be  a  plus.  The  candidate  must 
be  proficient  in  Photoshop,  Adobe 
Illustrator/Freehand,  and  QuarkXPress. 
Apply  to  Newsroom/Graphics  Lewis 
Leung. 

Please  send  cover  letter,  resume,  and 
work  samples  to  (applicable  person) 
Duluth  News-Tribune,  424  West  First 
Street,  Duluth,  MN  55802.  EOE 


_ EDITORIAL _ 

The  Vallejo  (Calif.)  Times-Herald  is 
seeking  candidates  for  the  positions  of 
copy  editor  and  editorial  page  editor. 

COPY  EDITOR 

Copy  editor  candidates  should  hove  a 
good  command  of  the  English  lan¬ 
guage,  experience  with  AP  style  and 
be  available  for  weeknight  and 
weekend  duty.  QuarkXPress  experi¬ 
ence  desirable.  The  Vallejo  Times- 
Herald  is  a  growing  22,000-circulation 
daily  in  the  competitive  San  Francisco 
Bay  Area.  The  chosen  candidate  will 
learn  all  aspects  of  production  and 
help  us  launch  a  state-of-the-art 
pagination  system  and  a  fully 
redesigned  newspaper.  In  addition,  the 
chosen  candidate  will  become  a 
member  of  two  newsroom  teams  that 
will  plan  and  produce  daily  stories  and 
features  as  well  as  special  projects.  By 
August  30,  please  submit  layout, 
graphics  or  other  samples,  with  a 
resume  to  News  Editor  Jack  Bungart, 
440  Curtola  Parkway,  Vallejo,  CA 
94590.  The  Times-Herald  is  entering 
an  exciting  new  era  of  coverage  and 
reader  involvement.  Get  on  board! 

EDITORIAL  PAGE  EDITOR 
Our  selection  for  editorial  page  editor 
will  have  the  ability  to  respond  quickly 
to  events  as  well  as  suggest,  in  consulta¬ 
tion  with  the  publisher  and  editor, 
ways  that  the  newspaper  can  help 
improve  the  communities  we  serve. 
Duties  include  producing  an  opinion 
page  seven  days  a  week,  writing 
editorials  and  coordinating  the  pub¬ 
lication  of  letters  to  the  editor.  QuarkX¬ 
Press  experience  desirable,  but  not 
necessary.  The  editorial  page  editor 
will  also  become  a  member  of  the 
editor's  team  that  coordinates 
newsroom  ventures  as  well  as  two 
other  newsroom  teams  consisting  of 
copy  editors,  reporters  and  photo¬ 
graphers.  We  are  seeking  an  individ¬ 
ual  who  can  increase  reader  interac¬ 
tion  with  the  paper  through  reader  sur¬ 
veys  or  other  forms  of  reader  feed¬ 
back,  who  would  be  interested  in  writ¬ 
ing  a  personal  column  as  well  as 
editorials  and  can  comfortably  serve  as 
one  of  the  newspaper's  voices.  By 
August  30,  please  submit  resume  with 
appropriate  samples  and  ideas  how 
the  Times-Herald  can  make  a  more 
dynamic  opinion  page  to: 

Ted  Vollmer/Editor 
Vallejo  Times-Herald 
440  Curtola  Parkway 

Vallejo,  CA  94590 

ZONE  4  established  alternative  weekly 
seeks  editor  to  expand  our  local  news 
coverage.  QuarkXPress  knowledge 
helpful.  Resume,  salary  requirements  to 
Box  08241 ,  Editor  &  Publisher. 


It's  a  Classified  Secret-  Well  never  reveal  the  identify  of  an  E&P  box  holder,  if  you  don't  wont 

your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P 
Classified  Advertising  Department  with  an  attached  note  listing  the  newspaprs  or  companies  you  do  not 
want  the  reply  to  reach.  If  the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


_ EDITORIAL _ 

TWO  OPENINGS  at  six-day  daily  on 
Washington's  Olympic  Peninsula. 
Reporter,  minimum  five  years  experi¬ 
ence,  able  to  cover  everything  from 
Olympic  National  Park  wildlife  issues 
to  county  government  to  county  fair. 
Also:  Experienced  copy  editor  and 
poginator  for  six-month  position. 
Write:  Managing  Editor  Roger  Morton, 
P.O.  Box  1 330,  Port  Angeles,  WA 
98362. 


THE  STATESMAN  JOURNAL  in  Salem, 
Oregon,  is  a  60,000  daily  newspaper 
serving  the  State  Capitol  region. 
Located  in  the  beautiful  Willamette 
Valley,  surrounded  by  mountains, 
rivers,  rolling  hills  and  vast  farmland, 
the  newspaper  focuses  on  issues  such 
as  growth,  state  government  and 
legislature,  the  environment  and 
families.  Currently,  we  are  seeking  copy 
editor  candidates,  but  we  will  accept 
and  keep  on  file  applications  for  all 
newsroom  positions.  Send  resumes  and 
clips  to  Kristin  Gilger,  managing 
editor,  P.O.  Box  1 3009,  Salem,  OR 
97309-1015. 


_ FREELANCE _ 

FREELANCE  WRITERS 
Editor  &  Publisher  magazine  is  seeking 
writers  to  cover  assorted  newspaper 
production  topics  to  supplement  staff 
coverage.  Knowledge  of  newspaper  pre¬ 
press,  press  and  post-press  preferred. 
Send  resumes  to  George  Garneau, 
acting  managing  editor.  Editor  & 
Publisher,  1 1  W  1 9th  St.,  New  York,  NY 
10011  or  fax  to  (21 2)  691-7287. 


INFORMATION  SYSTEMS 

BUSINESS  SYSTEM  MANAGER 

The  San  Antonio  Express-News  is  seek¬ 
ing  a  Business  System  Manager  to  sup¬ 
port  the  accounting  and  business 
systems.  Candidate's  responsibilities 
will  include  communication  with  users 
divisions  to  define  system  needs,  lead, 
plan,  organize,  design  code  and  test 
systems  running  a  variety  of  operating 
systems  to  include  Sun  Solaris,  AIX, 
SCO-UNIX  as  well  as  DOS,  Windows 
and  Macintosh.  This  position  requires 
recent  ADMARC  business  systems  and 
Sll  classified  front-end  experience  as 
well  as  report  writing  capability  with 
application  such  as  FOCUS  6.  Two 
years  Managerial  experience  in 
designing,  implementing  and  support¬ 
ing  critical  computer  applications. 
Exceptional  interpersonal,  written  and 
verbal  communication  skills  and  orga¬ 
nizational  ability  required. 

Please  send  cover  letter,  resume  and 
salary  expectation  to  Director  of 
Technology  and  Prepress  Nina  Brooks, 
San  Antonio  Express-News,  P.O.  Box 
21 71 ,  Son  Antonio,  TX  78297-2171 . 

Lives  of  great  mert  all  remind  us  we 
can  make  our  lives  sublime;  and, 
departing,  leave  behind  us,  footprints 
on  the  sands  of  time 

Longfellow 


52  Editor  &  Publisher 


http://www.mediainfo.com 


August  23, 1997 


^  rr 


^/tor<SP 
til  isnh:ii 


guide 


^  EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisber  Company). 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )\/ISA(  )MC  (  )AMEX 
# _ 


I 


Name 


Exp.  Date_ 


_Signature_ 


Company _ 

Street  Address _ 

(Sony,  no  delivenes  to  PO.  boxes) 

City _ State _ ^Zip _ 


Phone _ Fax. 

(In  case  we  have  questions  about  your  Older) 


COLOR 

PUBLICATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1997  International 
Year  Book 

$125 

BLUE 

1997  Edttor&Pubusher 
Market  Guide 

$100 

GREEN 

1997  E&P/FPP  (k)MMUNnY, 
Specialty  and  Free 
PuBucATiONS  Year  Book 

$99 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment.  **(^lifomia,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  total  ORDER 

Your  Business  (Check  one  Category  Only)  i 

1.  -i  Newspaper 

11.  -1  Service  Industry 

2.  -1  Newspaper  Equip.  Mfr. 

12.  -1  Unversity^ibl’c  Ubrary 

3.  -1  Syndicate/News 

13.  -1  Finarxxal  ' 

Service 

14.  -1  Retail 

4.  J  Advertising  Agency 

15.  -1  Public  Transportation 

5.  -i  Public  Relations  Firm 

16.  -1  tixlividual 

6.  J  Legal  Firm 

17.  -1  Publishing  Other  Than 

7.  -1  Government 

Newspaper 

8.  -1  Mfr. -General 

18.  -1  Real  Estate 

9.  J  Mfr.- Auto  &  Truck 

19.  -1  Other 

10.  J  Mfr. -Food 

Mail  to:  Editor  &  Publisher  Company,  11  W.  19th  St, 
NYC,  NY  10011.  Fax  number  (212)  691-6939. 
e-mail  us  at  eclpub@mediainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  http://vvvvw.mediainfb.oom 
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D, 

BLUE 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&R 

Stock  your  library  with  the  indispensable  newspa¬ 
per  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  City-by-cIty  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E&P  rank¬ 
ings  for  all  MSAs,  top  250  _ ^ 

daily  newspaper  counties 
and  cities.  Valuable  '97  eco- 
nomic  forecasts.  An  indispensable  HT 
tool  for  your  marketing  needs.  Also 
available  on  CD-ROM.  Call  for  more 
information. 


RED!  Editor  &  Publisher  International 
Year  Book.  The  premier  US  & 
nternational  directory  of  daily 
nd  weekly  newspapers. 

Published  in  two 


■fas- 


WHO’S 

WHliW- 


Fxiitorj,^ 
piBLISllKK 

?  YEAR 
BOOK 


volumes,  the 
YEAR  BOOK 
includes  priceless 
newspaper  data, 
installed  equip¬ 
ment,  contacts, 
phone/fax  num¬ 
bers,  e-mail  and  Web  sites.  Continuously 
published  since  1924.  Also  available  on  CD- 
ROM  with  or  without  listing  capabilities.  Call 
for  details  and  FREE  demonstration  disk! 


GREIEN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 
Specialty  &  Free  Publications 
Year  Book.  Brand-new  directory 
of  US  &  Canadian  weekly,  com¬ 
munity,  free,  niche,  alternative 
and  TMC  publications.  Includes 
newspaper  data,  contacts, 
phone/fax  numbers,  Web  site 
URL,  e-mail  addresses  and  MORE! 


ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


NO  POSTAGE 
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BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 
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HELP  WANTED 


INFORMATION  SYSTEMS 


MAILROOM 


INFORMATION  SYSTEMS 
CONSULTANT 

Sandusky-Norwalk  Newspapers  is 
searching  for  a  consultant  to  help  sift 
through  the  technical,  personnel  and 
monagement  issues  as  our  five  daily 
newspapers  move  from  print  only  to 
multiple  print  and  web  product  pub¬ 
lishing  in  their  communities.  Audit  exist¬ 
ing  technology.  What  should  our  front- 
end  systems  do?  How  do  we  get  to 
data  warehousing?  What  web 
technologies?  Site  reviews,  in-persons 
meetings  and  telephone  conferencing. 
Stand  by  for  big  and  little  questions. 
Up  to  a  two-year  assignment.  Lump¬ 
sum  fee  for  audit,  then  time-spent 
arrangement  on  independent  contract 
basis.  State  qualifications,  how  you'd 
approach  these  issues  and  terms.  Fax 
ASAP  to  David  Rau,  CEO,  Sandusky 
Newspapers,  Inc.,  (423)  392-4627. 

PUBLISHING  SYSTEMS  MANAGER 

The  San  Antonio  Express-News  is  seek¬ 
ing  a  Publishing  Systems  AAanoger  to 
support  the  pagination  and  pre-press 
computer  systems.  Strong  background 
in  all  facts  of  ad  and  poge  productions 
as  well  as  workflow  efficiencies.  Expe 
rience  in  OPI,  postscript  troubleshoot¬ 
ing,  database  management,  color  out¬ 
put,  prepress  imagesetters  and  Macin¬ 
tosh  production  environment  required. 
We  are  seeking  a  high-energy  individ¬ 
ual  with  excellent  skills  in  the  area  of 
quality  control,  system  implementation 
and  personal  supervision.  Please  send 
cover  letter,  resume  ond  salary  expecta¬ 
tion  to  Director  of  Technology  and  Pre- 
ress  Nina  Brooks,  San  Antonio 
xpress-News,  P.O.  Box  2171,  San 
Antonio,  TX  78297-2171. 

SYSTEM  ANALYSTS 

Responsibilities  to  include  communica¬ 
tion  with  user  divisions  to  define  needs, 
lead,  plan,  organize,  design  code  and 
test  systems  running  a  variety  of  operat¬ 
ing  systems  to  include  Sun  Solaris,  AIX, 
SCO-Unix  as  well  as  DOS,  Windows 
and  Macintosh.  This  position  requires 
recent  ADMARC  business  systems  and 
Sll  classified  front-end  experience  as 
well  as  report  writing  capability  with 
applications  such  os  FOCUS  6.  Two 
years  experience  in  designing,  imple¬ 
menting  and  supporting  critical  com¬ 
puter  applications.  Exceptional 
interpersonal,  written  and  verbal  com¬ 
munication  skills  and  organizational 
ability  required.  Please  send  cover  let¬ 
ter,  resume  and  salary  expectation  to 
Director  of  Technology  and  Prepress 
Nina  Brooks,  San  Antonio  Express- 
News,  P.O.  Box  2171,  San  Antonio, 
TX  78297-2171. _ 

_ MAILROOM _ 

MAILROOM  MANAGER  WANTED 
The  South  Central  Wisconsin  Newspa¬ 
per  Group  is  looking  for  an  experi¬ 
enced  mailroom  supervisor.  We  pub¬ 
lish  two  dailies,  four  semi-weeklies  and 
three  TMC's.  We  offer  401  (k),  health 
and  paid  vacation  with  competitive 
salary.  Interested  candidates  must  sub¬ 
mit  a  resume  with  a  cover  letter  to:  Box 
08249,  Editor  &  Publisher. 


PACKAGING  CENTER  MANAGER 
7-day  AM,  40,000-t-  circulation  news¬ 
paper  seeks  results-oriented  pro¬ 
fessional  to  manage  our  packaging 
center.  Candidates  should  have 
excellent  communication,  planning  and 
leadership  skills.  Must  hove  experience 
managing  all  phases  of  packaging, 
including  repairs,  preventive  main¬ 
tenance,  scheduling,  zoning,  advance 
insert  packaging,  deadline 
performance  and  P/L  responsibility. 
We  offer  a  competitive  salary  with 
incentive  program  and  complete  bene¬ 
fits  package.  Excellent  opportunity  to 
join  a  prestigious  newspaper  company 
in  the  southeast  with  opportunity  for 
advancement  within  our  company. 
Send  resume  to  Box  08254,  Editor  & 
Publisher. 


SUPERVISOR 

A  major  west  coast  metropolitan  news¬ 
paper  is  seeking  an  experienced 
Supervisor  for  our  Product  Distribution 
Center.  This  position  involves  hands-on 
responsibility  in  ail  facets  of  the  PDC 
operation.  This  includes  press  and 
insert  runs,  completion  of  production/ 
shift  reports  and  helping  to  maintain  a 
productive  work  environment. 

Reciuirements  are;  High  school  diploma 
and  3  years  prior  supervising  experi¬ 
ence  in  newspapers.  Must  have 
excellent  written  and  verbal  communi¬ 
cation  skills  along  with  Microsoft  Office 
computer  skills.  Ability  to  adhere  to 
daily  production  deadlines  a  must.  We 
offer  a  competitive  compensation  and 
benefits  package.  Send  replies  to  Box 
08256,  Editor  &  Publisher. 

MARKETING  RESEARCH 

MORI  Research,  of  Minneapolis,  MN, 
a  leading  supplier  of  research  to  the 
newspaper  industry,  seeks  a  senior 
executive.  Candidates  should  have  at 
least  five  years  of  newspaper  research 
experience  and  demonstrated  abilities 
to  manage  both  client  contact  and 
internal  operations.  This  position  offers 
substantial  opportunity  for  professional 
growth  and  development  as  MORI 
pursues  a  growth  strategy  following  its 
recent  acquisition  by  Frank  N.  Magid 
Associates.  Please  send  resume  and 
salary  requirements  to  Kristin  McGrath, 
president,  MORI  Research,  Three  Par¬ 
amount  Plaza,  7831  Glenray  Road, 
Suite  100,  Minneapolis,  MN  55439. 
Applications  will  be  held  in  strictest  con¬ 
fidence. 


MARKETING/CIRCULATION 

CONSUMER  SALES  AND 
MARKETING  MANAGER 

The  El  Paso  Times  seeks  an  experi¬ 
enced  marketing  sales  prafessional  to 
lead  the  newly  created  Consumer 
Marketing  Department.  While  experi¬ 
ence  in  circulation  sales  would  be  a 
plus,  it  is  not  required.  What  is 
required:  a  good  understanding  of 
direct  sales  management  (telemarket¬ 
ing,  direct  mail,  outside  sales,  etc.)  and 
a  clear  vision  of  how  strategic  market- 

Z works.  This  manager  is  one  of  two 
report  directly  to  the  Circulation 
Director.  The  sales  and  marketing  pro 
we  hire  will  lecxJ  a  department  of  more 
than  30  employees,  including  the  Out¬ 
side  Sales  Manager,  Inside  Sales 
Manager,  NIE  Coordinator,  Telenrarket- 
ing  Department  and  Single  Copy  Sales 
Department.  This  position  will  work 
directly  with  both  the  Circulation  and 
Market  Development  Directors  to  estab¬ 
lish  market  opportunities,  identify  key 
segments  and  directly  oversee  the  pro¬ 
per  strategic  actions. 

If  you  seek  new  and  rewarding 
challenges  on  a  management  team 
looking  at  creative  new  ways  to  market 
newspapers,  we'd  like  to  hear  from 
you. 

Send  resume  (including  references) 
and  cover  letter  (including  salary 
requirements  or  history)  to:  Mary  Kay 
Blake,  director,  recruiting/placement. 
Dept.  EP/SM,  Gannett  Co.,  Inc.,  1100 
Wilson  Blvd.,  Arlington,  VA  22234. 

The  El  Paso  Times  and  Gannett  are 
Equal  Opportunity  Employers. 

NEW  MEDIA 

DIREQOR  OF  NEW  MEDIA 
Seeking  an  opportunity  to  lead  the 
transformation  of  an  existing  web  site 
into  a  vibrant  multi-media  opportunity? 
We  have  an  exciting  new  position  for 
a  Director  of  New  Media  to  further 
develop  and  maintain  our  leadership 
position  in  the  industry  as  a  premiere 
Web  site.  The  Director  is  responsible 
for  managing  the  department,  includ¬ 
ing  strategic  planning/new  technology, 
staff  management,  budgeting,  public 
relations,  customer  service,  training, 
sales  and  servicing  of  major  accounts, 
web  content,  and  development  of  pro- 
osals.  Candidates  shauld  possess  a 
'  strong  sales  presentatian  skills 
an  understanding  of  marketing  con¬ 
cepts  and  management  experience. 
SencT resume  to: 

Employee  Relations  Department 
Journal  Star 
1  News  Plaza 
Peoria,  IL  61643 
E-mail;  iswingle@pjstar.com 
JOURNAL  STAR 
EOE 


Attention  Classified  Advertisers! 
September  6  Issue 

DEADLINES:  Display:  Space  8/25  Copy  8/27 
Line  Ad  8/29  @  12;(X)  ncxtn  EST 


_ NEW  MEDIA _ 

ONUNE  ADVERTISING  MANAGER 

Creative,  technology-sowy,  customer- 
driven  sales  nKinoger  to  oversee  online 
advertising.  Manage  sales  activity  for 
Miami  Herald/El  NuevoHerald  online 
services  in  two  languages  with  appeal 
to  local,  national,  and  international 
audiences. 

Hire,  train,  and  manage  online  sales 
representatives.  Work  with  marketing 
staff  to  develop  promotional  strategies 
and  materials.  Negotiate  contracts  with 
advertisers. 

College  degree  in  advertising  or 
related  field  plus  successful  track 
record  in  sales  management  are 
required.  Online  sales  experience  and 
some  brxkground  in  media  preferred. 

To  apply,  fax  your  resume  to  (305) 
995-8021.  Please  specify  Job  Code 
ONP-01  on  all  pages  transmitted. 

We  are  able  to  respond  only  to  appli¬ 
cants  who  are  selected  for  interviews. 

Smoke  Free/Drug  Free  Environment/ 
Equal  Opportunity  Employer 

The  Herald  is  committed  to  work  force 
diversity  in  on  effort  to  serve  the  com¬ 
munity  in  which  we  live.  We  welcome 
applications  from  all  individuals. 

VICE  PRESIDENT 
NEW  TECHNOLOGY  UNIT 

New  Horizons  Teamrw,  the  new  media 
unit  of  the  Pottsville  (PA)  REPUBLICAN, 
seeks  an  aggressive,  entrepreneurial 
executive  to  d^elop  its  growing  line  of 
web  publishing,  audiotext  and 
directory  products  for  newspapers  and 
other  companies.  Full  responsibility  for 
unit's  finonciol  performance,  strategic 
development  and  daily  operations, 
including  the  management  of  technical, 
marketing/ sales  and  customer  service 
staff.  Must  be  able  to  negotiate 
strategic  alliances  and  represent  com¬ 
pany  at  industry  conferences  and  trade 
shows  both  here  and  abroad.  Ten  to 
fifteen  yeors  of  experience  in  software, 
publishing  or  marketing  business.  Posi¬ 
tion  is  based  in  Pottsville  and  reports  to 
the  Publisher  of  The  REPUBLICAN. 
Please  send  a  resume,  with  salary 
requirements  to  NHT  Ad  Response,  c/o 
2  South  Main  Street,  #165,  Pen¬ 
nington,  NJ  08534. 

PRESSRCX?M 

ASSISTANT  PRESS  SUPERVISOR 
The  Roanoke  Times,  with  a  circulation 
of  105K  daily  and  1 21 K  Sunday,  is  cur¬ 
rently  seeking  an  assistant  supervisor 
for  our  night  press  operotion.  Qualified 
candidates  should  have  5  years  expe¬ 
rience  on  double-wide  presses  and  at 
least  3  years  in  a  supervisory  role. 
Should  be  capable  of  assuming  all 
responsibilities  associated  with  the 
production  of  two  tabloids  and  the 
daily  paper  in  a  deadline  intensive 
environment.  Should  be  comfortable  in 
a  team  environment,  with  good  com¬ 
munication  skills.  Computer  literacy  a 
plus.  Please  send  resume  to: 

The  Roanoke  Times 
ATTN:  Production  Department 

P.O.  Box  2491 
Roanoke,  VA  24010 


Ai  cii’sr  23,  1997 


http://www.mediainf().com 


Editor  &  Pi  B1.ISHKR  53 


HELP  WANTED 


_ PRESSROOM _ 

COLORUNER  PRESS  TECHNICIAN 

Electrical/electronic  repairs  lo  Goss  Col- 
orliner  press  line  and  routine  electronic 
technician  duties.  Two  years  coloHiner 
experience  and  electrical  maintenance 
required.  Please  send  resumes  to  The 
Ledger,  Attn:  Wayne  Nile,  P.O.  Box 
408,  Lakeland,  FL  33802.  The  Ledger 
encourages  applications  from  those 
with  diverse  backgrounds.  The  Ledger 
is  a  DRUG-FREE  workplace. 


GOSS  SC  Press  Operator  with  trimmer 
experience.  Fax  resume  to  (605)  335- 
6873  or  call  (605)  339-3633. 


PRESS  OPERATORS 

Newsday,  the  6th  largest  daily 
metropolitan  newspaper  in  the  nation 
and  the  proud  recipient  of  16  Pulitzer 
Prizes,  is  seeking  quality  conscious 
individuals  to  expand  our  Full  time 
pressroom  staff.  You'll  need  a  strong 
background  in  single  width  Web  Offset 
press  operations  with  color  experience 
a  big  plus.  In  addition,  you're  flexible 
with  regard  to  your  work  schedule  and 
possess  a  High  school  diploma  or 
equivalent.  Send  resume  to  Newsday, 
235  Pinelawn  Road,  Melville,  New 
York  11747,  attention:  Mr.  Robert 
O'Neill,  employment  manager,  or  fax 
to  (516)  843-2550. 


PRESSROOM  FOREMAN 
Immediate  opening  (or  working  press 
foreman  for  a  9  unit  Goss  Urbanite 
press.  Minimum  5  years  Urbanite 
experience,  quality  conscious  leader 
with  strong  mechanical  ability.  Com¬ 
petitive  salary  and  excellent  benefits 
package.  Excellent  quality  of  life,  low 
cost  of  living,  on  the  gulf  coast  of 
Mississippi.  Send  resume  to  Michael  L. 
Bugner,  production  director.  The 
Mississippi  Press,  P.O.  Box  849, 
Pascagoula,  MS  39568-0849. 


PRODUaiON/TECH 

THE  PIONEER  PRESS  seeks  candidates 
for  two  positions: 

MANAGER  OF 
PRINTING  OPERATIONS 

Leods  the  overall  day-to-day  printing 
operations.  Ensures  the  reliability  of  the 
print  process  and  product  quality. 
Develops  the  capabilities  of  all  printing 
related  functions  --  imposition,  press¬ 
room,  plateroom  and  newsprint  handl¬ 
ing.  Has  budget  and  supervisory 
responsibilities. 

Candidate  requirements: 

•B.A.  degree 

♦Training  in  lithographic  offset  printing 
techniques 

♦5  years  experience  in  printing  opera¬ 
tions,  newspaper  experience  preferred 
♦3  years  of  management  experience  in 
a  union  environment 
♦Excellent  communication  skills 
♦  Ability  to  develop  an  open  col¬ 
laborative  team  atmosphere 

ASSISTANT  PRESSROOM  MANAGER 

Conducts  the  production  of  our  seven- 
day  AM  newspaper.  Works  night  and 
weekend  shifts.  Must  be  customer 
oriented  and  have  excellent  communi¬ 
cation  skills.  Five  years  of  experience 
on  a  web-fed  offset  press,  quality  print 
practices,  budgeting,  impositianing, 
and  preventative  maintenance. 
Supervisory  experience  is  required. 
Work  experience  in  a  collaborative 
team  environment  is  preferred. 

Send  resumes  to: 

Pioneer  Press 
Employee  Relations 
345  Cedar  Street 
St.  Paul,MN  55101-1057 


PRODUCnON/TECH 

NEWSPAPER  OPERATIONS 
MANAGERS 

The  Seattle  Times,  winner  of  two 
’ulitzer  prizes  this  year,  is  a  large, 
amily-owned  metropolitan  daily  with 
Sunday  circulation  of  over  500,000, 
ocated  in  the  beautiful  Pacific  North¬ 
west.  Under  a  XDA,  we  produce  week¬ 
day  AM  and  PM  newspapers  and 
weekend  AM  editions. 

PREPRESS  MANAGER  -  Primary 
responsibilities:  Oversee  Prepress 
production  (or  two  major  metro  dailies, 
providing  outstanding  service  to 
internal  and  external  customers.  Pre¬ 
pare  operating  and  capital  budgets. 
Complete  the  transition  to  full  pagina¬ 
tion  and  remote  imagesetting.  Imple¬ 
ment  new  ad  tracking  and  other 
systems. 

Requirements:  At  least  two  years  as  a 
print  publication  manager;  newspaper 
production  experience  preferred; 
thorough  understanding  of  prepress 
functions  and  processes;  outstanding 
communication  and  analytical  skills; 
PC  skills.  Related  college  degree  pre¬ 
ferred. 

TRAFFIC  AND  PLANNING  MAN¬ 
AGER:  Primary  responsibilities: 
Oversee  Traffic  Central  and  Makeup  & 
Scheduling  departments.  This  new  posi¬ 
tion  will  be  responsible  for  traditional 
layout,  advertising  services,  and  ad 
handling  functions,  and  will  include 
employees  from  several  areas. 

Requirements:  Excellent  leadership  and 
interpersonal  communication  skills  are 
key,  as  well  as  at  least  two  years  as  a 
print  publication  manger;  newspaper 
production  or  advertising  services 
experience  preferred.  You  must  have: 
A  thorough  understanding  of  prod¬ 
uction  functions  and  processes;  a 
strong  customer  service  orientation; 
excellent  analysis  skills;  and  good  PC 
skills.  Related  college  degree  pre¬ 
ferred. 

We  offer  an  excellent  salary,  incentive 
and  benefits  package  and  a  great 
work  environment.  We  are  an  equal 
opportunity  employer  and  encourage 
diversity  in  the  workplace.  Please  send 
resume  and  cover  letter  to:  The  Seattle 
Times,  HR-PPM,  P.O.  Box  70,  Seattle, 
WA  98111,  or  you  can  e-mail  to: 
opsmgr@seatimes.com 

PRODUaiON  MANAGER  for  daily  on 
Olympic  Peninsula,  Washington. 
Responsible  for  press/mailroom  opera¬ 
tions.  Must  have  web  offset  experience. 
Electronic  publishing  and  commercial 
printing  experience  preferred.  Reply  to 
Publisher,  Peninsula  Daily  News,  P.O. 
Box  1 330,  Port  Angeles,  WA  98362. 

PROGRESSIVE,  growing  small  news¬ 
paper  group  seeks  Production  Man¬ 
ager  for  its  central  printing  facility  with 
12  unit  G/C.  Good  salary,  bonus 
potential,  and  excellent  benefits 
package.  Send  qualifications  to  Mike 
Brown,  Community  Publishers,  Inc., 
P.O.  Box  1049,  Bentonville,  AR  72712. 


PRODUCnON/TECH 


PRODUCnON/TECH 


SENIOR  PRODUCTION  EXECUTIVE 

Pioneer  Press,  a  weekly  newspaper  group  with  a  paid  circulation  of 
2(X),(X)0,  located  in  the  Chicago  metropolitan  suburban  area  has  an 
excellent  career  opportunity  for  an  innovative  and  aggressive  produc¬ 
tion  executive.  The  candidate  with  at  least  5  years'  experience  serving 
as  part  of  an  executive  management  team,  will  be  responsible  for  all  pre¬ 
press,  press,  postpress,  and  distribution  functions  within  the  production 
environment  including  the  management  of  over  1 00  employees  in  a  team- 
oriented  union  environment.  This  position  will  also  hove  oversight  respon¬ 
sibility  for  the  Information  Technology  group  and  act  as  project  leader 
for  the  design  and  construction  of  new  printing  and  distribution  facility. 
The  individual  must  be  creative,  flexible,  and  have  the  ability  to  accom¬ 
modate  change  in  our  multi-product  environment.  Knowledge  of  new 
printing,  fxickaginq,  distribution,  and  remote  transmission  technologies, 
as  wellas  front-end  and  pagination  systems  are  required. 

For  your  expertise  and  experience  we  offer  an  excellent  compensation 
package  that  includes  bonus,  four  weeks  vacation,  401  (k)  match,  med¬ 
ical  and  other  benefits.  Please  fax  resumes  to:  (847)  486-7450.  VVomen 
and  minorities  are  encouraged  to  apply. 

ATTN:  Production  Director,  Human  Resources  Department, 

Pioneer  Press,  3701  West  Lake  Avenue,  Glenview,  IL  60025. 


PRODUCnON/TECH 

OPERATIONS  MANAGER 
Minnesota  Sun  Publications  with 
300-t-M  published  in  the  Minneapolis 
suburbs  is  seeking  a  qualified  individ¬ 
ual  (or  the  position  of  operations  man¬ 
ager.  The  position  requires  a  good 
knowledge  of  advertising/editorial 
production,  electronic  page  building, 
press  scheduling,  other  related  duties 
and  quality  control.  This  person  must 
have  exceptional  interpersonal  skills, 
strong  budgeting  and  analytical  ability 
as  well  as  the  ability  to  thrive  under 
tight  deadlines  in  a  team  environment. 
A  knowledge  of  current  industry 
technology  trends  is  also  o  must. 
Excellent  salary,  benefits  and  bonus 
package.  Send  resunne  and  salary  his¬ 
tory  to  D.  Mindak,  Minnesota  Sun  Pub¬ 
lications,  7831  East  Bush  Lake  Rood, 
Bloomington,  MN  55439  EOE. 


NEWS 

MAKES  THE  DIFFERENCE 

♦  Editor  &  Publisher  is 

NOT  a  monthly 
journalism  review. 

♦  Editor  &  Publisher  is 

NOT  a  monthly 
association  house 
organ. 

♦  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

♦  Editor  &  Publisher 
IS  the  only  indepen¬ 
dent  weekly 
NEWS  magazine 
covering 
the  newspaper 
industry. 

NEWS  makes 
the  difference 


11  West  19th 
Street  New 
York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

1  week-$9.05  per  line 

2  weeks-$8.Q0  per  line,  per  issue. 

3  weeks-$7.00per  lirre,  per  issue. 

4  weeks-$6.0S  per  line,  per  issue. 

Add  $12.00  per  insertion  for  box  sen/ice 
Count  os  an  additionai  line  in  copy. 


POSITIONS  WANTED 

1  week-$4.S0  per  line 

2  weeks-$3.80  per  line,  per  issue. 

3  weeks-$3.15  per  line,  per  issue. 

4  weeks-  $2.90  per  line,  per  issue 

Add  $6.00  per  insertion  for  box  service 
Count  os  on  odditioncil  line  in  copy. 


SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPL/y  CLASSIFIED 

The  use  of  borders,  boldface,  ilkjsfrations,  logos,  etc  ,  on  classified  ads  charged 
the  tallowing  rates  per  column  inch,  pet  insertion:  1  time,  $105:  2  to  5  times,  SlOO 
6  to  13  times.  $95;  14  to  26  times  $90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rotes  available  upon  request. 

Box  number  responses  ore  mailed  each  day  os  they  are  received 


ADMINISTRATIVE 


HANDS-ON  PUBLISHER:  Strong  P&L, 
editorial  of  weeklies,  small  dailies, 
niche  publications.  Sunny  Zones.  Call 
Ralph  Montgomery  at  (941 )  756-6735 


TOP-NOTCH  community  publisher 
seeks  challenging  situation.  Currently 
located  in  Southrost.  Strong  history  of 
growth  and  profit.  Consistent  award- 
winner.  Stable  fomily  man  with  heavy 
community  involvement.  Reply  to  Box 
08261 ,  Editor  &  Publisher. 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9,  Web  site: 
http://netnow.micron.net/~iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@micron.net 


EXPERIENCED  JOURNALIST  seeking 
freelance  assignments  in  feature,  news, 
travel.  Flexible  schedule,  ready  to 
travel  anywhere  at  a  moments  rratice. 
Call  Rob  Longley  at  (203)  255-6735 
ore-mall:  Rlongley1@aol.com 


EXPERIENCED,  aword-winning 
medical  journalist  seeking  freelance 
assignments.  Call  Maureen  P. 
Sangiorgio  @  (610)  965-7235,  e-mail: 
Got2BFit@aol  com. 


SPORTS  WRITER  with  four  years  expe¬ 
rience  needs  change  In  venue.  Style  all 
his  own.  Zone  five  preferred. 

Call  Keith  (906)  632-0019 


VETERAN  CHICAGO  SPORTSWRITER 
and  published  author  seeks  a  return  to 
newspopering  after  eight  years  as  an 
“at-home"  father.  Expanded  range  and 
outlook  with  strong  voice  and  accessi¬ 
ble  style  provide  o  perfect  fit  os  a  col¬ 
umnist  for  your  medium-to-large  paper 
in  Zones  5,  2,  or  1;  varied  newspaper 
background,  including  slot  and 
backshop  in  days  of  hot  type,  create  a 
natural  progression  sports  editor  for 
your  smaller  paper  in  same  Zones.  I'm 
looking  for  a  great  family  location  to 
raise  our  8-year-old  daughter!  Mike 
Perricone,  (312)  738-1551  or 
MPerric564@AOL.  com 


WRITER/EDITOR  for  HR  publications 
group  seeks  new  challenge  in  So.  Fla., 
So.  Cal.,  or  on  island.  Eleven  years 
experience  in  news  reporting,  feature 
writing,  newsletters,  speeches,  medio 
relations,  marketing  communications. 
J-degree.  Reply  to  Box  08260,  Editor 
&  Publisher. 


TRAVEL  WRITERS  WANTED 


i  TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 
:  Free  travel!  Jeff  (973)  575- 1 005. 


Company 


Classification  _ 

Authorized  Signature . 
No.  of  Insertions: _ 


Amount  Enclosed:  $ , 


NOW  ON  SALE 


199 


International 
Year  Book 

To  order  your  copy, 
contact  Ei5tP  Circulation 
Department  at  (212)  675-4380 
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As  A  JOURNAUSM  student 
gone  awry,  I’ve  always  har¬ 
bored  an  inordinate  fond¬ 
ness  for  newspapers. 

,  As  a  retired  (not  to  say 
lapsed)  cartoonist,  I’ve  watched  in 
anguish  as  the  funny  pages  of  your 
papers  have  slowly  degenerated  over 
the  last  few  decades.  The  pictures  have 
become  smaller  and  smaller,  and  the  art¬ 
work  simpler  and  simpler  in  order  to 
survive  the  severe  reduction  most 
comic  strips  must 
now  endure. 

The  comics  page  is 
now  in  the  grip  of  a 
vicious  cycle  from 
which  there  appears 
to  be  no  exit:  Strips 
continue  to  shrink 
because  the  artwork  is 
too  simple  to  justify 
larger  display,  and  the 
art  therefore  gets  sim¬ 
pler  in  order  to  be  vis¬ 
ible  at  the  diminutive  size. 

As  I  contemplate  this  lamentable 
future  for  comics,  1  wonder  if  you 
appreciate  the  irony  in  this  circum¬ 
stance.  I  wonder  because  I’ve  heard  all 
sorts  of  talk  about  what  newspaper  edi¬ 
tors  want  —  and  don’t  want  —  on  their 
comics  pages,  and  if  the  talk  is  true,  you 
fail  to  see  the  irony. 

I  suspect,  however,  that  the  rumors 
I’ve  heard  are,  like  most  hearsay  asser¬ 
tions,  only  partly  founded  in  fact.  So 
before  I  get  to  that  irony,  let  me  trot  out 
a  couple  of  the  rumors. 

I’ve  heard,  for  instance,  that  newspa¬ 
per  editors  don’t  like  cartoonists  to  use 
more  than  about  35  words  in  a  daily 
strip.  It  would  be  better  if  fewer  words 
were  used.  The  rationale  for  this  dictum 
is  that  the  people  who  buy  newspapers 
don’t  like  to  read,  so  in  order  to  avoid 
alienating  these  folks,  comic  strips 
shouldn’t  have  much  reading  matter. 

Surely  no  newspaperman  actually 
believes  this. 

The  proposition  flies  in  the  face  of 
reason.  While  there  are  undoubtedly  a 

Harvey,  a  retired  freelance  cartoonist, 
has  written  several  books. 


Stop  Killing 
Comics,  Please! 


WJjy  do  newspaper 
editors  seeni  bent 
on  eviscerating  a 
unique  part  of  their 
medium  instead  of 
capitalizing  on 
comics? 


lot  of  citizens  out  there  who  don’t  like 
to  read,  they  are  probably  not  newspa¬ 
per  buyers  —  and  never  will  be.  The 
contention  is  that  they  don’t  like  to 
read;  not  that  they  can’t  read.  They  may 
not  like  to  read,  but  they  aren’t  stupid: 
They  can  tell  at  a  glance  that  a  newspa¬ 
per  is  almost  all  reading  matter. 

Regardless  of  how  many  pho¬ 
tographs  or  colorful  visuals  you  put  on 
the  front  page,  the  dominant  impres¬ 
sion  upon  beholding  a  newspaper  is 

that  it  is  full  of  words. 

And  people  who 
don’t  like  to  read  are 
unlikely  to  buy  some¬ 
thing  brimming  with 
reading  material. 

Stands  to  reason. 

Now,  the  reason 
that  I  know  no  news¬ 
paperman  subscribes 
to  the  notion  that 
nonreaders  are  buyers 
of  his  paper  is  in  the 
advertising.  Ads  frequently  contain  pic¬ 
tures  designed  to  capture  a  reader’s 
attention,  but  they  also  have  words  — 
more  than  35  per  ad.  I’d  venture  to 
guess.  And  the  classified  ad  section  of 
most  newspapers  is  usually  a  vast 
expanse  of  gray  matter  formed  by 
words  set  in  the  tiniest  type  possible. 
More  reading  matter  of  the  most  daunt¬ 
ing  kind. 

Advertisers  wouldn’t  continue  to  buy 
ads  if  the  ads  weren’t  being  read.  But  as 
nearly  as  I  can  tell,  advertisers  continue 
to  buy  ads  in  newspapers  across  this 
land.  Ergo,  newspaper  buyers  obviously 
are  readers. 

I’m  pretty  sure  no  newspaper  editor 
ever  told  an  advertiser  to  limit  the  num¬ 
ber  of  words  in  his  ad  to  35  or  some 
equivalent.  And  that’s  why  I’m  pretty 
sure  no  newspaper  editor  would  actually 
tell  cartoonists  not  to  write  more  than 
35  words  per  daily  strip.  Newspaper 
editors  know  that  their  papers  have 
words  because  they’re  created  for  read¬ 
ers.  Not  for  nonreaders. 

Moreover,  as  most  newspaper  editors 
know,  the  most  popular  comic  strips  in 
recent  years  are  those  where  words 
play  a  role  at  least  as  significant  as  pic¬ 


tures.  Words  contribute  to  the  humor. 

“Calvin  and  Hobbes,"  Bill  Watterson’s 
masterpiece,  sometimes  had  lots  of 
words.  Ditto  Berke  Breathed’s  “Bloom 
County”  and,  later,  “Outland.”  Ditto  Garry 
Trudeau’s  “Doonesburv  ”  and  Cathy 
Guisewite’s  “Cathy.”  All  immensely  pop¬ 
ular  features.  All  with  a  fairly  high 
ration  of  words  on  a  fairly^  regular  basis. 

Since  the  comics  section  is  among 
the  most-frequented  parts  of  the  paper, 
you  must  also  know  that  newspaper 
buyers  are  not  at  all  put  off  by  verbiage 
in  comic  strips.  In  fact,  judging  from 
the  popularity  and  verbal  content  of 
the  strips  I’ve  just  named,  buyers  must 
like  reading. 

But  maybe  the  35-word  rule  has 
more  to  do  with  the  size  of  comic 
strips  than  with  reader  inclinations. 
Comic  strips  are  so  small  these  days 
that  if  the  cartoonist  puts  into  them 
more  than  35  words,  the  words  will  be 
too  small  to  read.  That  is  another  matter 
altogether.  And  it  puts  us  into  orbit  on 
that  vicious  cycle  again,  compounding 
the  irony  I  mentioned. 

The  other  rumor  I’ve  heard  is  that 
newspaper  editors  don’t  want  comic 
strips  to  tell  stories  that  continue  from 
day  to  day  for  weeks  on  end.  The  theo¬ 
ry,  goes  the  rumor,  is  that  newspaper 
buyers  can  get  entire  stories  at  a  single 
sitting  in  front  of  the  TV  screen,  so  why 
should  they  want  in  their  daily  newspa¬ 
per  a  continuing  story'  that  takes  weeks 
to  conclude? 

I  know  that  no  newspaper  editor 
believes  this,  either.  You  all  know  the 
popularity  of  such  TV  programs  as  ER, 
NYPD  Blue,  Homicide,  Chicago  Hope, 
and  the  like.  Since  the  phenomenal  suc¬ 
cess  nearly  20  years  ago  of  Dallas, 
Americans  continue  to  dote  on  the  con¬ 
tinuing  story  format. 

The  ill  informed  may  suppose  that 
certain  citizens  won’t  remember  where 
the  story  left  off,  and  for  that  reason  it’s 
better  not  to  run  comic  strips  with  con¬ 
tinuing  stories.  But  this  supposition  is 
belied  by  the  facts.  If  nonreading  TV 
viewers  can  remember  plot  elements 
from  week  to  week  on  their  favorite  TV 
program,  why  can’t  newspaper  readers 
(See  Shop  Talk  on  page  42) 
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You  will  at  the  2ncl  Annual  America  West  trade 
show,  which  is  just  around  the  corner.  The 
California  Newspaper  Publishers  Association 
will  present  top-of-the-line  speakers  for  this 
event,  ranging  from  professional  motivators 
to  industry  leaders  and  pioneers  in 
cutting-edge  concepts  and  applications. 


These  experts  will  address  management 
challenges,  technological  developments, 
and  strategies  for  team  building  in  the 
production,  editorial  and  advertising 
departments.. .and  more!  Sign  up  by 
September  1 9  and  gain  all  this  knowledge 
for  only  $50  per  newspaper  person! 


A  2Nd  Annual  America  West 

Newspaper  Operations  and  Technology  Conference 

U[f  October  22-24,  1997 

r  John  Ascuaga's  Nugget  •  Reno,  Nevada 


America  West  Headquarters,  1225  8th  Street,  Suite  260,  Sacramento,  CA  95814-4809 
For  registration  form,  call  Lynn  Tyvoll  at  916.449.6000. 


Hear  any  really  good  speakers  lately? 


cox 

newspaperX  The  Kansas  City  Star 
Sccitllc  Jlo5t"Jntclli^cuccr 

■  Los  Angeles  Daily  News  business  news  . 

Fort  Worth  Star-Telegram  530St0n  (!3lobC 


JJorkemics 


Till-  ARI/ONA^  IHTTIBLIC 


Regional  Newspaper  Group 

_  _  ^rancisfo  (£V)ronitlf 


Hearst-  Sewspapers  States  News  Service 


partnership  is  powerfu 


The  New'York  Times  News  Service  proudly 
represents- 12  distinguished  partner  news 
organizations,  filing  from  across  the  nation 
and  around  the  world  every  day. .  » 


I 


Combined,  our  partnership  includes:^55 
newspapers  in  the  United  States.  5,400 
journalfsts.  185  columnists  and  trifics. 

40  U.S.  bureaus.  And  65  international  bureaus. 


We’re  local,  too.  Take,  a  look:  Sojne 


of  our  ' 


partners  are  very  close  to  you,  gu:|ran  eeing 

I 


strong  regional  reporting  you  can  rely  on. 
Plus  more  voices  and  different  perspectives. 

We  present  a  diversity  of  datelines 
and  wealth  of  news  and  features  in  a  single 
extraordinary  service,  so  you  can  get  what 
you  need,  when  you  need  it,  from 
The  New  York  Times  and  our  partners 
in  great  journalism. 

The  New  York  Times. 

Plus  our  partners. 


f^ow  may  we  serve  you  better? 

Cprrtacl  Gloria  Brown  Anderson.  <Editor-in-Chief,  at  2l2-499-.?.?.?4  or  andcrgb(S)nytimes.com. 
for  your  tree  eopy  ol  our  jtisi-published  New  Yjirk  Times  News  Service  brochure,  call  2 1 2-499-.S34 1  or  toll-free  XXX-49V-3.341. 


f 

I  News  Service 


